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CHECK A DAY! 


Article writers in every state and even foreign 
countries, from Hollywood authors to prison inmates, 
are clamoring for ““CHECK A DAY FOR FILLERS’’ be- 
cause this guide gives three features: 1. How to ‘“‘dig 
up’”’ and write magazine fillers; 2. 365 subjects, one 
a day for a year; and 3. The leading markets for 
these short articles, paying up to 10c per word. Com- 
plete, 50c. 


“99 KINDS OF COLUMNS TO WRITE,” a short- 
cut to success in newspaper and magazine columning. 
It solves problems of what to write about, the prepa- 
ration, and how and where to sell columns. Only 50c. 


“$200 A MONTH WITH YOUR CAMERA,” a 
course in camera journalism plus forty ways to make 
Photographs pay. Special, 50c. 


“HOW TO OPERATE A NEWSPAPER CLIPPING 
SERVICE” explains in detail a home business with your 
own hours and no boss. Ideal part-time work for 
writers. 25c. 


“THE WRITER'S BOOKKEEPER,” a ‘“‘must’’ for all 
authors. Writing is a business, so keep a complete 
record. What are your profits and losses? What are 
your income tax exemptions? A bookkeeping system 
and also a manuscript record, $1.00. 
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These fees mean that you will get guaranteed, constructive writing help, and that your fee will be refunded 
if you don’t consider our service the best you can procure. If you sincerely want to go to town with your 
writing send us whatever scripts you feel offer the best chance for sales and get the truth, the whole truth, 


e{ and nothing but the TRUTH about your work. 
5) The Sheridan Agency 
Fi 366 Madison Avenue New York 17, New York 

Tell the Advertiser, “I Saw Your Message in A. &. J.” : 
2 The Author & Journali 
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MOSTLY PERSONAL 


By JOHN T. BARTLETT, Co-Publisher 


AT Yale, Arthur Gordon (b. 
1912, Savannah, Ga.) didn’t miss 
a trick—letters in crew, football, 
and squash; glee club, Yale Lit, 


Skull and Bones, Beta 
Kappa, (with table- waiting, 
laundry contract selling, and 


other things, he worked his way 
through.) He went to Oxford, a 
Rhodes scholar, and stroked the 
Balliol crew both years, ‘‘and has 
dabbled in squash, ice hockey, 
and boxing.” . . . The boy from Savannah has been 
showing speed ever-since . . . He free-lanced during 
years on the Good Housekeeping staff, broke into 
Cosmopolitan. “By 1941, about half my income was 
from free-lance writing.” 

Married, with two children, Gordon got a lieu- 
tenant’s commission in the Air Corps. While an in- 
telligence officer, he did articles for the Post and 
Collier's, and was eventually assigned with Dick 
Thruelson to write “Target, Germany,’ which sold 
a million copies. . . . He won the Air Medal... . 
In summer, 1945, he devoted his full time to free- 
lancing, wrote stories for the Post, Collier's, and 
McCall's, and articles for Redbook, Liberty, Reader's 
Digest, and others. . . . He was appointed editor of 
Cosmopolitan in January, 1946. 

Mr. Gordon wires us as we go to press, ‘At 
moment, most urgent fiction need is for well-written, 
tightly plotted stories of about 25,000 words to run 
as short novels or break into two- or three-part serials. 
Our creation of so-called ‘Blue Ribbon’ story has 
— | resulted in submission of numerous off-trail, highly 
“|| individualistic short stories, with result we also need 
a few standard short stories of romance or adventure 
|| to balance the book. Problem here is to find stories 
cl of young love not too formularized or too sloppily 
| written. Best length about 4000 words. Could also 
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AA 
: Paul E. Triem told interesting things of his family 
ie in the letter which came with his contribution to this 
| issue (“It’s How You Write It.") “My wife captured 
bs the first prize given this year by the League to Support 
ie| Poetry. ‘Parade of Doves’, by Eve Triem, will be 
| published by Dutton’s in a week or so. . My 
ie youngest daughter has been getting nice personal 
letters from some of the slick editors; one of them 
has asked her to turn a short story she submitted into 
\3i1a novel and try again. . . . I have one son who has 
ie been writing and selling Western stories for years, 
} another who writes and sells short-shorts and con- 
ba tinuities by the carload to the comics.” 

This is Mr. Triem’s second appearance in The 
ie Author and Journalist. He wrote “Writing Is A Long- 
Range Affair’ for the January, 1946, issue, He has 
ie) returned to his fiction writing from a reguJar election- 
year assignment, supveys. 


=) I have corresponded for many” years with Ruel 
McDaniel, but we haven't mef/Since October, 1929, 


just as the stock market was crashing. . . . It was at 
San Antonio, Texas, where the National Association 
of Business Writers was holding a convention. Ruel 
was president and I was secretary. The writers pre- 
pared a group opinion for the A. P., and were as 
wrong as everybody else. . . . Those who want to 
write for the business magazines will find the Mc- 
Daniel article, ‘16 Years Later—,’’ and our annual 
market list of trade publications, a perfect combina- 


tion. 

AAA 

Verse Notes: Dorothy Quick, of New York, sends 

us a postal card reprint of her verse in Weird Tales: 
this accomplished writer has pleased us with many 
similar cards. . Governor John C. Vivian, of 
Colorado, writes verse as a hobby. The November 
Malflower’s Log contains his ‘Logician.’’ He learned 
the market from The Author and Journalist. ... The 
official Congressional Record often contains poems 
by amateurs. It's a way a senator or representative 
can do something to please a constituent who has 
written a patriotic verse. There is no cash payment, 
of course. . . . Miriam Allen de Ford has prepared 
an article for us, with market list, entitled, “You 
Can Sell Real Poetry.” 

AAA 


Three writers groups which have written us re- 
cently of resolutions condemning the Cain plan 
(American Authors’ Authority) are Lynn Writers 
Club, Elsie M. Newhall, corresponding secretary, 
Lynn, Mass.; Prairie Quill Club, Leab Thomas, secre- 
tary, El Dorado, Kansas; and Writers Market League, 


Olive H. Spencer, corresponding secretary, Long 
Beach, Calif. 
AAA 
G. T. Fleming-Roberts (‘Background in Mur- 


der’) is a highly successful writer of magazine de- 
tective fiction. I quote from an informal letter— 


“My life is chiefly remarkable for the conspicuous 
absence of what the arty boys and girls call ‘living 
life.’ That is, I have never been on an_honest-to- 
heaven binge, have never worked my way around the 
world on a cattle boat, have never hopped a rattler 
for hobo land, have never thumbed my way to 
Hollywood. The fact that Hollywood called around 
for the movie rights for one of my magazine thrillers 
proves something that has nothing to do with mouse 
traps—that I have a superlative agent. 


“I was born in Indianapolis and have spent most 
of my life here. Because the tenants in the other 
half of my house wouldn't pay any attention to the 
sign, ‘Quiet—Genius at Work,’ I acquired an office 
in a small building occupied by a dentist and e 
physician. My office is in what might be called 
the tenderloin. My home is on what is considered 
the carriage-trade street in town. In fact, Booth 
Tarkington, who also wrote (My!), lived on the 
same street. 

“Education? After not learning how to spell, I 
spent some years not learning how to be a me 
chanical engineer. Haphazardly followed four years 
of pre-medics—a little learning that has proved a 
dangerous thing to many victims in my murder tales. 
I started to write in days of Depression unemplop 
ment, when I found an Oliver typewriter in the 
attic and thought, ‘Well, why not?” 
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U i H O R : “The future belongs to those who prepare for it.” 
OF BOOKS: Maren Elwood 


@We are established general Book | 


Publishers. We offer you friendly 
editors and MS readers; able ar- 
tists; punctual printers; agents for 
Great Britain and the Continent; 
distribution at home and abroad. 
@If you have a typewritten book MS 
—on any subject, prose {30,000 
words and up) or poetry (book- 
size collections for Contemporary 
Poets Series)—you are cordially 


Authors’ representative, literary collaborator. 
3 Author of the current non-fiction best seller, 
CHARACTERS MAKE YOUR STORY, published 
3 by Houghton, Mifflin, recommended by the 
Book-of-the-Month Club. : 
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WHEN YOU NEED HELP with your manuscript, you can get _ 
it only from a writer. For 16 years | have sold my literary out- aes 


put, including hundreds of magazine stories, two non-fiction books, and re- J : 
cently two novels in England. Now | am offering this skill and experience to fhhateri 
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you. 


| have no printed lessons, conduct no school or literary agency. | PROVIDE 


Tre 

EDITING, CRITICISM, OR COMPLETE REVISION OF YOUR MANUSCRIPT, — fifion c 
AS THE NEED SUGGESTS. Only book manuscripts are solicited. ah 
Write today for complete details of my service, yt 

which are described in a 3,000-word folder. a oS 

Interviews by arrangement only. ae 
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WRITE IT 


By PAUL E. TRIEM 


YOU'LL still sometimes hear a writer or an editor 
say, “It isn’t the plot, it’s the treatment that makes 
a good story.” 

That was a favorite shibboleth in its day, and 
it was true then and it is true now. Most of the 
people who used it were talking about slick stories. 
In fact some of them said that the difference between 
a pulp story and a slick story was that one was all 
plot and the other was all treatment. That was only 
oderately true then and it is not at all true now. 
reatment, more than plot, makes a salable story, 
slick or pulp. 

} Different treatments, of course, Both the pulp 
writer and the writer of stories for the slicks use 
identical technical devices, but they use them in 
different ways. Point of view, order of events, 
emphasis on objective or subjective writing—or an 
alternation that uses each in the same story—things 
like this are the tools every fiction writer must use. 

Experience may have proved that you are one 
of those writers who must write a story first and 
hink it over afterward. If so, do it this way: write 
your first draft, let the story synthetize itself on 
paper, then think over this matter of treatment. Con- 
ider your first draft a block of marble from which 
you mean to carve your statue. You have the raw 
material, which is really just an expanded synopsis. 
ow take up the real craft and art of your pro- 
ession—and show that you know how to make the 
ost of what you have. 

Treatment really starts very early in the genera- 
ion of a story. It starts with the germ, the seed- 
dea which comes to you. Right here and now is the 
ime to determine whether you want to develop your 
berm into a slick or into a pulp story. This is what 
he biologists call a “trophogenic” process: accord- 
ing to the way you feed the germ while it is in 
his rudimentary condition, it will develop toward 
bulp or slick. Don’t believe for a moment the notion 
at a slick is just a well-finished pulp story. Only 

ce in a long time can a story so laid out, so 
ritten, that it may be suitable for either type of 
agazine. 

Consider this germ for a love story: A girl is 
ilted and resolves to revenge herself on her foriner 
over. Dozens, probably hundreds, of stories with 
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this basic idea have been written, for both pulp and 
slick magazines. But if you decide you are going 
to — a pulp story, you will use your tools differ- 
ently. 

For one thing, you will have little option in the 
matter of point of view. Love stories for the pulps 
written from the viewpoint of any character other 
than that of the heroine have one strike on them 
to begin with. And the scenes that make up the 
action part of the story will almost have to be of 
obvious conflict—little or. no implication, restraint, 
innuendo. 

A possible way of plotting this idea for a pulp 
love story would be: Y (heroine) quarrels with X 
(hero) about OB (other boy, former lover). This 
quarrel ends in an angry parting. Next, Y thinks 
things over, is aware of her turbulent rage against 
OB, of an uneasy feeling about her quarrel with X. 
She determines on a plan for securing revenge. 
Finally, she puts her plan into execution; it boom- 
erangs; X comes on stage in time to help her out 


' of her trouble; he probably puts OB in his place, 


and there is a clinch—a good lip-clinging, arm- 
hugging clinch. No innuendos; no real restraint. 

That plot could be filled out with background 
material, more dope on each of the characters—and 
probably written into a salable love story. But not 
fo- a slick magazine. 

Suppose, though, that you do want to write a 
story specifically for a slick. Treatment and the 
problems involved in treatment will be different 
right from the start. Any point of view will be 
possible. Scenes of direct and rather raw conflict 
will be out. A story using the plot we are consider- 
ing was printed in The American Magazine for De- 
cember, 1944. I have forgotten the title of the story 
and the name of the author, but I shall never forget 
the story. 

It was written from the point of view of X, the 
girl’s unselfish lover. But he was not the real act- 
ing character—the girl was. Because you see every- 
thing as he did, the full effect of her ruthlessness, 
her scorn, her cruel plan to punish her false lover's 
young wife as well as the man himself, builds up 
and shocks you. That is the main story effect, the 
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thing the writer consciously or subconsciously focal- 
ized on. The pay-off—in which the heroine redeems 
herself—successfully releases the tension the body 
of the story has built up. 

The thing that really made this story was the 
choice of point of view. This gives you not the fight 
in the girl’s heart between one love and the other, 
but the slow sadness that came over the hero—and 
it is there only by implication. You feel it because 
you go through his experiences with him, not be- 
cause you are told how he is feeling. Such restraint 
is possible probably only in a slick story. 

Or, put it another way. You have a story idea. 
You have decided on the type of magazine you want 
to write it for. Next, you decide what the final 
effect of this story is to be. The reader may not get 
this effect till he reads the last word, but you must 
know it right from the start. It is the place at which 
you want to arrive and unless you get all the fuzzi- 
ness about it out of your mind you may not arrive 
at all. 

In what may be called the “normal story,” of 
obvious but not too badly handled conflict, the 
reader will soon take sides and the place he wants 
to go is where the issue is decided as he wants it 
to be decided. If it is a love story, your reader will 
be aiming for the final clinch. But this isn’t the only 
way to write a story. Years ago F. Scott Fitzgerald 
wrote a story, “The Rubber Check,” in which the 
reader didn’t have the faintest idea what the real 
conflict was till he reached the pay-off. In this story, 
a young man with social ambition but no money 
plays around with some young people of wealth till 
bad luck seems to set in, everything he tries to do 
goes wrong. These things seem just to happen to 
him. Not till the last scene is reached does the 
reader see that the heroine, a rich girl who has 
apparently always disapproved of the hero, has been 
hemming him in, balking him, making him look 
and feel like a fool—till he can’t make another move 
—for a purpose. 

He is working as a common laborer for her 
father: 

“Mercia Templeton rode up along the road and sat 
on her horse watching him a long time. 

“So here you are at ‘ast,’ she said ‘literally, if 
not figuratively, at my fect.’ 

“Val continued working as if she were not there. 

““Look at me!’ she cried. Don’t you think I’m 
worth looking at now? Pec, 'e say I’ve developed. 
Oh, Lord, won’t you ever loox ct me?’”’ 

Then you see that Mercia has bcen after him all 
the time. At last the thing Fitzgerald saw from the 
beginning and went steadily toward becomes evident 
to the reader. But the point is that the writer knew 
before he started writing what this fit.al perception, 
this final significance, was to be. 

So you can write a “normal story,” in which the 
issue is early and obviously joined, in which the 
reader begins early to pull for the objective which 
you, the writer, are aiming at. Or you can write a 
story in which the objective is really always in sight, 
although you write it in such a way that the reader 
doesn’t see it. Or you can write a story with a mis- 
placed beginning—in which the real generating cir- 
cumstances are concealed from the reader till the 
end, when he is told what made the acting character 
act as he did. 

John O'Hara wrote a story about a man who went 
through medical school, then learned that he could 
never practice medicine because his parents had 
probably transmitted to him the tendency to insanity. 
Mr. O’Hara wrote this story by first showing how 
the hero lived after this practical death sentence— 
and a highly eccentric life it was. At the end there 
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is an objective flash-back, the writer tells you what 
made the hero act as he did. 

These are all matters of treatment. A story that 
might be very ordinary if written in the usual way 
—the “normal” obvious conflict and solution—per- 
haps by a different presentation can be twisted into 
something distinctive and interesting. Decide on 
your final significance and how you mean to handle 
it very early. Remember that the easiest way is to 
let the reader in on your secret from the beginning, 
to have him take sides in an obvious fight, to have 
him pull for the pay-off that will satisfy him—and 
then probably to give it to him. But there is the 
other kind, the hidden-significance story in which 
you will have to keep your reader interested by 
character presentation, by minor conflicts—the sig- 
nificance of which he will realize only at the end. 

Now you have decided what your story is to 
mean, from what angle shall you tell it? Choosing 
your viewpoint eharacter is simple with a pulp story. 
Tell it from the standpoint of the ‘sympathetic 
character,” the one the reader will pull for. But with 
a slick story there is no such cut-and-dried rule. You 
can tell it from the point of view of the hero or 
of the heroine—-with a love story. You can use 
the viewpoint of a minor character, an indirect 
participant, or a non-participant. 

Read, “Let Her Be Beautiful,’ by Marian Chan. 
pagne, in The American Magazine for October, 1946. 
This is the story of a rich young man who married 
a gitl who is really something of a town tramp. The 
point of view is that of a friend of the hero's. one 
of a group of boys with whom the hero grew up. 
This is an “I” story. The choice of point of view 
was tremendously important—just try blocking this 
story out as told from the viewpoint of either hero 
or heroine. The pathos and poigancy now in it 
would have been practically impossible to attain. 
This technique of the indirect participant who sees 
what is going on, who slowly perceives its signifi- 
cance, is of the highest utility in the real quality 
story. 

Point of view is so important and so complex that 
you will have to study it in published stories—whica 
are, after all, the final court of appeal in all matters 
of technique. Notice whether a story is told in the 
first or third person, whether it is told from the 
point of view of the central character, or whether 
the writer has elected to use a “dramatized view- 
point,’ showing what happens from the angle of 


“The way I look at it, writing is a cinch. I hav? 
~~ game 26 letters to juggle that Shakespear¢ 


nov 
little 
casio 
you 

chan; 
the 
know 
your 
you 


The Author & Journali: 


a 
ste 

| of 
€as 
lig 

of 
ma 
cor 

by 

ob 

do 

the 
wr 
wa 

to 
| ine 
wit 
wri 
is 

of 
Ma 
dor 

yo 
em¢ 

anc 

for 

if. 
S 

wri 
met 
chai 

SO 
and 

nifi 
IS, ( 
in 7 
Bur 
jecti 
whe 
as | 
You 
bitte 
feeli 
it 

part 
Bi 

{ hero 

| 
\ 
\ | 
(( Q 
=: 

emoti 

_ Ag 
LHoppe, is to 
every 

from 

Dece 

| 


a minor character. Then figure out why this choice 
was made as it was—and whether you believe the 
story would have been better or worse if told from 
a different angle. Then in planning the treatment 
of your own stories don’t just gravitate into the 
easiest approach. If you do, you may get a flat 
lighting, with no effect of perspective or modeling. 

No matter what angle of narration, what point 
of view, you decide on, you will have the option of 
making your story largely subjective, which is the 


commoner choice, or largely objective. “The Killers,” . 


by Hemingway, is a well-known illustration of the 
objective method. You get what is said, what is 
done, but little if any of the viewpoint character's 
thoughts. Hammett’s ‘The Maltese Falcon’ was 
written almost one hundred per cent objectively. It 
was a success largely because of the author’s ability 
to tell a story in which the emotional impact was 
inescapable but implicit. 

But objective treatment does not need to be used 
with hard-boiled stories. Louise Kennedy Mabie has 
written many poignant love stories in which there 
is almost no revelation of the thoughts and emotions 
of the central character, usually the heroine. Mrs. 
Mabie gives you only what is said and what is 
done, but she selects her material -so skillfully that 
you see and feel what it means. You get your 
emotional reaction from the implication of events 
and dialogue. This is a tough bit of technique but 
for that very reason you ought to experiment with 
it. 

Subjective writing is probably easier. Subjective 
writing means that you use dialogue, event—and the 
mental and emotional reactions of one of your 
characters to each. Your heroine does something, or 
something is done, and you move into her mind 
and see and feel what she sees and feels. The sig- 
nificance is not implicit, it is directly presented. 

A combination of objective and subjective writing 
is, of course, the natural technique. In another story 
in The American Magazine for October, 1946, “The 
Burden,” by Margaret Craven, you have a sub- 
jective beginning. The hero returns to a lake resort 
where he was happy as a boy and you feel with him 
as he goes over his poignant memories of boyhood. 
You learn of his hated step-mother, you get his 
bitterness, from looking in on his thoughts and 
feelings about her. This is grade-A subjective writing; 
it grips you, it hooks yoy, it commits you to a 


;| partisan interest in what is to come. 


But when you get to the body of this story, the 
writing becomes decidedly objective. You see the 
hero and the heroine meeting, going fishing on the 
ice, parting, meeting again in her father’s cabin. You 
know that he is falling in love but you are told very 
little about whether he realizes this or not. Oc- 
casionally he remembers his step-mother, and then 
you are again in his mind, in his feelings. This 
change of gears, this change from the subjective to 
the objective, does something to you. Because you 
know that something is taking place in front of 
your eyes and that you are not being told about it, 
you begir. to feel tense and uneasy. You increase 
your concentration in your desire to discover things 
for yourself. Well, that is one of the things you 
buy magazines for—to be made to experience 
emotions, even unpleasant ones if you are pretty 
sure everything will “turn out all right.” 

Again, the place to get a real grip on a technique 
is to study published stories. Read analytically, stop 
every time you feel your heart miss a beat and find 
out why. Notice whether you are seeing the story 
from the outside or whether you are centered right 
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in the heart and brain of one of the characters. 

You will probably discover that most pulp stories 

are subjective from beginning to end but that stories 

- the slicks can be either, are usually something of 
th. 

Not so many years back most pulp stories were 
written in direct chronological order. Slick story 
writers discovered the advantages of reversing the 
order of events—of getting off to a fool-proof start 
with something unmistakably intriguing—a hook of 
some kind; then a flashback. 

In outlining your story, decide on the order of 
presentation. F. A. Kimmer once wrote, ‘Tell almost 
any short story in natural sequence, with all the 
cards on the table, and it will fall flat.’ That is 
not a law, because there are exceptions to it, but it 
is a rule—and a good one. 

Finally, if you find that in places your dialogue 
grows thin, lacks reader interest, try boiling it down 
into indirect discourse. In ‘‘Let Her Be Beautiful,’’ 
previously referred to, Marian Champagne wants to 
present some information as having come in the 
form of dialogue. The hero tells his friends he is 
marrying the girl they disapprove of. Then: 

“We let him have it, then. We told him our 
opinion of Eloise, making her out just a little worse 
than she really was. We talked all night . . .” 

Giving this all-night argument was impossible 


. but ‘here you have the effect of it, indirect and con- 


centrated discourse. Notice how this technique is 
used in stories you like. It is a device for stream- 
lining, highly modern—although Julius Caesar used 
it 


- The subject of treatment would fill many books. 
But if you become conscious that there is such a 
thing, if you study it in printed stories, you will be 
able to write your text book. The techniques »f 
treatment belong to no one author—they are in the 
public domain of writing. j 

Learning to use them will keep your interest alive 
and vital. As long as you do that, your mind will 
never grow old. You can be writing better sto ies 
ten years from now than you are today—but vou 
won't be if you settle into a rut. _ 

Studying the strategy and the tactics of presenta- 
tion is the surest way of avoiding that. 


47, The Magazine of the Year, 68 W. 45th St., 
New York 19, is the title of the much talked about 
talent-owned monthly which is scheduled to appear 
in February. (The year in the title will change 
annually.) Although editorial contents will consist 
largely of material furnished by the “name’’ authors 
and artists who are the stock-owners, outside writers, 
we understand, will not be barred. Editor-publisher 
is Jerome Ellison. John Whiting is managing editor, 
and Lawrence Lee, literary editor. 

She, 521 Sth Ave., New York, will, we under- 
stand, resume publication as soon as there is paper 
available. 

oooo0o 


THE ONE-TRACK MIND 
BY WILLIAM W. PRATT 


In things strictly social his pleasures are few, 
For writing’s his will and his wont; 

He makes little headway with others who do, 
And navseates others who don’t, 
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BACKGROUND IN MURDER 


TIMOTHY Timid, a_begin- 
ning fiction writer with a 
leaning toward the d¢tective 
pulp, has frequently com- 
plained that he would gladly 
turn out stories for the gory 
markets, except that his ex- 
perience with police is strict- 
ly limited to that time he 
parked in front of a fire plug. 

“IT haven't,” Tim says, “the 
specialized knowledge in that 
field which you and the other 
kill ‘em and chill ‘em boys 
have.” 

I sometimes counter Tim's 
complaint with this shrewdly worded question: “How 
often, after much persuasion, do you think I have 
reluctantly consented to help the Indianapolis Police 
Department solve their murder mysteries?” 

While Timothy Timid is mulling this over in his 
mind, consider for a moment his bolder cousin, 
Willy Nilly. Willy, equally green in the field of 
whodunits, plunges into his tale, relates how the 
murderer injects rabies virus into his victim, how 


G. T. Fleming-Roberts 


the victim runs around howling like a dog until the - 


fall guy puts the victim out of his misery with a 
well-placed shot. The solution is eventually pro- 
vided by Willy's viewpoint character who is, in all 
likelihood, a sweet old maid who smokes cigars and 
is “honorary head of the Homicide Bureau.” 
Exaggerated? Ask any agent or editor. I can dis- 
tinctly remember pulling a few such boners myself! 

Anyway, this purports to be a remedy for both 
Tim and Willy—a tow-rope for Tim, and an anchor 
for Willy. 

To Timothy I might confide that until I married 
the sister of a cop about six years ago, I didn’t 
know any policemen either. I'd met a_ brilliant 
criminologist in a Chicago crime laboratory who 
kindly invited me to fool the lie detector. Then there 
was the ex-cop turned private detective who wanted 
to relate his life story—‘“Only you cut me in on a 
third of the take, pal.” But I felt the criminologist 
was too valuable a public asset for the likes of me 
to impose on. And I thought the ex-cop had an 
exaggerated opinion of what his experiences were 
worth to me as a writer of detective fiction. 

So you see, Tim, in spite of what you may con- 
sider a handicap—and I’m not admitting that it is— 
my agent managed to convince the editors of some 
forty-odd magazines that I had that ‘“‘specialized 
knowledge” which you claim to lack. 

I know two methods which Tim might employ to 
procure police background. The first—highly rec- 
ommended because it will reduce competition-—is 
known as “The Hard Way’. Tim bashes in his 
mother-in-law’s head with an axe, calmly calls the 
police, and awaits results. Tim shouldn't confess too 
soon, and he ought to have a stenographer handy 
to takes notes on the police procedure. Somewhere 
between there and the death house, a fact detective 
story writer will reward Tim with about twenty-five 
bucks for an autographed by-line on a script titled: 
“So I Axed the Old Battle-Axe.” Personally, I would 
prefer not to see Tim’s notes, for the more } learn 
of police procedure the more firmly convinced I am 
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By G. T. FLEMING-ROBERTS 


that it is slow, grinding work without glamour, and 
with very little reward considering the superb job 
our law enforcement agencies are doing. 

So much for the hard way. The easy way is to 
read a book. 

Both Timothy Timid and Willy Nilly should 
acquire “Behind the Green Light,” an autobiography 
of C. W. Willemse. (Garden City Pub Co. °37) 
This book enables the readers to follow a cop from 
rookie patrolman to captain of detectives. It traces 
the evolution of the New York Police Department 
from the early days of the platoon system on to 
fairly modern times. It makes interesting reading. 

From this book Tim and Willy should discover 
an astounding thing: Cops are human. Timothy will 
gain confidence, and Willy should get a grip on 
reality. And if they are both on their toes, they 
will find inspiration for many of those human interest 
crime stories which sell readily to the detective 
pulps. 

Also rich in incident and information are the fo)- 
lowing: “New York Detective’ by Ernest L. Van 
Wagner (Dodd, Meade ’38) and “Crime, Crooks, 
and Cops” by Volmer and Parker (Funk & Wag- 
nalls °37). 

To lend the seasoning of authenticity to your 
fiction, a good reference book on criminology, such 
as “Modern Criminal Investigation’’ by Soderman 
and O’Connel. should be of value. Just don’t overdo 
the seasoning. Don’t expect to spellbind your reader 
with a learned essay on ballistics that occupies half 
of your story. 


From reading the above books and certain detective 
fiction on the market, Timothy and Willy may en- 
counter reference to two officials with a common 
purpose: the Coroner and the Medical Examiner, the 
dead men’s doctors. Now, there is a difference be- 
tween the two which Willy and Timothy ought to 
know about in order to avoid such statements as 
“The chief assistant medical examiner from the 
coroner’s office drove up in an ambulance.” 

This means that your. reference bookshelf should 
include “The Doctor Looks at Murder’ by Marten 
and Cross (Doubleday, Doran °37) This book is 
for laymen, supposedly, though I have often sus- 
pected that it was written just for you and me, 
friend murdermonger. It comes pretty close to being 
“for one purpose only; and the only thing for the 
purpose.” You can even write a darned convincing 
autopsy scene after reading this book, even though 
vour study of biology didn’t get as far as the 
dissection of an earthworm. 

Because the authors of “The Doctor Looks at 
Murder” issue several direct challenges to the writer 
of murder fiction in the form of ingenious murder 
devices, Tim and Willy will want to know more 
about methods of killing. Thev should acquire 4 
slim volume prepared expressly for our trade. It is 
“Murder Manual,” edited by H. F. Wight. This is 
a handbook, and all meat. I recently handed my copy 
to an Army physician who, after reading it, vouched 
for its authenticity. 

But “Murder Manual.’ is sketchy, necessarily so. 
Timothy Timid may want to check further on some 
chosen poison, and may do so by referring to some 
toxicology. The encyclopedia and college chemistry 
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texts will give additional information on where the 
drug is found and how it may be produced. Willy 
Nilly should make certain his chosen tool of murder 
is available in the locale in which his story takes 
lace. ; 

‘ If you are going to shoot, stab, or bash your vic- 
tim, make sure you aim for a vulnerable spot. 
Therefore a good general text on anatomy isn't @ 
bad thing to have. I use “Human Body’ by Martin, 
a text I was forced to purchase when I was exposed 
to pre-medics training in college. 

Having thus obtained a working knowledge of the 
side of law and order and learned where to lay hands 
on the proper tools for murder, Willy and Tim 
ought to take a look at the kingpin of all murder 
plots—the villain and his underworld associates. 

Well, you can always go slumming. When Chi- 
cago was the hub of gangdom and I was about as 
far advanced in this business as Timothy and Willy, 
I tried that and came within thirty minutes of being 
carted off in the same ambulance with a badly ma- 
chine-gunned gentleman known as ‘‘Mike de Pike”. 
I am inclined to agree with Timothy Timid that this 
might have been too high a price to pay for even 
present day ‘and up” word rates. But I still take oc 
casional trips to the crummier taprooms of my own 
fair city to pick up a new character now and then. 
This I consider a special service for certain editors 
who no longer believe that a seamy character may be 
depicted by such a simple device as “a jagged knife 
scar on the left cheek”. 

You can discover best how the Underworld de- 
ports itself by reading Courtney Ryley Cooper's two 
volumes, “Here's to Crime’ and “Design in Scarlet” 
(Little, Brown & Co.) Except for an occasional 
spasm of nausea resulting from Coopet’s vividly 
realistic word pictures, you can, through this book, 
tour the netherworld in perfect safety. And having 
read the two volumes, future slumming trips be 
come something more than the smell of stale beer and 
a headache from blaring juke box jazz. You'll know 
what you're looking for, and you'll see it. 

Later, when you are established in the magazines, 
your knowledge of crime and vice may bring forth 
some priceless gems from readers whom you may 
encounter. Such as: “But Mr. Timid, you don’t 
look \ike the man who writes those awful stories!” 
Or you may be introduced in this manner: “This 
is Mr. Nilly. He knows all the worst people.” 

But the present day detective story market is all 
against the writer making his master villain an un- 
derworld character. The crooks and vicious characters 
are used mainly to inject physical action and sus- 
pense, while the murderer hides behind the cloak of 
respectability until the denouement. Tim and Willy 
might therefore do well to read some of the case 
records of murderers who were, presumably, nice 
people. Some of the most famous of these have 
been collected in E. L. Pearson's “Studies in Murder” 
(Garden City), including the celebrated Borden 
case. While the public library will yield some serious 
books on the subject of the murderer's psychology. 

And now a special word to Willy Nilly about that 
rabies murder masterpiece of his. It’s a good—shall 
I say, plot germ? I know, because I sold the same 
idea some years ago. But Willy, even ten minutes 
with the dispassionate article on rabies in The En- 
cyclopedia Americana would have convinced you that 
a person suffering from the disease does not howl 
like a dog. And you cannot correctly chart the 
time element of your story without knowing some 
thing of the period of incubation of the virus. Get 
a good general bacteriology text and read the chapter 
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on rabies. Not only will your story gain authenticity, 
but your plotting task may be simplified by some 
odd bit of information you turn up. 

I remember doing a piece for Dime Detective in 
which I used a drug by the name of santonin to 
destroy the victim's sense of color. Had my research 
ended with a glance into “Murder Manual’ I would 
have had enough material for a short-short. But I 
looked up santonin in a toxicology, discovered its 
peculiar effect upon earthworms. I could, therefore, 
use earthworms as a clue. Which suggested fishing. 
So one of my characters became a fisherman. I dis- 
covered from a druggist that santonin is known as 
worm-seed oil and’can be bought by anyone. The 
Americana told me it was colorless, and here I had 
planned to administer it in place of cod-liver oil ip 
vitamin capsules! So my murderer had to color the 
drug artificially, and the use of such coloring matter 
provided me with a clue. And so the plot unfolded 
almost automatically, and I was hard-pressed to keep 
the story under the word limit for novelettes. 

At this point Willy Nilly will probably ask: 
“How far from actual fact can I get in my fiction 
stories and still meet the requirements of au- 
thenticity?” 

e 

And there, my friend, you have me. Perhaps you 
have to develop a sixth sense for stretching fact 
into fiction without going beyond the elastic limit. 
I know of one medical man who thinks Anthony 
Wynne’s “The Cyprian Bees” (See “The Omnibus 
of Crime” edited by Dorothy Sayers) is an ex- 
cellent detective story. In this tale the murderer 
sensitizes his victim to the sting of a bee so that 


just one more shot of bee venom will kill through 


anaphylaxis. Cyprian bees, being particularly ill- 
tempered, are used as the actual murder weapon. 
While my doctor friend admits such a murder would 
be highly improbable, nevertheless his scientific mind 
finds it a possibility and he is thoroughly satisfied. 

On the contrary, there are some editors of the 
detective pulps who would reject ‘The Cyprian 
Bees,”’ claiming that it is fantastic. 


There seems to be no rule of thumb. Lacking 
any, I offer my personal generalization: 

The author should have a tempered imagination— 
one which can, through its flexibility, make the 
ordinary things seem glamorous; one which can, 
through its tensile strength, firmly harness the most 
bizarre flights of fancy to a convincing foundation. 


Oooo 


Super Publications Ltd., 137 Wellington St., W., 
Toronto, is in the market for Western, love, or 
mystery stories of novel length, suitable for publish- 
ing in pocket-size books. “At the present time,” 
states L. W. Ruby, “we are considering only the 
United Kingdom rights.” 

The Toronto Star Weekly, 80 King St., W., To- 
ronto, states that feature articles should be on timely 
subjects such as new developments in scientific, in- 
dustrial, economic, political fields. Jeanette Finch is 
magazine editor. Payment is on acceptance at 3 cents 
a word up. 

School Aid Co., 320 Chester Ave., Danville, IIl., 
pays $5 and up on acceptance for plays approximately 
20 to 25 minutes in length for high school boys and 
girls, suitable for athletic occasions, special oc- 
casions and holidays, as well as for production before 
the various departments, such as History, Mathe- 
matics, Science, etc. Manuscripts should be addressed 
to L. E. Newtson. 
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SIXTEEN YEARS 


LATER ... 


By RUEL McDANIEL 


THINGS are not what they used to be in the 
trade-journal writing field. They're a lot better! 

About sixteen years ago I quit writing to start 
my own publishing business, after having devoted full 
time to writing for about seven years. I specialized 
in trade-journal material. 

After sixteen years of publishing my own maga- 
zines (which the depression quite completely elimi- 
nated), doing radio work, editing a farm paper, 
operating a country weekly, managing the Eastern 
office for a group of Southern trade journals, and 
finally serving as associate publisher of the same 
group, I went back to full-time writing six months 
ago. I specialize in trade-journal material. 

A lot has happened to trade journals in those 
sixteen years. Many of the leaders, when I used to 
write, are long dead. Some of the best in their fields 
today were not even in existence sixteen years ago. 
Whole industries have deteriorated, and their trade 
journals with them; and other industries have de- 
veloped, with their own swank business publications. 

American business has moved at a remarkable 
pace these sixteen years, and those business magazines 
that failed to keep pace with the industries they pur- 
ported to represent no longer are among the listings 
in Standard Rate & Data Service. 

And if titles of magazines have changed, the by- 
lines of free-lance writers have changed even more. 
Few of the old-timers are present; mainly, I think, 
because they have gone on to regular jobs or other 
forms of writing; and not enough new names are 
appearing to take their places. 

Among the basic changes in demand for free-lance 
business material I have observed during the six 
months since I started writing again full-time are: 

Shorter Articles. Twenty years ago, when my 
trade-journal output was at its height, most publica- 
tions were glad to buy articles from 1500 to as long 
as 3000 words. It was a comparatively simple matter 
to make my daily quota of 3000 words, for all I had 
to do was obtain two Satisfactory interviews. These 
interviews netted from 3000 to 5000 words. Few 
business writers wrote fillers in those days, because 
they made feature-length stories out of filler material. 


Don’t try any such long-winded opus today. The 
average article runs 800 to 1200 words, with a 
few publications accepting outstanding stories as 
long as 1500 words. With some of the best-paying 
publications, 1000 words is top. All editors like 
shorts of 200 to 600 words, but those shorts must tell 
as much as 1500-word features used to tell. 

“Boil it down!” That’s the word all over. I’ve 
learned the futility of writing for mere words. I find 
a money quota more practical than a designated 
number of words daily; and the editors, I’m sure, like 
it better. 

More and Better Pictures. Before the first breath 
of the depression hit business publications, you could 
sell practically any article that contained the name 
and address of a concern in the industry covered by 
the magazine, and the hint of an idea. If you had no 
picture to go with it, the editor usually bought any- 
way. Most editors who demanded illustrations were 
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satisfied with snapshots of the exterior of the store 
and the proprietor, and if you could pick up a picture 
of the interior of the establishment, you greatly en- 
deared yourself to the editor. 

Those old stand-bys don’t go with most editors 
today. Editors demand—and get—pictures that tell a 
story. If your article tells how a merchant stepped up 
paint sales by showing women how to use paints to 
enhance the beauty of their homes and furniture, the 
editor wants pictures showing the salesman demon 
strating or explaining these details to a woman 
customer. If he doesn’t get them from you, back 
comes your story. He'll get them somewhere else. 


I believe the average business editor buys less 
material from free-lance writers today than he did 
twenty years ago, and I believe the main reason for 
this situation is that writers are failing to keep pace 
with demand for illustrations that really #/]ustrate. 

Articles That Tell Something. Time was when 
you could visit a merchant, take a few notes on the 
man’s early struggles, obtain a few figures to show 
how big his business was at the time of writing, then 
go home and write a 2000-word general success story 
on how this merchant relied on hard work, honesty, 
and seeing that the customer was always right—and 
sell it. You can write that sort of story today. But 
you can’t sell it. 

There is not one business publication in a dozen 
today that will carry a general success story. And the 
few such pieces that do see print are good. The aver- 
age business editor is a pretty intelligent individual, 
who knows what’s going on in his industry. He 
knows what’s new and he knows all the chestnuts 
which writers sometimes try to parade before him 
in the guise of new ideas. He won’t buy rehashed 
ideas, even in the fine dress of clever writing. 

He demands short, concise stories, treating of a 
single idea or subject. He wants the story to tell all 
a reader might want to know about that idea, but he 
won't force his reader to wade through a lot of 
superfluous wordage to find it. He wants you to ex- 
plain your idea, concisely, crisply, effectively. And 
stop. He wants one or more pictures to help further 
to put over the idea and to dress up the page on 
which the story appears. Editors today know they 
must ‘“‘sell’’ every page of editorial material to their 
readers, and they demand that the writer supply some 
of the selling materials. 

There are other changes and trends—most of them 
for the better—which affect the free-lance trade- 
journal writer. It seems to me that there is a trend on 
the part of editors to utilize the services of fewer con- 
tributors but to work more closely with those they 
do use. Editors appreciate queries as they never did 
before, and some demand that you query on a pro- 
posed article before you submit it. 

Out of about 140 editors from whom I heard 
when I wrote to them that I was returning to free- 
lancing, nearly one-third of them told me to query 
first on proposed articles. One reason for this is to 
avoid duplication; but I think the chief reason is 
that smart editors nowadays are planning their maga- 
zines. No successful trade journal today is ‘thrown 
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together,” month to month, as many were sixteen 
years ago. Some business editors know basically what 
is going into every issue for the next twelve months. 
They want queries from you, so that they may decide 
whether or not your proposed story fits into future 
plans, and if so when it is to be used. 

Once an editor gives you the go-ahead on a 
proposed article, he expects you to produce that 
article. Somewhere down the line, your article already 
is tentatively scheduled for a specific month. If you 
fail to come through, and you don’t have a very good 
reason for failure, your standing with that editor takes 
a nose-dive. "Way down! 

Yes, today’s business editor is a pretty smart in- 
dividual. He knows what he wants, and he’s willing 
to work consistently with a writer who shows promise 
of producing what he wants. And he’s willing to pay 
for what he gets. 

Rates are up. When I started free-lancing, back 
in 1922, a half-cent a word—paid on publication— 
was a pretty satisfactory rate. During my last two 
years of free-lancing, I tried to confine my sales to 
publications paying a minimum of one cent. If my 
stuff averaged anything over three-fourths cent, I 
was happy. Today, the office buildings are full of 
editors who pay two cents for the sort of material 
they like. I’ve received five cents a word, during the 
past six months—on acceptance, at that—from two 


magazines that used to pay one cent on publication. 
Another publishing company with a successful string 
of trade journals used to pay from a half-cent to a 
cent on publication, but today it pays from one and 
one-half to three cents. Sometimes its checks arrive 
within six days from the day I mail my material. 
Without meaning to, I’ve found myself looking upon 
old reliable cent-a-word magazines as “‘poor’’ markets. 
I hope it lasts! 

The average ‘time out’ between submitting a 
story and finally receiving payment for it has been 
reduced by half or more, as compared to sixteen years 
ago. Few publications hold a story today longer than 
six months before publication and payment. In the 
old days, six months was considered comparatively 
“prompt.” One editor held a story of mine ten years 
and two days from the time he received it until he 
used and paid for it—from 1924 to ’34! 

Obviously, there still is a well-paying market for 
the free-lance trade-journal writer who is willing to 
learn what editors want, to buy and use a good 
camera, and combine his writing and his picture- 
taking into stories that ease the editor’s furious job 
of giving his industry a magazine that its leaders will 
read and rely upon as a Bible. 

Editorial budgets are larger than ever before, 
and there’s more money where this came from—but 
editors tell me they seldom find enough buyable 
material to empty the budget. 


ARTHUR HENLEY, Guest Editor 


RADIO HUMOR—II 


ORIGINALLY, a gag was a contrived joke with a 
set pattern: lead-in line followed by a punch-line. To- 
day any fun line may be called a gag. In view of that, 
gags must be the stuff that comedy shows are made 
of. Many jokes are “inspired” or spontaneous but 
99 and 44/100 per cent of them are pure hard work! 
To facilitate this work, there are again formulas. 
Some of these formulas are somewhat related, but 
the following is a good, practical and effective Jist. 


1. Sequence Joke: The gag is built to its punch 
line by a series of successive minor climaxes. Example: 

I had a triple date with a soldier and a sailor. We 
decided to break up into separate couples and meet 
later, repeating the word “evening” for every kiss we 
got. This way the girls wouldn’t know what we were 
talking about. Well, the soldier got back first and 
said, “Good evening! It’s a nice evening this eve- 
ning!’ Then the sailor came along and said, ‘Ah, 
good evening, good evening, good evening! What 
a lovely evening is this evening’s evening this eve- 
ning! I hope it'll be as nice an evening tomorrow 
evening!” Then it was my turn and I said... 
“Hello.” 

2. Puns: The “lowest form of wit” can be quite 
hilarious. 

lst MAN: Boy, I just saw a sailor making love to 
a girl on a big boat. 

2ND MAN: Destroy-er? 

lst MAN: No, but he would’ve if he squeezed 
any harder! 
3. Popular Idiom Gag: Relies on popular phrase for 

punch line. Example: 
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Ladies! Is your girdle too tight? Well. you got 
into it. Now let’s see you wiggle out of it! 


4. Wild Joke: Mad humor akin to the old nonsense 
poems. Example: 
Man: Say, photographer, I'd like my picture taken. 
PHOTOGRAPHFR: How do you want it . . . with 
or without? 
MAN: With or without what? 
PHOTOGRAPHER: I don’t know . . . 
velop it yet! 
5. Word Joke: 
manipulation for laugh. Example: 
Conpbuctor: So you're a singer, eh? 
SincER: That’s right. 


Conpuctor: Do you have a pleasing pizzicata 
and obbligata in your sonata and cantata? 


SINGER: Oh, absolutata, no question abota! 


I didn’t de- 


Relies on word construction and 


6. Topper: Not strictly a “formula” but device of 
using another joke to better or “top’’ the original. 
Following the “Word Joke,” above, I used this 
“Wild Joke.” Example: 

SINGER: (After laugh) Say, was your mother ever 
frightened by a crossword puzzle? 

ConpbucTor: Yes but my mother solved 
it! 

7. Paraphrase Gag: Here, the punch line paraphrases 
the straight line. Example: 

Actor: Ah, you should have seen me make love 
on the stage. I kissed the most beautiful girls 
in the world. 
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FAN: Before the footlights ? 
Actor: No, behind the curtain! 


8. “Mild Sex’’: Permissible ‘off-color’ joke. More 
of a ‘‘type” than a real formula. Example: 
CHORINE: Can I sing? Listen, mister, I used 
to be a torch singer. 

PRODUCER: You used to be a torch singer? What 
happened ? 

CHORINE: Last week my fire went out! 

9. Topical Gag: Personalities like New York's 
former Mayor LaGuardia, Frank Sinatra, com- 
mercial products and slogans like “L.S.M.F.T.,” 
etc., are kidded good-naturedly. Example: 
SPORTSMAN: I was horseback riding yesterday 

in Central Park. I swung over the saddle and 
ae up a black sombrero . . . and was I em- 
arrassed. 
FRIEND: Why were you embarrassed ? 
SPORTSMAN: Mayor LaGuardia was under it! 


10. “Dumb” Joke: Usually based on a misunder- 
standing due to “ignorance.” Example: 

NEw OPERA FAN: Ah, what a wonderful thing 
opera is! If you close your eyes, you can imagine 
you're home listening to the radio! 

11. Picture Gag: Paint a humorous picture in words. 
Example: 
My aunt is starting a new style in hats. She wears 
what she calls her Victory Garden hat. It’s 
equipped with the finest top-soil, a running stream, 
a fresh-water well and a built-in pump. And it 
really works. Every time she nods her head, the 
well pumps water into the stream, the stream flows 
into the vegetable bed and saturates the soil. Ah, 
I'm so proud of her as we walk along. The only 
thing is . . . every time she sneezes, I get a mud- 
pack smothered with onions! 


12. “Invention” Joke: Gag about some fantastic con- 
trivance. Example: 

The water pipe broke in my kitchen and I tried 

to fix it myself. But I made a terrible mistake. 

I connected the water pipe to the gas pipe. Now 

every time I open the faucet, I get seltzer! 

13. Insult Joke: Staple of any comedy show; again, 
a “type” rather than a formula. Can be direct 
or not. Example: 

Gee, what a lovely dress! From the front you 
look like a celebrity. (Slight pause) From the 
back you look like a calamity! 

14. Throwaway Gag: Tossed cff almost as an aside. 
Example: 

I had a little chicken for dinner . . . lovely girl! 

15. Surprise Joke: Does a “‘switch’’ for the punch 
line. Example: 

You know, picking up girls isn’t new. Wasn't it 

Shakespeare who said . . . “Breathes there a man 

with soul so dead who’s never turned his head 

and said . . . (Whistles as After Girl)!” 

16. Rhyme Joke: Rhyming words make the gag. Ex- 
ample: 

Ist MAN: How did you and vour girl enjoy the 
chicken dinner they served on the boat? 

2ND MAN: Wonderful! We had a neck on the 
deck, and the soup on the poop! 

17. Sound-Effects Gag: A sound-effect is the build. 
up to punch line. Example: 

WESTERN HERO: Oh, Little Nell, I love you, gal 
and there’s only one thing that'll keep me from 
marryin’ you. 

(Sound Effect: Loud Gun Shot) 

WESTERN HERO: That's it! 

18. Witty Joke: Deliberate punch line for a witty 
come-back. Example: 
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Ist MAN: If Mary marries me, we'll go to the 
best night clubs. I'll take her to the “Stork.” 
2ND MAN: If she marries me, I'll have the stork 
come to our house! 
19. “Prat’ Joke: Of dubious taste, deals with the 
“derriere.”’ They are sure-fire laughs. Example: 


(Note: This is also a “Rhyme Joke’) 


Ist MAN: The bride looked great in her wedding 
gown, but her train was too long. 

2ND MAN: How come? 

2ND MAN: Her freight was late and her caboose 
was loose! 

20. Jingle: The kingpin of gagdom. Example: 
There once was a butcher named Dutton, 
Who always had plenty of mutton; 

When meat became scanty, 
He cut up his aunty... 
No mutton, no Dutton, no nuttin’! 


The thing that* makes any formula work is the 
“switch,” where words, names and actions are paral- 
leled with other interchangeable words, names and 
actions to twist the joke: Like this old timer: 

lsT MAN: You know, I was born in Chicago. 

2ND MAN: Before the fire? 

lst MAN: No, behind the sofa! 

It has been found that certain words, by their 
suggestion and phonetic construction, are themselves 
funny; words like “girdle” “hamburger,” “pants,” 
“jerk,” “bag,” “meat balls,” “soggy” and so on. 
They have an obvious “picture’’ quality due to their 


‘ready association with things humorous or slightly 


off-color. 

Comedy must move quickly, precisely, and this 
movement must seem to come of itself. The pacing 
of the show on the air is in the hands of the director 
and actors, but first the writer must have written a 
script which contains no superfluous words, sound 
effects or characters. Every line must mean something 
and move the show forward! And the wording and 
phrasing must be such that the lines fit only the 
ere and character of the person they're intended 
or. 

Good timing is vital. Again, the writer’s construc- 
tion greatly influences the actor’s timing of the lines 
and laughs. 

A good comedy show is a successful blend of three 
skills: writers, comedian, and director. Each must help 
the other along. 

A matter of “taste” enters the picture constantly. 
What one person likes, another will scream at. 
You mustn't offend the product you advertise, the 
station carrying the program, the church, state, public 
or the engineer’s mother-in-law. 

An old joke is okay if it fits. Even then, dress 
it up in a new jacket. Some comics, it’s true, prefer 
the oldies. They don’t trust “new” ones... or 
themselves, perhaps. Stealing jokes from other shows 
is no longer a vice. I’ve met writers who take the 
scripts they've written for one show and use them 
all over again verbatim on another. Some gagsters 
even employ stenographers to copy entire routines 
from other shows which they file away for future 
use. 

All this might seem to suggest that comedy writers 
do not have, cannot have, any integrity. Fortunately, 
this is not true! There are still a good many among 
them who write and use their own material and 
who do not allow themselves to be bullied and- hog- 
tied by their employers (and most employers do not 
bully and hog-tie their gagwriters). These writers 
are the ones who in the long run achieve prominence, 


dignity, and respect. 
The Author & Journalist 
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stocked with poetry.) Randall Henderson. 1%c and up, prose. 
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Digest and Review, 686 Broadway, New York. (M-25) Second 
serial rights on articles on politics, national defense, science, 
psychology, self-help, vocational guidance. Authentic, sparkling. 
No poetry, fiction, photos. Credit to author and magazine; also 
free copies of issue containing digest. F. L. Nelson. 1c-2c. 


Eagle Leader, The, 212 West Wisconsin Ave., Milwaukee 
3. (M) Personality sketches on prominent or interesting Eagle 
members, articles on cities or sections of the country with 
gg Eagle color, 1200-1500. Robert W. Hansen. 3c, photos 
$5, 


(M-20) Arti 


Elks Sia 50 E. 42nd St., New York 17. 
Phillips. $100 


cles, 5000; cartoons; mystery fiction. Coles 
to $500, Acc. 

Esquire (Esquire-Coronet), 365 Madison Ave., New York. 
(M-50) Sophisticated unsentimental articles; masculine view- 
point; essays, sketches, short stories, especially action, 2000; 
cartoons, cartoon ideas. David A. Smart. Buys according to 
quality and length. Needs satire. Acc. 

Everybody’s Digest, (W. J. Smith, Inc.) 420 Lexington 
Ave., New York 1|7. (M-25) World events, politics, business, 
personalities, unique and human interest stories, humor, etc. 
fillers. 80% digest, 20% new material. Wm. H. ikon, 
Edit. Dir.; Theodore Irwin, Ed.; Madalynne Reuter, Mng. Ed. 
Good rates, Acc. 

Extension (The National Catholic Monthly), 360 N. Michigan 
Ave., Chicago 1. (M-30) Short stories, 2000-6000; romance, 
adventure, enor humorgus; six installment serials, 5000; 
short-shorts; articles; cartoons. Eileen O’Hayer. Good 
rates. 


Far East, The, St. Columbans, ——, Mass. (M-10) Cath- 
olic mission magazine; buys short 1500-1800) stories with 
wholesome plots; short-short stories = 600; authentic travel 
and human-interest articles and photos on China, tego 
Burma, Korea, Japan, etc.; good poetry. Stories, $30, Acc 
(Send 10c for sample copy.) 

Foreign Service (V.F.W.), Broadway at 34th, Kansas City, 
Mo. Factual military service stories; articles on subjects per- 
tinent to interests of hoth discharged veterans and men in 
service, 1000-2000. Barney Yanofsky. Good rates, Acc. 

Fortune, 350 5th Ave., New York 1. (M-$1) Articles with 
industrial tie-up, 95% staff-written. Some source material pur- 
chased. Wm. I). Geer, Publisher. 

47, The Magazine of the Year, Associated Magazine Con- 
tributors, Inc., 68 W. 45th St., New York 19. (M) Editorial 
material largely provided by writer-artist stockholders, but 
does buy outside short articles, 2000-2500, and short material 
“intellectually amusing, arresting, or stimulating.”’ Jerome 
Ellison, Ed.-Pub.; John Whiting, Mng. Ed.; Lawrence Lee, 
Literary Ed. Rates not decided yet. First issue, Pub., later 
issues, Acc. 

Forum, 2030 Upland Way, Philadelphia 31. 
general political, social, or literary interest, 
verse. D. G. Redmond. Ic. 

Future, La Salle Hotel, (M-25) National mag- 
azine of U. S. Junior C. rticles on any subject of 
interest to gy Ss men (21-35) to 2000, with illustrations. 

W. Bower, ub. 

Go, 767 ‘dian Ave., New York. (M-25) Literate, sophis- 
ticated articles and short pieces about theatres, films, the arts 
and people (nothing press-agentry) 1500-1800, fillers of_ same 
character as articles; -short stories; cartoons. Arthur George 
Brest. 2c up, on or before Pub. 

Grit, Williamsport 3, Pa. (W-7) Cleen short stories, adven- 
ture, mystery, love, Western, etc., 1000-3500; serials. Odd, 
strange pictures, brief text; sens lo and articles of general 
300-1300; short illustrated articles for women’s and 


(M-25) Articles of 
2500 up; essays; 


Chicago 5. 
cc” 


interest, 
children’s pages. Howard R. Davis. $4 to $8 per short story, 
varying rates for articles, photos $3, Acc. 

Harper’s Magazine, 49 E. 33rd St., New York 16. (M-40) 
Timely articles for intelligent readers; short stories; essays; 


fillers; verse Frederick Iewis Allen. Acc. 


H me, 68 W. Washington St., Chicago 2, (M-25) Articles 
of veteran interest, 500-2000; short stories of general interest, 


novelettes, serials; veteran-interest editorials, 500; verse, 
jokes, photos. Henry Richmond. Ic up, Pub. 
Human Nature, 1950 Curtis St., Denver 2, Colo. (Q-25) Ar- 


ticles dealing in a simplified, popular way with the psychol- 
ogy of behavior, 1500-2500. An inspirational conclusion is very 
desirable. Fillers, 150-300. James F. Ferguson. l1c-5c, Acc. 


J. C. Review, 130 N. Wells St., Chicago 6. (M)_ Easy-to- 
read, popular style articles cn vocational guidance, child care, 
family welfare, and care of the aged. Louis Ludwig. 3c-5c, Ace. 
(No longer in market for outside material.) 

Journal of Living, 1819 Broadway, New York 23. (M-25) In- 
spirational, philosophic and practical advice articles on_longev- 
ity, nutrition, health, personal problems. Leonard M. Leonard, 
Ed.; Frances Goodnight, Features Ed. Excellent rates. 

Judy’s, Judy Bidg., 3323 Michigan Blvd., Chicago 16. (M-25) 
Current interest articles 800-1200 (no rewrites of encyclopedia 
or texthook); short stories, 800-1600. Will Judy. 1%c, Acc. 

Kiwanis Magazine, The, 520 N. Michigan Ave., Chicago. 
(M) Articles of a public affairs nature and on community 
problems, 1000-2000. Felix B. Streyckmans, Mng. Ed. 2c-3c, 

cc. 

Leatherneck, 1336 New York Ave., N.W., Washington 13, 
D.C. (M-15) by enlisted Marines only. 

Liberty, 37 W. 57th St., New York 19. (W-10) Romantic, 
adventure, humorous short stories, youthful appeal, 1000- : 
timely human-interest articles; verse; fillers; cartoons. Edward 
Maher. First-class rates, Acc. . 

MacLean’s, 481 University Ave., Toronto, Canada. (Semi-M- 
10) Short stories, love, romance, sea, mystery, industrial, war, 
adventure, outdoor, up to 5500. Illustrated articles of Can- 
adian interest, including medical articles; cartoons. A. 
Irwin, Ed. 4c up, Acc. 
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Magazine Antiques, The, 40 E. 49th St., New York. (M-50) 
Authoritative articles representing new discovery, or a new 
point of view, or a new opinion, regarding some aspect of 
glass, china, metalware, furniture, etc., 1000-2500. Jokes; fill- 
ers; essays, news items; photos. Alice Winchester. 1'%c, Pub.; 
exclusive photos, paid for at cost. 

Magazine Digest, 20 Spadina Rd., Toronto, Canada. Digest 
aamtenal only, except for ‘‘Pot Pourri’’ anecdotes and brief 
stories. 

Marine Corps Gazette, The, Marine Corps Schools, Box 106, 
Quantico, Va. (M-30) Professional, military, and Marine Corps 
subjects, 1000 to 5000, ‘Illustrated, with emphasis on amphih- 
es warfare; fillers. Major O. K. Le Blanc, U.S.M.C. 3c, 
*ub, 

Mayflower’s Log, The, Mayflower Hotel, Washington 6, ID. ©. 
(M) Stories, verse and sophisticated articles on general sulh- 


jects, 1000-2000; anecdotes, 15-150, flat rate $3 an item. Frank 
B. Cook. Payment by article, average “%c-2c, Acc. (Over- 
stocked.) 

Menorah Journal, The, 63 Sth Ave., New York. (Q-$1.50) 


Jewish short stories, sketches, one-act plays, essays, poetry 
Henry Hurwitz. lc up. Pub 

Modern Mexico, 381 4th Ave., New York 16. (M-40) Human- 
interest articles and articles dealing with the cultural _in- 
stitutions, business, people, and day-by-day life in Mexico; 
some fiction; 2000 words plus photos. Ind., Pub. 

Montrealer, The, 1075 Beaver Hill, Montreal, P. Q., Canada. 
(M-15) Short stories to Roslyn Watkins. ic, Pub. (No 
editorial requirements at present.) 

Montreal Standard, The, Mintreal, P. 0., Canada. (W-10) 
Features of Canadian poeret short stories, 1500-4000, novel- 
ettes, about 35,000. A. G. Gilbert. 2c up, Acc. 


Nation, The, 20 Vesey Si ,New York 7. 
politics, literature, economies up to® 2400. 
1%c, Pub. 

National Digest, 2030 
Mainly a digest. All original 
Redmond. 

National Geographic Magazine, 16th and M Sts., N. W.., 
Washington 6, D. €. (M50) Official journal National Geo- 
graphic Society. Articles on travel and geographic subjects up 
to 7500; photographs Gillhert Grosvenor. First-class rates, Acc. 

National Jewish Monthly The, 1003 K St., N.W., Washing- 
ton, D.C. (M-15) Short sturies, articles, essays, Jewish inter- 
est. 1000-3000. Edward Kk Grusd. 1c to 2c, Pub. 

National Police Gazette, 1560 Broadway, New York 19. Fact- 
ual police stories, sport. stories, to 1500; personailty pieces on 


(W-15) Articles on 
Freda Kirchwey. 


Way, Philadelphia 31. (M) 
material staff-written.. D. G. 


sports figures; short Washington items. Harold H. Roswell. 
2c up, Pub. 
Nevada Magazine, .(). Box 37, Minden, Nev. (M) A-1 type 


of material dealing with Nevada and Sierra Nevada region, in- 
cluding fiction based on true legendary data; verse. Nominal 
rates; verse, $1, slightly more if accompanied by photo. 

_New Masses, 104 E. 9th St., New York 3. (W-15) Progres- 
sive sociological, economic articles, addressed particularly to 
the middle class; also short stories, reportage, sketches, poems, 
elas photos. Jcseph North. $15 per story, Pub. (Marx- 
ist 

New Mexico Magazine, Santa Fe, N. M. (M-15) Illustrated 
articles on New Mexico. George Fitzpatrick, $10 to $15 per 
article, Pub. Verse, no payment. 

New R The, 40 E. 49th St., New York. 


epublic, (W-15) Gen- 
eral articles, 1500- 2500, dealing with economics, 


sociology, na- 


tional and international affairs. Henry Wallace, Ed., Bruce 
Bliven, Michael Straight, heads of editorial board. 
New Yorker, The, 25 W. 43rd St., New York 18. (W-15) 


Short stories and humor 400 to 2000; factual and biographical 


material up to 2500; cartoons, cartoon ideas; light verse. 
Good rates, Acc. 
Omnibook, 76 9th Ave., New York. (M-45) 25,000 word 


abridgements of current best-selling books. Pays up to $5000 
for abridged reprint rights, Acc. (Not interested in original 
material.) 

Opinion, 17 E. 
short. stories 2000 ; verse; 
S. Wise. Ic, Pub 

Our Army, 11 Park Place, New York 7. (M-30) Stimulating 
controversional military articles; short service stories 1000 to 
1200; jokes; cartoons; regular army background, Carl Gardner. 
gen based on piece, not number of words, Pub. 

Dumb Animals, 180 Longwood Ave., Boston 15, Mass. 
aria 10) S. P. C. A. organ. Animal articles, up to 500; photos. 

W. A. Swallow. %c, poems $1 up, Acc. 

Our Navy, 1 Hanson Pl., Brooklyn 17, N. Y. (2M-25) Pro- 
fessional type articles on “naval subjects, of interest to en- 
listed personnel; authentic articles on naval subjects, 2000- 
4000; action naval short stories; photos; humorous and fact 
essays with naval slant. Cliff Alderman. %c-1%c, Pub. No 
payment for verse. 


Pacific Frontier and the Philippines, 704 California St., Los 
Angeles. (2-25) Feature articles on social, economic and po- 
litical issues, 2000, as well as short stories depicting the 
problems and cultural potentialities of the people of the Pacific 
basin. Verse; jokes; fillers, cartoons; cartoon ideas. Stanley 
B. Garibay. ‘Pub. Ye. 

Pacific Pathways, 1114 W. 8th St., Los Angeles 14. (M-35) 
Factual descriptive articles of scenic and 
interest in the Western states, 1000-1250. James Fra 
Sc. Color transparencies (not less than $15.$25; 
black and white 8x10 glossies, $3-$5. 

Pageant (Hillman Periodicals), 535 5th Ave., New York 17. 
(M-25) Pocket-size magazine using only original material, arti- 
cles, photographic features. Articles on any_ subject of interest 
to a mass circulation periodical, to Many short fillers. 
Vernon Pope. 

Pan American, 
the Ameritas, 


42nd St., New York 17. (M-25) Articles 2000; 
fillers; Jewish interest. Dr. Stephen 


The, (Famous Features Syndicate), Avenue of 
New York 19. $7.50 yr. including Year Book.) 


. The Author & Journalist 
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Articles on Latin America, business and industrial subjects pre- 
ferred. Fillers about Latin America; exceptional photos. $15 


up, Pub. 

Pathfinder, 1323 M St., N.W., Washington 5, D. C., (E.0.W.- 
10) Human interest and local history for “Americana.” Photo- 
sequences, 8-16 pictures, with captions and brief accompanying 
text, $5 up -for each photo, plus 5c up for text. Donald Mc- 
Neil. 5c a word for edited material, Acc. 

PEN (Public Employee’s News), P. O. Box 2451, Denver 1, 
Colo. (M) Articles, 500-1500; short stories and vignettes, 500- 
1500; verse; fillers; all materal particularly interesting to 
teachers, federal and public workers—out-of-doors, love, domes- 
tic, rural, juvenile, medical, scientific, fashion, education, 
health, sports; cartoons, $5. H. Lindsay. 5c, fiction and 
articles; $2-$10 verse; up to $10 photos, Acc. 

People & Places, 3333 N. Racine St., Chicago 13. Short, hu- 
man-interest, people-and-places articles, 80% pictorial. Fred- 
erick O. Schubert. 1c, photos, $5, Acc. 

Philately, 200 S. 7th St., St. Louis 2. (W-10) Wants short- 
short. stories, 1000-1500, with stamp or stamp-collecting angle. 


Nothing else considered. Mystery, historical, or general. 
Cartoons and cartoon ideas. David Lidman, Yc up, Acc. 
Pipe Lovers, 532 Pine Ave., Long Beach 2, Calif. (M-25) 


A magazine for men using — on pipes, pipe smoking and 
related subjects, to le, Pub., for 
articles of a technical or nature; no payment 
for other material. 

_ Practical Knowledge Monthly, 1139 S. Wabash Ave., Chicago 
5 (M-10) Practical applied psychology, popular mechanics, 
ae help, vocational articles, 1000, all written for men who are 
ambitious to get ahead. V. Peter Ferrara. Approx. 2c, photos 
$2-$3, Acc. 

Predictions . . . By Experts, (Parents’ Institute) 52 Vander- 
bilt Ave., New York 17. Predictions by experts in many 
fields, to 2000. Barbara Rothschild. 3c, additional for line 


drawings. 

Profitable Hobbies, 3958 Central, Kansas City 2, Mo. (M-25) 
Original how-to-do-it articles; features demonstrating the 
financial possibilities of hobbies; stories built around in- 


dividual hobbyists, to 3000; cartoons ideas. Fact 
items. T. O'Leary. lc, photos, $1-$5,Pub. 

Railroad Magazine, (Popular) 205 E. bi St., New York 17. 
(M-25) Technically accurate railroad material. Fact articles 
and photo stories. Query editor beforehand stating subject 
and qualifications for handling. Henry B. Comstock. 
rates, Acc. (Overstocked with poetry and fillers.) 

Rayburn’s Ozark Guide, Fureka Springs, Ark. (Q-35) Short 
stories, features, verse, photos with Ozark slant. Otto Ernest 
Rayburn. Payment by arrangement. 

Reader’s Digest, Pleasantville, N. Y. 
lished articles; occasionally original articles. 

Reader’s Scope, 114 E, 32nd St.,. New York 16. 
l'ocket-size magazine using reprints and _ original material. 
Open market for self-help, and anti-Fascist, post-war, foreign 
affairs, etc., articles; profiles of interesting people, 1200-1 4 
with occasional article to 3000; fillers. E. A. Pillar. 

230 Park Ave., New York 17. (M-25) 
complete novels, novelettes, feature ar- 
ticles. Edwin Balmer. First-class rates, Acc. 

Renascence, 787 Washington St., New York 14. (Q-25) 
High quality fiction to 6000, critical articles to 10,000; mis- 
cellany in the various arts. James Blish and Robert W. 
Lowndes. Payment by subscription. 

Rocky Mountain Life, 317 Mining Exchange Bldg., Denver 
2, Colo. (M-25) Articles with regional appeal (personalities, 
arts, sports, fashions 1 00; humorous 
essays and short stories 1000-2500 Western fillers. William J. 
Barker, $10 articles; $1 each filler, b. 

Rotarian, The, 35 E. Wacker Drive, Chicago 17. (M-25) Au- 
thoritative articles on business and industry, social and eco- 
nomie problems, travel sketches, humor, essays, 1 - 2000. 
Little fiction used. Leland D. Case. First-class rates, Acc. 

Russian Review, The, 213 W. 23rd St., New York. (Semi- 
An.-$1) Scholarly articles and essays on Russia, past or pres- 
ent, 3000-3500. $25, Acc. 

Salute, 19 Park Pl.,, New York 7. (M-25) Articles on current 
national problems with G.I. point of view; fiction, especially 
good love stories, and humor to 3000; cartoons and cartoon 
ideas. a Gilpin, Mng. Ed. 5-10c, Acc. 

Saturday Evening Post, The, (Curtis) Independence Sq., Phil- 
adelphia z (W-10) Articles on timely topics 1000-4000; short 

ories 2500-5! novelettes, 18,000-25,000; serials 40,000 to 
60,000: lyric and humorous verse; skits, cartoons, non-fiction 
fillers, to 500. Ben Hibbs. First-class rates, Acc. (Reports 
within a week.) 

Saturday Night, 73 Richmond St., W., Toronto, Canada. (W) 
Articles of Canadian interest up to 2000; light, om 
ae satire. B. K. Sandwell. % to Ic, photos $2-$3, b. 

Saturday Review of Literature, 25 W. 45th St., New York 
19. (W-15) Articles, essays, verse, fact-items, on literature; 
cartoons. Norman Cousins. 

Sea Power, 76 9th Ave., New York. Published hy Navy 
League of U. S. (M-25) Articles to 2500 on all aspects of all 
navies and the merchant marine; aviation; also first person 
stories of war adventures at sea. Roger Kafka. 2c, Pub. 
Query. 

St. Anth RA 


(M-25) Digests of pub- 
Good rates, Acc. 


(M-25) 


Redbook (McCall) 


Short stories, serials, 


y (Franciscan Fathers) 1615 Republic 
St., Cincinnati 10. (M- 25) Catholic family magazine. Human- 
interest features on prominent Catholic achievements and 
individuals; articles on current events, especially when hav- 
ing Catholic gs gee 2000-2500, short stories on modern 
themes slanted for mature audiences, 2000-2500. Extra pay- 
ment for photos retained. Occasional poetry on inspirational, 
Teli igjous, and nature themes. Rev. Victor Drees, M. 3c 
up, Ace, 

Story, 432 4th Ave., New York. (Bi-M-40) Distinctivs short 
stories, ‘“‘novellas.’’ Whit Burnett. Moderate rates, Pub. 
Story Digest, (Popular Publications), 205 E. 42nd St., New 
December, 1946 


York. (M-25) Pocket-size fiction . rint. 
Lawrence Galton, Co-Eds. $150, 
or $5 an item, jokes, fillers. 
Success Today, 354 4th Ave., New York 10. (Q) Articles 
stressing principles of success; actual success stories of living 
pagal Singly or grouped. Douglas Lurton, Ed.; Donald Cooley, 
ing. Ed. Good rates, Acc. 
Swank, 33 W. 42nd St., New York 18. (Bi- ”) 
male digest. Buys no original material. Arnold 


This Month, 247 Park Ave., New York 17. (M-25) Human 
interest political (national and international) articles to 1 
popular science; fillers, jokes, fact items, etc., to 500; short 
Ee an Ada Siegel. 4c-10c; jokes, $5; epigrams, $3; fillers, 

This Week, 420 Lexington Ave., New York 17. (W-magazine 
section of 24 newspapers). Romance, mystery, adventure, hu- 
morous short stories, 1200-4000; short articles on popular sci- 
ence, interesting sonalities, sports, news subjects making 
for a_ better America, to 1500-2500; interesting non-war shorts, 


Barbara Brandt and 
ull-length story; 5c a word 


Pocket-size 
Shaw. 


500-1000; fillers, cartoons, short animal material; appealing 
animal photos. William I.’ Nichols. 
Times Magazine, The, Times Sq., New York 18. Articles, 


1s0e. 2500, and verse based on the news, topics relating to 
rts, mature, science, education, the world of fashion and 
women’s interest. Lester Markel, Sunday Ed. $100-$200 
for full-size article. 

Tomorrow, 11 E. 44th St., New York 17. (M-35) Forward- 
looking and unbiased articles of general ‘interest; world affairs, 
economics, science, education, literature and the arts together 
with exceptional fiction and verse. Outstanding feature is book 
review section with thoughtful appraisals of significant books. 
Eileen J. Garrett. $125 up, Acc. 

Toronto Star Weekly, The, 80 King St., W., Toronto, c- 
ada. (W-10) Feature articles, Canadian appeal, to 2000. Nov- 
els, 40,000-45,000; and serials, 18-20,000; short stories, 300- 
4500; love-adventure, romantic, western, mystery, a ee 


photos; cartoons. Jeannette F. Finch, Article Ed wen 
Cowley, Fict. Ed. 3c up, Ace. 

T wn and Coinry, 572 M.sbson Ave... New York 22. (M-20) 
“at rical, tomeal short stories, articles. essays, on unusual suh- 


jects, not addressed to a purely feminine public. Iarry Bull. 
Varying rates, Pub. 

wnsend National Weekly, 6875 Broadway, Cleveland. 
(W- 10) 1200-word short-shorts of general interest, not limited 


e age pensioners. Jesse George Murray. $15-$25 each, 
ub, 

True (Country ress), 150! Broadway, New. York 18. (M-25) 
Any factual subject of interest to men—adventure, personality, 


sports, hunting. fshing—to 5000. Fillers 500° up. “artoons; 
cartoon ideas. Bill Williams. According to value, Acc. 


U. S. Army Review, 314% S. 4th, Springfield, Ill. (Bi-M) 
’ Personal, human-interest military features, with articles to 
1500. Harry C. Ford. “ec up. 

U. S. Navy Magazine, 5!2 5th Ave., New York 18 (M-25) 
Matersal largely from naval personnel: to 2000 Black 


ere 

Vet, 1423 E. McMillian St., Cincinnati 6. (M-15) Articles and 
essays, 1000-1500; short stories and novelettes, 800-1000; verse, 
150-300 words; fillers, jokes, cartoons and art, etc., 50-100; all 
with veteran angle. Must he illustrated. Joseph Lepo. Mod- 
erate rates, Acc. 

Virginia Quarterly Review, | West Range, Charlottesville, 
Va. (Q-75) Exceptional literary, scientific, political, essays 
3000-7000; short stories and verse of high standard. Charlctte 
Kohler, Mng. Good rates, Pub. 

Washington Fillibuster, 1921 Eye St., N.W., Washington 6, 
D. C, (M-15) Non-political articles, 2500; all types short stories 
to 2500; light verse, and extremely ood serious verse, short; 
well-executed and clever cartoons. Il material designed for 
literate and intelligent readers. Warren E. Blanding. Up to 
$50 for each story or article, Pub. 

Welcome News, 404 W. 9th St., Los Angeles. (Q-10 for 
duration.) Articles on travel, history, biography, 200-1500; 
essays on Cooperatives and social reform, 1000-1200; short 
stories along socialistic lines; varied verse. T. G. Mauritzen. 
ooo as agreed, Pub. (Overstocked. ) 

Wes 2601 So. Figueroa St., Los Angeles 54, Calif. 
(M- 50) Article 600-1500, photos of out-of-doors, natural sci- 
ence, history, etc., on Calif., Ariz., Utah, Nevada, New Mexico, 
and So. Colorado. Verse. Phil Townsend Hanna. 3%c, Acc. 

Whisper, (Harrison Pubs.) 340 W. 57th St., New York. 
(Bi-M-15) Exposé articles and startling news features, heav- 
ily illustrated. Edythe Farrell. 2%c; photos $5, Acc. 


Woodmen of the World, 216 Sausininate Bldg., Omaha, Neb. 
(M-5) Horace L. Rosenblum. $5, Acc. (Temporarily out of 
market.) 

Yale Review, Box 1729, New Haven 7, Conn. (Q-$1) Arti-les 
on current political, literary. scientific, art subjects 5000 6900 
Tlelen MacAfee. Mng. Ed. Good rates. Tub 


Yankee, Dublin, N. H. (M-25) Robb Sagendorph, Short fiction, 


articles, 1500; verse, 8 lines; fillers, cartoons, photos. 
Yankee trading instinct appeal. 1c-2c; 3c-5c, verse. 

Your Life, The Popular Guide to Desirable Living, 354 4th 
Ave., New York 10. (M-25) Inspirational, helpful articles on 
living. 1200-2500; quizzes; brief games; fillers. Douglas 
First-class rates, Acc. 


our Mind—Psychology Digest, 103 Park Ave., New York 17. 

M 25) Material on psychological subject-matter, 1-2000; fill- 

ers; stories and occasional poetry with psychological ‘slant. 

Dr. Thomas Garrett, Fd.; Lesley Kuhn, Mng. Ed. 1c-2c, Ace. 

Your Personality, 354 4th Ave.. New York ‘0. (Twice i 

vear.) Helpful articles on all phases of personality, 700-2500 
Good rates, Acc. 


WOMEN’S AND HOME MAGAZINES 


American Baby, Inc., 258 Riverside Drive, New York. (M- 
15 
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25) For expectant mothers and mothers of babies under one 
year old. Uses in every issue an article by physician. No 
fiction. No payment for verse. No photos. Only magazine of 
its kind edited by a_ professional registered nurse. Beulah 
France, R.N., “%c, Pub. (Overstocked.) 

American Family Magazine, 53 W. Jackson Blvd., Chicago. 
(M) Articles, 500-1500, covering all phases of home and _ 
ily life; fillers; jokes, ptzzles; cartoons. John W. Mullen. 
le, Pub. (Plans January publication.) 


Baby Post, 55 W. 42nd St., New York 18. (Q-25) Author- 
itative articles on baby care, home features, and occasionally 
a short story of appeal to this particular field; verse. Louise 
Cripps. 2-5c. 

Baby Talk, 420 Madison Ave., New York 17. (M-25) Lightly 
handled but constructive articles about babies and their care. 
1000-2000. Irene Parrott. ic, Ace. 

Brides Magazine, 527 5th Ave., New York 17. (Q) Articles, 
100-1500, covering fashions, furnishings and home decoration, 
etc., of interest to brides. Marian E. E. Murtfeldt. Varying rates, 


Business Girl Publishing Co., Inc., Dallas, 
Texas. (M-25) Success stories of business girls, with photos 
of girls written up, -5000; fillers om women in unusual 
businesses, 200-400, $5, Acc. Jokes for ‘“‘Good Humor’’ col- 
umn, 50c each. Betty Oliver, Pub. 

Californian, The, 210 W. 7th St., Los Angeles. (M-25) 
Articles on interesting "—— in Californian life, careers for 


s Girl, 


women, etc., 750-1000; ht, warm, mood, character, plot 
short stories, 1000-1800; Caliloreia travel articles; humorous 
or light emotional verse. J. R. Osherenko, Ed.; Donald Carl- 
son, ng. Varying rates, Pub. 


Canadian Home Journal, 73 Richmond St., W., Toronto, Ont. 
(M-10) Shoit stories to ‘5000, 4 to 6-part serials; articles of 
interest to Canadian women, 2500. W. Dawson. Good rates, Acc. 

Charm Magazine, (S. & S.) 122 E. 42nd St., New York 17. 
(M-15) Pec ma to 3000 of interest to the business girl, age 


30; short stories; fillers; verse; cartoons. Mrs. Frances 
Harrington. Good rates, Acc. 

Chatelaine, (Maclean) 48! University Ave., Toronte, Canada 
(M-15) Short stories, love, married-life, parental problems, 
mystery, adventure, 3500-5000. Articles. Canad an iiterest, up 


to 2000. Mary-Etta Macpherson, Mng. Ed. 3c up, Acc. 

(Bilbara Pub. Co.) 46 W. 55th St., New York 19, (M- 
25) Feature articles, 2000-3000; well-written, off-trail fiction 
of interest to young unmarried women, 18-22, 1500-4000; fillers; 
light verse; cartoons.. Sylvia Schuman. 


Everywoman’s Magazine, (Coast-to-Coast Tub. Co.) 1790 


Broadway. New York. (M-5) Love and domestic stories with 
housewife slant, 00-5000; short-shorts, 1200-1500; light arti- 
cles, 1000; short verse; how-to-do-it items; cartoons. Joan 
Ranson. Approx. 2c, Acc.; short shorts, $50-$75; short 


stories, 3500-5000, $100-$150; 4-6 part serials, $600. 
Family Ci Mz kod 25 W._ 45th St., New York 19. 
(M-5) Short stories 1500-3500. R. R. Endicott, 3-5c, Acc. 


(Limited market.) 

Family Digest, 549 N. Jefferson, Huntington, Ind. (M-20) 
Articles, 1000-1500; short Pezies. 1500-2000, on family sub- 
jects. F. A. Fink. %c-2c, Pub. 

Glamour, (Conde Nast) 420 Lexington Ave., New York 17. 
(M-25) Love, humor, unusual career articles; good personality 
pieces; politics; world affairs; social problems; how-to arti- 
cles; facts with light treatment; fillers. Elizabeth Penrose, 
Ed, ' $25-$150, Acc. (Query on articles.) 

Good Housekeeping, (Hearst) 57th St. 
York 19. (M-35) Short stories up to 10,000; 
verse. Herbert R. Mayes. Acc. 

Harper’s Bazaar, 572 Madison Ave., 
Distinguished short stories only; not 
terial. Prefers articles in outline form. 
Lit. Ed. Good rates, Acc. 

Holland’s, The Magazine of the South, Main and 2nd Sts., 
Dallas, Tex. (M-15) Le a of interest to Southern women, 
500- ; love short stories, 1200-3000; novelettes, 10,000; short- 
short stories, 800-1200; Sines, fair rates, Acc. 

Home, 161 8th Ave. N., Nashville 3, Tenn. (M-11) Short 
stories and feature articles of interest to home and family 
groups, Christian viewpoint, 750-1800; short poems of lyric 
quality, human interest, and beauty; occasional photos; fillers, 
cartoons, and cartoon ideas. Joe W. Burton. “%c average, Acc. 

Household, 8th and Jackson Sts., Topeka, Kans. (M-20) 
Household and general articles, short stories 1 Nelson 
Antrim Crawfcrd. 2c up, verse i 

I t Woman, 1819 New (M-15)_ (Na- 
tional Federation Business Professional Women’s Clubs) 
Articles expressing woman's viewpoint on social and economic 
matters, business and professional women’s problems, stories 
of women’s success in business, techniques for satisfying “a 
ing; women’s adventures; light, humorous articles, wosse 
angle, 1500-1800. Verse 2-5 stanzas. Frances Maule. $5-$35 
per article, verse $2-$3, Acc. 

Ladies’ Home Journal, (Curtis) Independence Sq., Philadel- 
-phia 5. (M-25) Articles 2000-5000; short stories 2500-7500; 
serials, 50-70,000; novelettes 20-40,000; short lyric verse; fill- 
ers, cartoons. Bruce Gould, Beatrice Blackmar Gould, First- 
class rates, Acc. 


and 8th Ave., New 
short articles; 


New York 22. (M-50) 
popular magazine ma- 
Mary Louise Aswell, 


Mademoisel (S. & S.) 122 E. 42nd St., New York 17. (M- 
25) Short stories and articles of interest to young women, 
ages 18-30, 1500-3500. Fiction editor, George Davis. Acc. 

Mayfair, (MacLean) 481 University Ave., Toronto, Canada. 
(M-25) Articles of Canadian interest on fashion, society, the 
arts, sport. 

McCall’s Magazine. (McCall), 230 Park Ave., New York 17. 
(M-25) Serials, 40,000; complete novels, 20,000; novelettes, 10- 

12,000; short stories, 6000; articles; verse. Otis L. Wiese. 
First-class rates, Acc. 

Milady of California, 3839 Wilshire Blvd., Los Angeles. 
(M-25) Interpretative articles and short stories; verse in the 
love and domestic fields. Kira Melis. 2c. Verse, $10, Pub. 
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Winona, Minn. (M-5) 


Mothers Home Life, 179 E. 2nd St., 
Dorothy 


Articles, 300-500; short stories 2500- 2700; short verse. 
Leicht. Fair rates, Pub. 

Mr. and Mrs., 208 N. Wells St., Chicago 4. (M-25) General 
interest publication with one section each for men, family, and 
women. Articles and fiction, 500-2500. No material on relig 
ion, politics, racial or class problems. Mysteries wanted. Car 
toons and small humorous comic strips. Verse; fillers; jokes. 
Stanley Gilbert. Ind., Pub. 

My Baby, 1 E. 53rd St., New York (M) Articles to 1000 of 
interest to expectant mothers, new mothers, and mothers of 
children up to six years. Photos. No poetry. Gertrude War- 
burton. Ic up, Pub. 

National Home Monthly, (Home Pub. Co.) Bannatyne and 
Dagmar Sts., Winnipeg, Man., Canada, 10) Wiustrated 
ture articles; short stories, 4500; verse. ea Brownell. 
rates, Acc. 

National Parent-Teacher, The, 600 S. Michigan Blvd., Chi- 
cago 5. (M) Scientifically accurate, but informally written, il 
lustrated articles on rearing and education of children, to 2 
Eva H. Grant. 1c, photos $1-$3, Acc. 


Parents’ Magazine, The, 52 Vanderhilt Ave., New York 17 
(M-25) Articles on family relationships, child care, food witl 
menus and recipes, etc., 2000-3000. Clara Savage L.ittledale 
Up to $100 for articles, Acc.; shorts on childhood and teen-age 
problems $5 each, Pub. 

Rural Farm Journal, (Moss Pubs.) 1275 Boscobel Ave., New 
York. Short stories, 1000-1500, slanted toward the rural and 
small-town housewife. Arthur S. Moss. Ind. (Heavily over- 


stocked.) 

Today’s Woman, (Fawcett Pubs., Inc.), 1501 Broadway, 
New York 18. (M-25) Short stories, 3000-7000; novelettes, 
12,500; novels 22,000. Special interest in all the phases of con 
temporary life which affect and interest the young woman of 
1946. Personality and how-to-live articles; surveys of social 
psychological and medical problems hased on the experience 
and experiments of authorities in these fields. Self-help, factua! 
fillers, 800. Top rates. Geraldine Rhoads, Ed.; Wm. C. Lengel 
Exec. Ed 

Two-to-Six, 221 W. 57th St., 
ticles on child care, age 2-6, 1 
tos of children 2-6; cartoons. 
Acc. 

In ting Fair, (Conde Nast) 420 Lexing- 
ton Ave. Rew York 35) Articles of interest to wo 
500-2000; photos. NO poetry, no fiction. $150 up, Acc. 


Family, 1300 N. Wilton Hollywood 28. (Semi- 
M) All types of interesting, readable “fiction to 2000; short- 
shorts and timely well-illustrated articles of interest to the 
homemaker, to 1200; two-part serials; humorous, everyday 
incidents for ‘‘Living Humor,’’ 100-300 words, $25, Acc. Aud- 
ree Lyons. 2%c-5c, Acc. 

Woman, The, 420 Lexington Ave.,. New York 17. (M-25) 
Non- fiction of interest to women, 1800, and articles on what 
women are doing, preferably written in narrative style; pic- 
ture features; jokes. eodore Irwin, Ed.; Dorothy M. John- 
son. Mng. Ed. 5c up, Acc. 

Woman's Day, 19 W. 44th St., New York. (M) Fiction, 2500- 
4500 with human interest appeal to American women; art- 
of-living and humorous articles, 1000. 7 . Anthony, Mng 
Ed.: Betty Finnin, Fiction Ed.; Mabel Hill Souvaine, Ed. 


Rates on 

Woman’s Home Companion, (Crowell-Collier) 250 Park Ave., 
New York 17. (M- 10) "Women's and household interests. Ar- 
ticles, 2500-6000; short stories, to 10,000; novelettes, 15,000; 
short novels, to 25,000; serials to 60,000. Wm. Birnie. 
First-class rates, Acc. 

Woman's Life, 354 4th Ave., New York 10. (Q) A companion 
publication to Your Life and Your Personality, -helpful, enter- 
taining articles, 400-2500, on all phases of a woman's life. 
Douglas Lurton. Good rates, Acc. 


“— York 19. (M-25) Ar- 
1500; good illustrative pho 


Tracy Samuels. Varying rates, 


men, 


ALL-FICTION OR “‘PULP’’ MAGAZINES 


GENERAL ADVENTURE 
(Also Special Classifications not Grouped Elsewhere) 


Adventure, (Popular) 205 E. 42nd St., New York 17. (M-25 
Distinctive yg short stories, novelettes, serials. Action 
ballads, 50c per line. Kenneth S. White. 2c up. Acc. 

Blue Book, (McCall) 230 Park Ave., New York 17. (M-25) 
Mystery and adventure short stories, novelettes; book length 
novels. Articles of masculine interest. Donald Kennicott. 
rates, Acc. 

Doc Savage Magazine, (S. & S.) 122 E. 42nd St., New York 
17. (Bi-M-25) Action adventure short stories, 1000-6000, any !o- 
cale. Must be well-written. B. Rosmond. 1%c up, Acc. 

Jungle Stories, (Fiction House) 670 5th Ave., New York 19. 
(Q- 20) ——. short stories, novelettes of the African 


jungles. Robert uehnle. lc up, Acc. (Wide-open market 
now.) 

Mammoth Adventure, (Ziff-Davis) 185 N. Wabash Ave., 
Chicago 1. (Bi-M-25) Strong action stories, any type_o! 


background. Length range from arte . G. Davis, Ed.; 


Raymond A, Palmer, Mng., Ed. 1%-3c, 

Short Stories, 9 Rockefeller Plaza, Fa “York 20. (2-M-25) 
Adventure, mystery, action short stories up to 6000; novel- 
ettes, 10,000-25,000; serials; book lengths; fillers, 50-500. Trut 
adventures to 1000. Dorothy MclIlwraith. Good rates, Acc. 


DETECTIVE—CRIME—M YSTER Y—GANGSTER 
Black Book Detective, (Thrilling) 10 E. 40th St., New York 
16, (Bi-M-15) Uses a 35,000-word lead novel featuring The 
Black Bat, written on several short fast-acti 
stories not over Margulies. lc up 
ce. 
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Black Mask, (Fictioneers, Inc.) 205 E. 42nd St., New York 
17. (Bi-M-15) Detective short stories and novelettes to 20,000. 
Kenneth White. 2c up, Acc. 

Chief Detective, (Atomic Action Magazines), 512 5th Ave., 
New York 18. (Bi-M) Same requirements as Gem Detective. 
ee W. Porter. le up, Acc. 

rack Detective Stories, (Columbia Publications, Inc.-Double 
pe - Group) 241 Church St., New York. (Bi-M-15) Detective 
fiction stressing plot and characterization; short stories and 
novelettes, 3000-8000. Robt. Lowndes, Ed. 1c up, Acc. 
(Thrilling) 10 E. 40th St., New York 16. 


ective Novel, 
Fast- 


Det 
(Bi-M-15) Book- length detective novel by arrangement. 
action detective short stories. Lec Margulies. lc up, Acc. 

Detective Story, (S. & S.) 122 E. 42nd St., New York 17. 
(M-25) Detective short stories _to 8000; novelettes to 12,000; 
short novels to. 20,000. Daisy Bacon. lc up, Acc. 

Detective Tales, (Popular) 205 F. 42nd St., New be 17. 
(M-15) Emotional short stories, crime background, up 
detective- -menace novelettes 9000. Michael Tilden, Mng. 

ohn Bender, Ed. rates, 

Dime Detective, (Popular) 205 E. 42nd St., New York 17. 
(M-15) Mystery and — with emphasis on menace and 
horror; short stories around 5000; novelettes, 10-15,000. Ken- 


neth S. White. 2c up, Acc. 
Dime Mystery, (Popular) 205 E. 42nd St., New York 17. 
(M-15) Thrills, fantastic detective-mystery action in novels 


14,000; novelettes 9000-10,000; short stories up to 5000; love 


interest. Michael Tilden, Mng. Ed.; John Bender, Ed. le 
up, Acc. 

Ellery Queen’s Mystery Magazine, 570 Lexington Ave., New 
York 22. (M-25) Stories of detection,’ and/or crime, and/or 
mystery. No supernatural stories per se, although if a legiti- 


mate mystery, crime, or detective short story has supernatural 
No taboos, no angles 


or horror elemeats, O. K Cartoons. 
editorially. ‘Ellery Queen.”’ $200 up for average length 
short story, Acc 

Gem _——, (Atcmic Action Magazines), 512 Sth Ave., 
New York 18 (Bi-M) Wide-open market for action detective 
stories, clearly oo simply written, with a warm, human 
touch. Raymond W. Porter. lc up, Acc. 


G-Men Detective, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-15) Glamorous, fast-action G-Men_ short stories 1000- 
6000; uoveieties 7000-8000; 20-000-word’ G-Man novel by ar- 
rangement. Leo Margulies. lec up, Acc. 

Hollywood Detective, (Trojan) 125 E. 46th St., New York. 
All material on contract. 

Detective, (Ziff-Davis) 185 N. Wabash Ave., Chi- 
(Bi-M) Fast-action detective mysteries with lots of _dia- 
also true-crime stories. Wide range in length—2' 
Palmer, Ed; Howard Browne, 


M 
cago 1, 
logue ; 
75,000. Raymond A. 
1%-3c, Acc. 

Mystery, (Ziff-Davis) 185 N. Wabash Ave., Chi- 
cago 1. (M-25) Fast-action detective mysteries with lots of dia- 
logue; also true-crime stories. Wide range of length, 2000- 
75,000. Raymond A. Palmer, Ed.; Howard Browne, Mng. Ed. 


1%-3c, Acc. 
Mystery Book Magazine. (Mystery Club, Inc.) 10 E. 40th 
St.. New York 16. Mystery py oi of exceptional merit. 


Short- Cases short stories to 6000; novelettes, 7' 30,000; first 
serial . book-lengths to 50,000. Leo Margulies, Ed.; 
eg Heckelmann, Assoc. Ed. 2c and up. 

w Detective, (Fictioneers, Inc.) 205 E. 42nd St., New York 
7 “Bi- M-25) Detective action stories to 6500; novelettes to 
12,000. Alden Norton. rates, Acc. 

Phantom Detective, The, (Thrilling) 10 E. 40th St., New York 
16. (Bi-M-15) Fast-action detective, crime short stories 1000- 
Sh ee length novels by arrangement. Leo Margulies. Ic 
up, Acc 

erg Detective, (Thrilling) 10 E. 40th St., New York 16. 
ty a Detective short stories, 1000-6000; novelettes, 7000- 

eo Margulies. ic, Acc. 

pot Detective, (Trojan) 125 E, 46th St., New York 17. 
Short stories to 6000, with some girl interest. lc-1%c, Acc. 
(Overstocked.) 

Scientific Detective, 1745 Broadway, New York 19. M-25) 
Got detective stories with emphasis on detection, 1000-5000. 
L. V. Tolces. %c, Acc. 

Detective, (Trojan) 125 E. 46th St., New York 17. 
Fast-moving detective stories to 6000. Little market 
novelettes usually on order. lc-1%c, Ace. 

Speed Mystery (Trojan), 125 E. 46th St., New York 17. 
Reprint book. 

Shadow Magazine, (S. & S.) 122 E. 42nd St., New York 17. 
Mystery detective short stories 1500-10,000. ‘Must be well- 
written. B. Rosmond. 1%c up, Acc. 

Super Detective, (Trojan) 125 E. 46th St.. New York 17. (Bi- 
M) Short stories, 3000-5000; novels, 20,000, by arrangement. 
K. W. Hutchinson and W. E. Matthews, joint editors. 

Ten Detective Aces, (Ace Mags.) 67 W. 44th St., New York 
18. (Bi-M-10) Dramatic detective, mystery short stories, 1000- 
5000: novelettes, 8-10,000: woman interest welcome. A. A. 
le un A 

Detective, (Ace Mags.) 67 W. 
ihe M- 


Speed 
(Bi-M) 
for shorts; 


44th St., New York 


is” 10) Short. stories 1060-5000, novelettes 8-10,000. 
ee A. Ponds le up, Acc. 

ng Detective, (Thrilling) 10 E. 40th St., New York 16, 
(BEM) detective short stories, 6000; novelettes, 


7000-10,000; novels, 15-20,000. Leo Margulies. Ic up, Acc. 


Thrilling pivetery- (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-15) Book-length detective novel by arrangement; short 
stories to 6000. Leo Margulies, 1c up, Acc . 


WESTERN: MALE INTEREST 


Ace High, (Popular) 205 E. 42nd St., New York 17. (M-15) 
Fast-moving, dramatic Western fiction; short stories to 5000: 
novelettes and novels, 8-14,000. Michael Tilden, Mng. Ed 
Everett Ortner, . le, Ace. 


December, 1946 


ng. 


New York 19 
woman interest. 


Py Stories, (Fiction House) 670 5th Ave., 
-20) Fast stories of the West with ¢ 
-25,000. Robert Kuehnle. 1c up, Acc. 

Big Book Western, (Popular) 205 E. 42nd St., New York 17. 

(M-15) A few short stories, 5000. Western novelettes, 10,000; 
novels_ 17,000, Western fact articles 1500. Michael Tilden, 
Mng. Ed. George Murphy, 


J le, Acc. 

Blue Ribbon Wes (Columbia Publications, Inc., Double 
Action Group) 241 Church St., New York. (Bi-M-15) Short 
stories, 2000-5000. Novels, 40-50,000. Rates by agreement, pay- 
ing promptly, Pub. Robert W. Lowndes. 1c, Acc. 

wp) urc ew Yor (Q-15 

Dime Western Magazine, (Popular) 205 E. 42nd St., New 
York 17. (M-15) Vigerene. human Western short stories, 2000- 
6000; novelettes, 9000-10,000; novels, 18,000; emotional inter- 
est, realistic characterization. Michael Tilden, Mng. Ed.; 
Kenneth Fowler, rates, Acc. 

Double Action Western, (Columbia Publications, Inc.-Double 
Action Group) 241 a St.. New York. (Bi-M-15) Same 
requirements as Blue Ri Western. 


Ex Western, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-15) Western action ed short stories, 1000-6000; nov- 
elettes, 7000-10,000. Leo Margulies. lc up, Acc. 


Famous Western (Columbia Publications, Inc.-Double Act 
Group) 241 St., New York. (Bi-M-15) One 
9000; short stories 2000- ; fact articles to 1500. Robert W. 
Lowndes, Ed. 1c up, Acc. 

Fifteen Western Tales, (Fictioneers, Inc.) 205 E. 42nd St., 
New York 17. (M-25) Stories of the Old West, 4000- 6000, novel. 
ques to 12,000. Occasional fact articles. Alden Norton. Ic up 

ce. 

Fighting West (Trojan Pubs.) 125 E. 
York 17. (Bi-M) estern action stories. lc-l1%c, A 

44 Western, (Popular) 205 E. 42nd St., New York 7. (M-15) 
Western short stories, 4000-6000; novelettes, 9000-15,000. 
Michael Tilden, Mng. Ed., Everett Ortner, Ed. 1c, Acc. 

Frontier Stories, (Fiction House) 670 er Ave., New York 19. 
(Q-20) Western historical short stories, 2500-9500; novelettes, 
10,000-17,500; novels; articles; of covered-wagon days. Paul 
Payne. lc up, Acc. 


New 


Lariat Magazines, (Fiction House) 670 5th Ave., N 
York 19. 20) Fast-moving, colorful stories, 
range locale, good woman interest 4000-8000; 15-25,000. Jack 
O'Sullivan. lc up, Acc. 

Leading Western, (Trojan Pubs.) 125 E. 46th pn New York 
17. (Bi-M-10) Western action stories. lc-1%c, Acc pe 

Memmoth Western, (Ziff-Davis) 185 N. Wabash Ave., Chi- 

words to - novels o mon . 
Ed., Howard Browne, Mng. Ed. 1%c-3c, hee be we 

Masked Rider Western, _{Tpetiae) 10 E. 40th St., New 
York 16. (Bi-M-15) Uses 30,000-word lead novel featuring 
the Masked Rider, written a assignment; an 8000-word novel- 
ette, several short stories not over 6000. Distinctly Old West, 
with no eames touches. Leo Margulies. lc up, Acc. 

New estern, (Popular) 205 E. 42nd St., New York 17. 
(M-15) Western action stories; shorts to 5000; 
novels and novelettes, 8-12, Michael Tilden, Mng. Ed., 

rge Murphy, Ed. Up to Ic, Acc. 

Popular Western, (Thrilling) 10 E. 40th St., New York 16. 
= M-15) Two 10,000-word novelettes on free-lance market; 
10,000-word Sheriff Blue Steele story on assignment; short 
stories to . Old West with no modern touches, Leo Mar- 


gulies. lc up, 

Prize Western, (Atomic Sotien Magazines), 512 Sth Ave., 
New York 18. (Bi-M) Clearly and simply written Western 
stories, full of action, but with good motivation. Raymond 


W. Porter. ic, up. 

Range Riders Western, (Thrilling) 10 E. 40th St., New York 

is a M-15) Book-length novels on assignment; short stories 
000-6000; novelettes 8000-10,000. 1c, Acc 

Real Western, (Columbia Publications, Inc.-Double Action 

Group) 241 Church St., New York. (Bi-M-15) Same require- 

ments as Blue Western. 

Rio Kid Wes . The, (Thrilling) 10 E. 40th St., New York 
16. (Bi-M-15) Sook. novel on assignment. Pioneer 
frontier short stories 1-6000. Leo Margulies. 1c, Acc. 

Speed Western Stories, (Trojan) or’ E. 46th St., New York. 
(M) Western action stories. lc-l1¥c, Acc. 

Star Western Magazine, (Popular) 205 FE. 42nd St., New 
Your 17. (M-15) Dramatic, emotional, colorful stories of the 
old west, girl interest, to 15,000. Michael Tilden, Mng. Ed., 
Kenneth Fowler, Ed, lec up, Acc. 

10 Story Western, (Popular) 205 E. 42nd St., New York 17. 
(M-15) "Vivematic human-interest Western short stories up to 
4000, novelettes. 9-11,000. Harry Widmer, Ed. lc up, Acc. 


Texas Rangers, (Thrilling) 10 E. 40th St., New York 16. 
(M-15) |Fast-moving, action-packed short stories, Western 
law man’s viewpoint, 1000-6000. Book-length novel by arrange- 


ment. Leo Margulies. 1c up, Acc. 


Thrilling Western, (Thrilling) 10 E. 40th St., New York 16. 
(M-10) Action-packed thrilling Western short stories, 1 6000 ; 
novelettes 8000-10,000; novels, 10-15,000. Slight girl interest 
permissible. Leo Margulies. 1c up, Acc. 


West, (Thrilling) 10 E. 40th St., New York 16. (M-15) Book- 
length novels arranged for on assignment; short stories 1000- 
6000. Leo Margulies. Ic, Acc. 

Western Aces, (Ace Mags.) 67 W. 44th St., New York 18. 
(Bi-M-10) Dramatic Western short stories up to 5000; novel- 
ettes 8000 and 10,000 with strong human interest—range, out- 
etc. Ruth Dreyer. Ic up, Acc. 

Action, (Columbia Publications, Inc.-Double Action 
Gres) 24 241_ Church St., New York. (Bi-M-15) Same require- 
ments as Blue Ribbon Western. 
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Western Story, (S. & S.) 122 E. 42nd St., New York 17. 
(M-15) Western short stories up_to 5000; complete novels 12,- 
000; novelettes 8000-9000. John Burr. Good rates, Acc. 

Western Trails, (Ace Mags.) 67 W. 44th St., New York 1 
(Bi-M-10) Western action short stories up to 5000; sonulieies 
8-10,000. Ruth Dreyer. 1c up, Acc. 


SPORT 


Stories, (Fiction House) 670 5th Ave., New York 19. 
(Twice yearly-20) Short stories to 4000; novels 10-20,000, 
all with baseball theme. Jack O’Sullivan. 1c up, Acc. 

Exciting Football, i oe eH 10 E. 40th St., New York 16. 
(Ann.-15) 20,000-word lead novel, 10,000-word novelette; sev- 
eral shorts not over 6000; covering amateur, professional, col- 
legiate, etc. football. Leo Margulies. Ic, Acc. 

Exciting Sports, (Thrilling) 10 E. 40th St., New York 16. 
(Q-15) y Becta lead novel featuring football or baseball; 
short stories, any sport, to sports especially de- 
sirable. Margulies. 1c up, Acc. 

Fight Stories, (Fiction House) 670 Sth Ave., New York 19. 
(Q-20) Fast stories of the ring, 4000-8000; 10,000-25,000. Jack 
O'Sullivan, lc, Acc. 

Sports (Popular), 205 E. 

Stories of headline sports, 
5000-6000; novelettes, 


New 42nd St., New York 17. 
(Bi-M) slanted directly in the 
sports field—shorts, 10,000-15,000. Sub- 


mit 3 months ahead of season. Some fact articles by sports 
celebrities. A. Wasserman, Ed.; Alden H. Norton, Edit. Dir. 
le, 

Popular Football, (Thrilling) 10 E. 40th St., New_York _ 16. 
(Ann.-15) 30,000-word lead novel; shorts to . Leo Mar- 
gulies. lc up. Acc. 


Popular Sports, (Thrilling) 10 E. 40th St., New York 16 
(Q-15) 35,000-word lead novel about baseball or football only; 


ed short stories not over 6000. Leo Margulies. Ic up, 
ce. 

Sports Novels, (Popular) 205 E. 42nd St., New York 17. 
(Bi-M-15) Stories of headline sports, slanted directly in the 


sports field. Shorts, 5-6500; novelettes, 10-15,000. Stories should 
be submitted three months ahead of season. Occasional by-line 
met articles by sport celebrities. Alden Norton, Ed. Dir. Ie up, 
Acc. 
Sports, (Columbia Pubs., Inc.) 241. Church St., New 
(Q-15) All types of sports; adult motivation and 
situations. Short stories, 1500-6000; novelettes, 7000-9000. Rob- 
ert W. Lowndes. Ic up, Acc. 

Thrilling Football, (Thrilling) 10 E. 40th St., New York 16. 
(Semi-An-15) Gridiron stories, woman interest allowed. Shorts 
1000-6000; novelettes 8000-10,000; short novels 15-25,000. Leo 
Margulies. le up, Acc. 

Thrilling Sports, (Thrilling) 10 E. 40th St., New York 16. 
(Q-10) "Three 8-10,000-word novelettes; several shorts under 
6000. All types of sports stories wanted; odd sports especially 
desirable. Leo Margulies. 1c up, Acc. 


WAR—AIR—AIR-WAR 


Fighters, (Thrilling) 10 E. 40th St., New York 16. (Bi- x. 

15) Stories of U. S. Army and Navy air forces and the RA 
in action; of American soldiers-of-fortune in the air, all ad 
the world; modern commercial flying; sabotage; Fifth Column 
activities in aviation industry, etc., 1000-6000; novels, 15,000. 

Margulies. 1c up, Acc. 

Wings, (Fiction House) 670 5th Ave., New York 19. (Q-20) 
Modern, up-to-date war air novels, 18-25,000; novelettes, 
10-15,000; short stories, 3000-7000. Robert Kuehnle. lc up, Acc. 


SUPERNATURAL—WEIRD—HORROR 


Weird Tales, 9 Rockefeller Plaza, New York 20. (Bi-M-15) 
Supernatural, bizarre, weird, pseudo-scientific short se up 
to 6000; novelettes to 15,000; verse to 30 lines. D. Mcliwraith. 
le, verse 25c line, Pub. 


SCIENCE FICTION—FANTASY 


Amazing Stories, (Ziff-Davis) 185 N. Wabash Ave., Chi- 
cago 1. (M-25) Science-fiction short stories, 2000-10,000; nov- 
elettes, 10-40,000; novels, 40-60,000. Raymond A. Palmer, Ed., 
Howard Browne, Mng. Ed. 1%c-3e, Ace. 

Astounding Science Fiction, (S. & S.) 122 E. 42nd St., New 
York 17. (M-25) Science short stories up to 6000, novelettes 
10-25,000; serials 40-60,000. John W. Campbell, Jr. 1%c, Acc. 

Famous Fantastic Mysteries, (Popular) 205 E. 42nd St., New 
York 17. (M-25) Fantastic novelettes, short stories and verse 
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of exceptional quality. ary Gnaedinger, Ed.; Alden H. Nor- 
ton, Ed. Dir. Good rates, Acc. 

Fantastic Adventures, (Ziff-Davis) 185 N. Wabash Ave., 
Chicago 1. (Bi-M-25) Pseudo-scientific short stories 2000- 
10,000, novelettes to 40,000; novels, 40-60,000. Definite air 
of fantasy, not straight. science. Raymond A. Palmer, Ed.; 
Howard Browne, Mng. Ed. 1c-3c, Acc. 


Planet St (Fiction House) 676 Sth Ave., New York 19. 
(Q-20) Imaginative short stories, novelettes, of future worlds. 
4000-25,000. Good adventure feel. Must concern planetary at- 
mosphere, space travel, rather than be mere future projections. 
Paul Payne. lc up, Acc. 


Startling Stories, (Thrilling) 10 E. 40th St., New York 16, 
(Bi-M-15) Book-length science-fiction novels, short stories. 
Leo Margulies. Ic up. Acc 

Thrilling Wonder Stories, (Thrilling) 10 E. 40th St., New 
York 16. (Bi-M-15) Pseudo-scientific adventure stories to 
10,000; short pseudo-science novels, 15-20,000. Leo Margulies. 


le up, Acc. 
WESTERN LOVE FICTION 
Northwest Romances, (Fiction House) 670 Sth Ave., New 
York 19. (Q-20) Action stories of the Arctic, the Yukon, 5- 
25,000. Jack O’Sullivan. le up, Acc. 
Ranch Romances, (Warner) 515 Madison Ave., 
(Bi-W-15) Western love short stories to 6000; 
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New York. 
novelettes 


9000; novels 20,000; 4-part serials to 40,000; well-authenticated 
fact material to 2500 ; verse. Fanny Elisworth. le up, Acc. 


Rangeland Romances, (!’opular) 205 E. 42nd St., New York 
17, (M-15) Emotional love short stories, old West, woman's 
viewpoint 2000-4006, novelettes, 8000-10,000. Harry Widmer, 
d. le up, Acc. 

Rodeo Romances, (Thrilling) 10 E. 40th St., New York 16. 
(B-Mo-15) Western action stories, cowboy viewpoint girl-in- 


terest yarns with rodeo background, 
le up, Acc. 

Romantic Range, (S. & S.) 
15) of the modern 


1000-10,000. Leo Margulies. 


New York 17. 
novelettes to 


122 E. 
West; 


42nd St., 
3000-7000 ; 


Daisy Bacon. ic up, Acc. 

Thrilling Stories, (Thrilling) 10 E. 40th St., New York 
16. (Bi-M-15) Action Western short stories, novelettes, 1000- 
10,000, novels 20,000; masculine, girl interest viewpoint. Leo 
Margulies. lc up, Acc. 

Western Love, 125 E. 46th St., New York 17. (Bi-M-15) 


Love stories to 8500, and articles to 1500, with Western back- 
ground; Western love novelettes, to 20,000, modern or period; 
Western love verse and fact fillers. Madge Bindamin. 2c; 
verse. 25c line, Acc. 


ROMANTIC LOVE 


_All Story Love Magazine, (Popular) 205 E. 42nd St., New 
York 17. (M-15) "ublishes one strong, dramatic serial, which 
must he motivated by love, but can combine elements of 
mystery with the love story; one novelette to 10,000, and six 
short stories of not more than 6000. Some verse. Short 
stories in especial demand. Ollie Redpath. 

Amour, 125 E. 44th St., New York 17. (Bi-M) Emotional 
fg rt third person, to 20,000. Madge Bindamin. Ic 
up, cc. 


Army Romances, 5 Beekman ot am New York 7. (Q-25) Exotic 
heroines, GI background, 1500-6000. a humorous 
story. Fillers, 200- Bern Wittams 2c up, slightly higher 
for fact items, Acc. 


(Ace Mags.) 67 W. 
novelettes, 
1000, romantic 


44th St., New York 18. 
up to 8,000; court- 
verse. Rose 


Complete Love, 
(Bi-M-10) Love short stories, 
ship and marriage articles to 
Wyn. Ic up, Ace, 

Exciting Love, (Thrilling) 10 E. 40th St., 
(Bi-M-15) Lead novel, 25,000; short stories 
Margulies. lc, Acc. 


New York 16. 
1000-6006. Leo 


Gay Love Stories, (Columbia Publications, Inc-Double Action 
Group) 241 Church St., New York. (Bi-M-15) Third per- 
son love short stories; novelettes to 10,000. Marie A. Park. 
le up, Ace, 

Golden Love Tales, 125 E. 46th St., New York 17. (Bi-M- 
15) Cinderella-type love-yarns to 8500; articles on love theme, 
to 1500; fillers pertaining to love, health, beauty; love verse. 
Madge ‘Bindamin. 2c; verse, 25c line, Acc. 

Ideal Love, (Columbia age cat Inc.-Double Action Group) 
241 Church St., New York. (Bi-M-15) Third person love short 
stories, novelettes up to 10,000. Marie A. Park. le up, Acc. 

Lead: Love (Arrow Pubs.) 125 E. 46th St., New York 17. 
(Bi-M) Emotional love stories, third person, to 20,000. Madge 
gee le up, Acc. 

e Book Magazine, (Popular) 205 E. 42nd St., New York 
15) young love short stories, novelettes, 
3000-10,000; little verse. Ollie Redpath. 1c to 2c, Acc. 

Love Fiction, (Ace Mags.) 67 W. 44th St., New York _18. 
(Bi-M-10) Plausible, well-written love short stories 2000-5500; 
strongly dramatic novelettes 6000-8000. Romantic verse and 
articies. Rose Wyn. lc up, verse 25c line, Acc. 

Love Novels, (Fictioneers, Inc.) 205 E. 42nd St., New York 
17. (M-15) Glamorous modern love stories; shorts up to 5000; 
novelettes to ee Mary Gnaedinger. lc up, Acc. 

Love Short Stories, (Fictioneers, Inc.) 205 E. 42nd St., New 
York 17. (M- i Romantic fiction, 3000-10,000, Ollie Redpath. 


le min, Acc. 

ry Magazine, (S. & S.) 122 E. 421d St., New York 
"Tkodere love short stories, to 6000; novelettes 7500; 
2- to 4-part_ serials, installments 5000-7000; verse up to 16 
lines. Daisy Bacon; Esther J. Ford. Good rates, Acc. 

Magic Love, (Arrow Pubs.) 125 E. 46th St., New York 17. 
(Bi-M) Emotional love stories, third person, to 20,000. Madge 
Bindamin, le up, Acc. 

Navy Romances, 5 Beekman_St., New York 7. (Q) Adventure 
love stories, 2000-6000, with G.I. heroes and strong G.I. back- 
ground. Foreign setting preferred. Heroines may be exotic 
and of any color, but miscegenation taboo. Humorous presen- 
tation welcome, Fact-filler articles about service marriages, 
USO romances, Australian brides, etc., 200-2000. Bern il- 
liams. 2c up, Acc. 

New Love, (Fictioneers, Inc.) 205 E. 42nd St.,. 
(M-15) Realistic love shorts, 2000-5000; novelettes, 
Peggy Graves. lc up. 

Love, (Thrilling) 10 E. 40th St., New York 16. 
Book-length girl angle love novels; will look at 

Around 25,000; shorts, 1000-6000. Leo Mar- 
gulies. le up, Acc. 


Romance, (Fictioneers, Inc.) 205 E. 42nd St., New York 17. 
(M-15) Modern stories with ge exotic or unusual back- 
grounds, 2500-6000; novelettes, 15,000. 16-line verse. Peggy 
Graves, lc up, Ace. 

Romantic Love Stories, 241 Church St., New York. (Q-15) 
Short stories with strong love interest, 1000-4500; novelettes, 
6000-7000; verse, with love theme, 4-12 lines. Marie Antoin- 
ette Park. 1c up, Acc. 

Ten Story Love, (Ace Mags.) 67 W. 44th St., New York 18. 
(Bi-M-10) Love short stories, novelettes, up to 8000, roman- 
tic verse and articles. Rose Wyn. Ic up, Acc. 

Thrilling Love Magazine, (Thrilling) 10 E. 40th St., New 
York 16. (M-10) Love short stories 1000-6000; novelettes, 8000- 
— novels 15,000, girl’s viewpoint. Leo Margulies. ic 
up, Acc. 


Love Sto 
17. (M-15) 


New York 17. 
7-15,000 


Popular 
(Bi-M-15) 
detailed synopsis. 


The Author & Journalist 


V 

Li 

M 
tes 
My 

tt 

Pe 

Re 
Sec 
wel 
Tru 
Tru 
Tru 
000 
Tru 
000 
Amé 
i-M 

tect 
ber 
uteri 

Baff 
A 
Best 

Ww 
tive 
an r 

k. 
Com 

tecti 
vee, 
Conf 
tting 

Cri 
1) 

res 

Curr 

M 

Ex 0 
tt a 

rk, 

bc 
Fron 
) 
tHead 

Hum. 

= 


Winning Love, (Arrow Pubs.) 125 E. 46th St., New York 17. 
im vib love stories, third person, to 20,000. Madge Binda- 
in. le up, Acc, 

“Variety Love, (Ace Mags.) 67 W. 44th St., New York 18. 
hi-M-10) Love short stories, novelettes, up to 8000; roman- 
; verse and articles. Rose Wyn. le up, Acc. 


TRUE CONFESSION 
Life Romances, 350 5th Ave., New York. Vastly overstocked. 


Modern Romances, (Dell) 149 Madison Ave., New York. 
|-15) First-person real-life short stories 5000-7500; novel- 
tes 10-12,000; book lengths 15-20,000; frequent contests 
r cash prizes. Also, short articles dealing with marital 
yblems, parenthood, home adjustment; articles helpful to 
sing mothers with small children. Bylines necessary. High 
tes for exceptional copy. Hazel L. Berge, 3c up, Acc. 

My Love (Buse Pubs., Inc.) 66 E. 78th St., New_York 21. 
}i-M-15) Inspirational and self-help articles, 500-1500; short 
ories, 4000-7000; novelettes, 14,000-16,000; verse, 4- 16 lines. 


mnfession-type based on problems of love or marriage; well- 
jotted, motivated by narrator. Ethel M. Pomeroy. 2%c up, 
ories; 3c, articles; 50c a line, verse, Acc. 


Personal Romances, (Ideal) 295 Madison Ave., New York 17. 
M-15) First-person romances, young heroes and heroines, with 
rong emotional problems logically worked out, 1500-5000; 
vels, 12,500; novelettes, 6500; inspirational editorials, 750; 
prse, 4-12 lines. Mrs. May C. Kelley. 2%c and up, Acc. 


Real Romances, (Hillman) 535 5th Ave., New York 17. (M- 
) First-person short stories to 6500; novelettes, 10-15,000; 


ticles, 1000; fillers. Written from viewpoint of both men 
pi women. Mary Rollins. 3c, Acc. 

Real Story, (Hillman) 535 5th Ave., New York 17. (M-15) 
rst-person short stories to 6500; novelettes, 10-15000; 
ticles, 1000; fillers. Written from viewpoint of both men 
d women. Mary Rollins. 3c, Acc. 

Secrets, (Ace Mags.) 67 W. 44th St., New York 18. (M-10) 


amatic first-person stories from real life. Shorts 3000-6000, 
bvelettes 10,000. Rose Wyn. 2%c up, Ace. 

True Confessions, (Fawcett Pub., Inc.) 1501 Broadway, New 
wk 18. (M-10) First-person stories reflecting life today, and 
sed on problems of young nove, romance, marriage. 3000 to 
00; novelettes to 10.000, hby-line autobiographical stories, 
10-4000, and first-person fact articles on problems of modern 
ng. Inspirational, self help fillers, 500; poetry to 16 lines. 
erence N. Cleveland, Ed.; Wm. C. Lengel, Exec. 

True periences, (Macfadden) 205 E. 42nd St., New York 17. 
[-15) First-person short stories 5000- 7000: hook-lengths 
000; serials 15-20,000. Ruth L. Baer. 
Romance, (Macfadden) 205 EF, 
First-person short stories 5000 
14-20,000. Hope Stuart. 


Based on 3c, Acc. 
42nd St., New 
7000; book- 


and 
(M-15) 
Based on 3c, 


True Love 
oe 17, 

gths 16,000; serials 
True Romances, (Macfadden) se = 42nd St., New York 17. 
{-10) First-person short _ sto 5000-7000; book-lengths 
000; serials 15-21,000. Hilda Wright. Based on 3c, Acc. 

True Story Magazine, (Macfadden) 205 E. 42nd St., New 
prk 17. (M 10) First-person short stories to 5000; book-lengths 
000; serials 2-4 parts, 7-8000 each. Henry Lieferant. Se, Ace. 


TRUE DETECTIVE 


paeting Detective Cases, 366 Madison Ave., New York. 
hi-M) Fact articles on crime cases with mystery and good 
tective work, 1500 to 5000. Official by-lines preferred. 
bbert Levee. 1%c up, photos $3, Acc. 

Authentic Detective Cases, 22 E. 82nd St., New York 28. 
hct detective cases featuring strong elements of mystery, sus- 
mse, action, and detective work. Prefers reasonably current 
aterial, but will consider older cases if material is good and 
fficient supply of pictures available. Carman Freeman. 2c up, 
otos, $5, Acc. 

Baffling Detective Fact Cases, 22 E. 82nd St., New York 28. 

Authentic Detective Cases. 


Best True Facts, (Your Guide Publications) 114 E. 32nd St., 
pw York 16. Confession-type material and great fact de- 
ttive stories, with a little less emphasis on the sensational 
an required by ws in Crime and Smash Detective. Ruth 
bck. $75, $100, $125. 

‘o lete Detective Cases, 366 Madison Ave., New York. 
hi-M) Fact articles on crime cases with mystery and _ 
work, 1500-5000. by-lines preferred. Robert 
Evee, 1%c up, seg $3, A 

Confidential Detective Cases, al ose-Up, Inc.) 241 Church St., 
ew York. (Bi-M) ‘Unusual fact detective cases with weird 
ttings or fast-moving stories with good detective work, 
-6000. Ethel C. Sundberg. 2c up; Acc.; photos, $3, Pub. 

Crime Detective, (Hillman) 535 Sth Ave., New York 17. 
) Fact detective stories, current, human emotion, 500; pic- 
res dealing with crime. Hugh-Layne. 2%c up photos $5, 
rc, 


Current Detective Cases, 22 E. 82nd St., New York 28. 
i-M-25) True_murder, arson, robbery, kidnapping cases to 
p00. Carmina Freeman, 2c up; photos, $5, Acc. 


Exposé Detective, 366 Madison Ave., New York. 
ct articles on crime cases with mystery and 
brk, 1500-5000. Official by-lines preferred. 
bc up, photos, $3, Acc. 

ery Page Detective, (Dell) 149 Madison Ave., New York. 
1-10) True stories of detective investigations, preferably 
ler official by-lines; strong mystery element necessary, 1000- 
) West F. Peterson. 3c to 4c; photos $5, Acc. 

} s Detective, (Hillman) 535 5th Ave., New. York 
Illustrated current crime stories, 5000. Hugh Layne. 
up, photos $5, Acc. 

uman Detective Cases, (Close-up, Inc.) 241 Church St., New 
brk. (Bi-M) Unusual fact detective cases with weird set- 


december, 1946 


(Bi-M) 
detective 
obert Levee. 


tings 4 fast-moving stories with good detective om 3000- 
. Ethel C. Sundberg. 2c up, Acc.; photos $3, Pub 

Inside Detective, (Dell) 149 Madison Ave., New York. (M-10) 
True stories of crime investigations under official by-line, if 
possible, 1000-5000, stressing mystery, detective work. A. 
Swanberg. 4c, photos, $5, Acc. 

Leading Detective Cases, 
(Bi-M) Fact articles on crime cases, 
detective work, 1500-5000. Official by-lines 


366 Madison Ave., New York. 
with mystery and good 
preterred, Robert 


Levee. 1%c up, photos $3, Acc. 
Line-Up, (Your Guide Publications) 114 E. 32nd St., New 
York 16. Same requirements as Police Detective, only all 


stories must have a preliminary editorial paragraph pointing out 
that crime does not pay. 

Master Detective, The, (Macfadden) 205 E. 42nd St., New 
York. (M-25) True crime stories 4000-7000. John Shuttle- 
worth. 2c-4c, photos $1 to $5, Acc. (Send for suggestions and 
= cards. ) 


tional Detective Cases, 366 Madison Ave., New York. 

(Be MD) Fact articles on crime cases, with mystery and good 

detective work. 1500-5000. Official by-lines preferred. Robert 
Levee. 1%c up, photos $3, Acc. 

Official Detective, 400 N. Broad St., Philadelphia 30, (M-25) 

True detective crime-detection stories 5000- 7000; photos. Hi. A. 


Keller, 2c Acc 


Police Detective, (Your Guide Publications) 114 E. 32nd St., 
New York 16. True crime stories to 5500, with photos of people, 


both criminals and detectives, involved. Stories should start 
off with a moral tone, a preliminary paragraph extolling 
the police work in the case. One comic form story in each 


issue. No cases prior to 1944 unless they have been reopened. 
Ruth Beck. $106, $125. 

Real Detective, (Hillman) 535 Sth Ave., New York 17. 
True illustrated crime stories, 5000; official by-lines preferred 
but not imperative. Hugh Layne. 2%c up, photos $5, Acc. 


Revealing Detective Cases, (Close-Up, Inc.) 241 Church St., 
New York. (Bi-M) Unusual fact detective cases with weird 
sottings. 3000-6000. Ethel C. Sundberg. 2c up, Acc.; photos, 

» Pub. 


_ Smash Detective, 114 E. 32nd 
St... New York 16. 
fession-type stories and exposés. 
ere they have all the other elements. 


(Your Guide Publications) 
Crime stories of especial violence; con- 
Foreign stories O.K., pro- 
uth Beck. $75, $100, 
114 E. 32nd 
rime, 

New York 18. 
4000-6000 ; 


Special Detective, (Your Guide Publications) 
St., New York 16. Same requirements as True 
Startling Detective, (Fawcett) 1501 Broadway, 
(M-15)Factual crime material, current or older, 


shorts, 1000. Sam Schneider. 3c up; shorts, 5c, Ace. ; : photos, 
$5 each, Pub. 

Timely Detective Cases, 22 E. 82nd St., New York 28. Fact 
crime stories. Carmena Freeman. 2c, Acc. 

True Crime, (Your Guide Publications) 114 FE. 32nd St., 
New York 16. (M) Current or classic crime cases, true- 
crime fact novelette, 15,000-20,000; by-lined editorials by a 


name crime-fighter or detective (special rates); series articles 
to 3000 on crime subjects; personality pieces, or profiles on 
famous detectives and law-men; instructive crime detection 
articles; photo features, fillers, cartoons, crime puzzles, games, 
etc. Ruth Beck, 2c, up. 

True Detective, (Macfadden) 205 E. 42nd St., New York 17, 
(M-25) True detective, crime stories with actual photos, with 
or without official by-line, 4900-7000; serials, installments of 
64000-7000. Send for detailed instructions and case cards. John 
Shuttleworth. 2c-4c, photos $2 to $5, Acc. 

True Police Cases, (Faweett) 1501 Broadway, New York 18. 
First-class detective stories to 6000; novelettes, 20,000; fillers, 
800; cartoons. Horace B. Brown. 3c, Acc. 


Uncensored Detective, (Hillman) 535 5th Ave., New York 17. 
(M) First-person stories by persons involved in current crimes, 


5000, particularly convicted women criminals. Query. Hugh 
Layne. 2%c and up, photos $5, Acc. 

Women in Crime, (Your Guide Publications) 114 E. 32nd 
St., New York 16. Crime-detective stories involving female 
criminals. Cases of especial violence. Stories involving models 
(Hollywood or theatrical backgrounds are naturals). Good 
gee —— type stories and exposés. Ruth Beck. 
$75, $1 


NEGRO MAGAZINES 

Bronze Housekeeper, The, 34 S. 17th St., Philadelphia 3. 
(M-15) Negro domestic-homemaking magazine. Overstocked on 
articles and fiction. Wants domestic, love, household sugges- 
tions, 100 words. Ic. (Also, Bronze Woman (M) Sold in com- 
bination with Bronze Housekeeper.) 

Circuit Magazine, 4729 S. State St., Chicago. (M-15) Fea- 
tures and domestic short stories, designed for colored women, 
1000. Alone Feaman. Ic, Acc. 


Crisis, The, 20 W. 40th St., New York 18. (M-15) Articles 
1800-2000; short stories, 1500-1800; short poems; photos ot 
Negro life and achievement. Roy Wilkins, Ed.; James W. 
Ivy, Mng. Ed. 2c, Pub.; no payment for verse; photos, $5. 

Easterner, The, 3737 Lancaster Ave., Philadelphia. (M-15) 
Humorous, satirical, event-analysis articles; human-interest 
essays; short stories; liberal editorials; all 1000-1500; modern 
verse; cartoons. Dennis U. Askey. 2c, Pub. 

5610 S. State St., Chicago. (M) Human-interest ar- 
ticles, 1'500. John H. Johnson. $25; photos, $5, b. 

Eyes, Iowa City, Ta. (M-25) Articles on Negro progress to 
1200; sonnets or short verse; fillers; photos of Negroes and 
of whites and Negroes working cooperatively. H. I. Fontellio- 


Nanton, Payment by arrangement. 

Negro South, 1241-43 Dryades St., New Orleans 13, La. (M- 
25) Short stories to 1500; jokes; verse; photos. Alonzo B. Wil- 
lis. “ec, Pub. 
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Journal of Negro Life, 1133 Broadwa , New 
York. (Q- 25)" fon stories, articles, poetry; Negro ie and 
problems. Madeline L. Aldridge. No payment. 


Our World, 35 W. 43rd St., New York 16. Picture continu- 
ities on Negro life. Average payment, $50 page, Acc. 

Pulse, 2627 Bowen Rd., S.E., Washington 20, D.C. (M-25) 
Articles, 800-1000; short stories, 700-900; novelettes, 1200-2000; 
fillers, 50-2300; love, domestic, out-of-door themes. Helen S. 

ason. Ind., Acc. 


HOME—GARDENING—BUILDING—LANDSCAPING 


American Home, The, 444 Madison Ave., New York 22. 
(M-15) Practical articles with illustrations pertaining to home, 
interior decorating, building, gardening, food, ildren, family 
health, homecrafts, 800 to 2000. Mrs. Jean Austin. Varying 
rates, Acc. 

Better Homes & Gardens, (Meredith) 1714 Locust St., Des 
Moines 3, la. (M-15) Practical garden, building, foods, furnish- 
ings, home-improvement, child care and training articles, 500- 


2500. Frank McDonough. 2c up, 

Homes & Gardens, (Maclean-Hunter Pub. Co.) 
481 University Ave., Toronto Canada. (M-25) Home and 
garden articles to 1500; photos; Canadian interest 


fillers. 
only. J. Herbert Hodgins. Ic, b. 
Flower Grower, The, 2049 Grand Central Terminal, New York 
17. Articles and photographs on gardens and flowers; also. 
poetry on gardens and flowers. Poems, $1-$5. Paul F. Frese. 
Home Desirable, The, 836 S. Michigan Ave., Chicago. (M-con- 
trolled) Articles on home modernization through plumbing and 
heating, 850; homemaking material, well illustrated. uman 
interest features oe family. L. Varney, 2c, Pub. 
South, 319 Magazine St., New Or- 


Home or the 
12, La. (M- is) Articles on flowers. Camille Brodley, '%c, 


C—BUSINESS AND TRADE PUBLICATIONS (Published Annually) 


BUSINESS, ADVERTISING, SALESMANSHIP 


Advertising Age, 100 E. Ohio St., Chicago 11. (W-10) Spot 
news only, with illustrations. 1%c, Pub. 


A. M., 1430 S. Penn Square, Philadelphia 2. Needs corres- 
pondents to give nation-wide coverage of business. Feature 
stories; sketches; pictures. Jacob A. Lazar. Ind. 


American Business, (Dartnell Pubs., Inc.) 4460 Ravenswood 
Ave.. Chicago. (M-35) Factual, timely stories on modernizing 
methods in office and administration fields; personality stories 
on tcp management men, which have a news phase; fillers on 
office methods and short-cuts. No stories on retailers. Queries 
answered promptly. Eugene Whitmore. 2c-3c, Pub., Acc. if 
arranged in advance. 


Bankers’ Monthly, 536 S. Clark St., Chicago 5. (M-50) Short 
technical articles from hankers’ standpoint; preferably signed 
by banker. John Beaty. 1c, Pub. (Buying little now.) 

Barron’s, 40 New St., New York 4. (W-25) Authoritative 
business and financial articles 500-2000. George Shea, Jr. 
Indefinite rates, Acc. 

Burroughs Clearing House, 6071 2nd Blvd., Detroit 32. (M) 
Query editor on bank operating and management articles. 


Henry J. Boone. 3c, Acc. 
Commerce, 1 N. LaSalle St., Chicago 2. (M-25) Invites 
queries on feature business articles. Alan Sturdy. 2c up. 


Credit & Financial Management, 1 Park Ave., New York 16. 
(M-25) Articles on general credit and financial problems of 
manufacturers and jobbers. R. G. Tobin. 1c, Pub. 


Forbes Magazine, 120 Sth Ave., New York 11. (2-M-25) New 


developments in business and "finance—management, selling, 
merchandising, accounting, etc., 4 requently buys 
from outside writers. Forbes. Good rates, Pub. 


Good Business, 917 Tracy St., Kansas City, Mo. (M-15) 
Artiles showing that the teachings of Jesus Christ are the 
basis for successful modern business, to 1600; fillers, to 400. 
ingay person material especially welcome. Francis J. Gable. 
c, Acc. 

Magazine World, 40 E. 49th St., New York 17. Trade jour- 
nal for management executives of general magazines, business 
papers, farm papers, etc., mostly staff written. Will consider 
short material interest to or about magazine publishers’ fra- 
ternity. Roy Quinlan. Flat rates, Acc. 

Mail Order Journal, 512 5th Ave., New York 19. (M-25) 
Case sales promotions and appropriate sales angles, 600. J. C. 
Gerstner. No payment. 

as Business, 1615 H St., N.W., Washington 6, D. C. 
{Ne sold.) Business articles 2500. Lawrence F. 
ul McCrea, Mng. Query. Good rates, Acc. 


ity, 620 N. Michigan Ave., Chicago 11. (M-10) Uses 
discussing sales techniques, especially pertaining to 
dieect or i ent selling; also stories dealing with op- 
portunities in small. independent business, and sensibly in- 
irational sketches of successful men and salesmen. Thaddeus 
oinko, Mng. Ed., Ind., Pub. 

Printers’ Ink, 205 E. 42nd St., New York 17. 
tising, management, and sales articles. E. A 
Good rates, b. 


205 E. 42nd St., New York 17. (M-35) Query on 
articles on industrial buying; ‘methods, personalities; materials. 
Stuart F. Heinritz. 1%c up, Acc. 


Sales Management, 386 4th Ave., New York 16. (2-M)_ Ar- 
ticles on marketing, national scope, si by executive. Buys 
little. Raymond Bill. 1c to 3c, Pub. 

Savings Bank Journal, 100 Stevens Ave., Mt. Vernon, N. Y. 
(M-50) Savings, insurance, investment articles 1500-2000. Mil- 
ton W. Harrison. Ic, Pub. (Seldom buys from free-lances.) 

Signs of the Times, P. O. Box 1171, Cincinnati. (M-30) 
Articles on technical aspects of display advertising; stories of 
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articles 


(W-20) Adver- 
Peterson, Ed. 


Home Magazine, (Nat. Retail Lumber Dealers’ Agen.) 1713 
Rhode Island Ave., N.W., ashington 6, D. C. New ideas 
for closets, 
for attractive breakfast nooks, porches, 
out-of-doors) laundry rooms; new ideas 
anything which the average home owner and home maker will 
find of interest and which is related to the building industry 
Maud C, Leachman. 3c; photos, $3, 


and Garden, (Conde Nast) Ave., New York) 
Home decoration, gardening, landscape, unusual travel 
Richardson Wright. Good rates, Ace, 


fireplaces (inside an 


House 
(M-35) 
and architectural articles. 


House Beautiful Combined 
572 Madison Ave., New York. 


written. E. Gordon. 

S.mset, 576 Sacramento St., San Francisco 11. 
staff-written. Purchases from West 
Query. Walter Doty. 

Sun-up, The Magazine of Southern Living and Gardening, 
4th Floor, Moore Bldg., San -Antonio 6, Texas. Useful art, 
cles for the home-maker and gardener of the South, principally 
those in the $3000-$5000 income group, 1200. Top- notch photos 
Kenneth Kitch. Above-average rates. 


Thriftway Family Magazine, 175 Market St., Paterson, N. J. 
Articles on home management, home building, home moderniza- 
tion, with emphasis on “‘hefore-and-after’’ details. New ideas 
on thrift as applied to buying or owning a home. 
graphs a requisite. Walter Fillan. Payment by arra 


(M-15) Largely 


for home decorationg’ 


10th month following 


with Home and Field, (Hearst) 
(M-35) Material mostly staff 


Good photo 


kitchen cupboards and other storage space; eo et 


teres 
busin 


Coast contributors onlyf ¢ 


Au 
corre 
hoff. 
Au 
tainir 
John 


Pub. 


- S. Home, (Harvey Pubs.) 1860 Broadway, New York 23 ; 


U 

Illustraated articles on new home planning and construction| 
modernization, gardening, food, landscaping, new equipment, 
materials, etc., aimed at Americans in middle income bracket, 
Stanley Gerstin. Ind. rates. - 


outdoor, point- of- —,! and sign advertising campaigns, 1000 t , 


to 1500. “%e to le 

Speciality Salesman, 307 N. Michigan Ave., Chicago 1. (M 
10) Inspirational articles built around direct selling; 
cess articles of outdoor selling, 350 to 1500. H. W. 
“ec, Ace. 

Trained Men, 1001 Wyoming Ave., Scranton, Pa. (Bi-M| 
Articles on industrial relations and training for apprentices 
foremen, executives, 1000 to 2500; interviews to 2 
— on sales, office management. 
cc. 


Minchin 


business, 


TRADE JOURNALS 

Aero Digest, 515 Madison Ave., New York 22. (M-50) New 
and features on the aviation industry, aeronautical engineering, 
production. military aeronautics, air travel. Carl 
Mng. Ed. Mec up, Pub, 

Air Condi 
troit, Mich. 
ing machines, 
stallations; news. 


refrigerat 
itioning in 
Pub. 


(W-20) Informative articles on servin 
electrical appliances and air con 
George Taubeneck. 6c line, 


azine, (Import Pubs., Inc.) 8 Bridgé 


Air Transportation Mag 
St., New York 4. (M- 50)" Articles on shipping by air, covering 


air shipping, handling of air air terminal facilities, ai 


shipping costs, etc. John F udd 

_Airports, (Haire Pubs.) .1170 Breadway, New York 1. 
Covers all phases of airport construction, development, 
agement, etc. John Regan. 2c for submitted material, 
siderably higher for material secured on order. 

Air World combined with Aircraft-Age (Columbia Pubs.) 24] 
Church St., New York. (Bi-M-20) Illustrated fact aviation 
material, articles and fillers; cartoons. L. Horace Silberkleit 
2c and up, Acc. 

American Baker, The, 118 S. 6th, Minneapolis 2. (M-10 
Articles on baking innovations; examples of good merchandis 
ing; bakery management. Wil fred E. Lungren. lc up, Acc. 

American Box Maker, (Howard Publishing Co.), 111 W. 
Washington St., Chicago 2. (M-35) Articles and news coverin 
manufacturers of folding cartons, set-up xes, 
solid fibre shipping containers, and other types of 
ae P. A. Howard, Pub. J. W. Knight, Mng. 


man 
con 


aper con 


der, 105 W. Adams Chicago 3. (M 


American Buil 
Well-illustrated articles detailing methods, dis}: 


play and advertising practices, and plans and photos of. new 
and remodeled yards and stores of 
material dealers; how-to-do-it articles on building maintenance 
repairs and conversions, with a by-step methods, material 
used, drawings, photos. Edward G. Gavin. $10 page. 

American Carbonator & Bottler, 200 Western Union Bldg 
Atlanta 3. (M-50) Illustrated articles on merchandising, adver 
tising, production, selling, management, deliver fleets for sof 
drink 750-1250; news items 50-100. to Ic, photos 
50c to $3, 

American ( 572 Madison Ave., New York 22. (M-25 
Pictorial features on druggists or drug stores or on subject 
related to pharmacy; 200-word illustrated personality sketches 
of of druggists ea in community service. Bernard Zerbe 

3c, first 500 words, 2c second 500, Ic over 100 
= $3, Pub. unless otherwise requested. 
can Hairdresser, 3 W. Jackson Blvd., Chicago 6 
Items of unusual interest to heauty shops; advertising 
Hazel L. Kozlay. 1c, Acc. 


Ameri 
(M-50) 
promotional schemes, etc. 

American Horologist and Jeweler, 226-228 16th St., Denver 3 
(M) Illustrated articles, to 1500, pertaining to horology, wat 
and clock repair service, unusual creations and ha ings, his 


torical material. Cartoons bearing watchmaker or jeweler slan S 


$2. Orville R. Yc, Acc. 


Paint & Oil Dealer, 3713 Washington Blvd., St 
(M) Gancinad paint merchandising articles illustrated 
Meyer, Jr. 1c, Pub. 30-60 day reports. 
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PRINT IN BINDING 


American Converter, 111 W. Washington St., Chicago 
b. (M-35) Articles on new products, new processes, efficiency 
pe ‘aloe of envelope manufacturers and other paper converters, 
ncluding manufacturers of ip 063 containers, cartons, boxes. 
3 A. Howard, Ed. and Pub. L. Q. Yowell, Mng. Ed. Ic up, 


American Paper Merchant, 111 W. Washington St., 
bp. (M-35) News and features regarding paper merchants 
iH — Ed. and Pub. L. Q. Yowell, Mng. Ed. 1c up, Pub. 


Exchange 3110 Elm Ave., Baltimore 11., 

(Fr a Well-illustrat articles on Army PX’s and Navy 
Ship’s Service. R. Coale Carle. 1%c, Acc. 

10. (M-25) 


Automotive Digest, 22 E. 12th St., Cincinnati 

Methods and management articles, writeups of ideas of in- 
terest to independent service garage men, to improve service 
business, stimulate trade, reduce operating costs. 500-1500. J. 

Ahlers. Rates according to merit, Acc. 

Automotive News, 5229 Cass St., Detroit 2, Mich. 
correspondents in towns and cities of importance. Pete 
hoff. 40c¢ inch, photos $1.50, Pub. 
Automotive Retailer, Morristown, N. 
taining to auto supply stores, both 
John A. Warren, Ic, Pub. 

— Maintenance and Operations, 205 FE. 42nd St., New 
17. (M-50) Articles strictly on maintenance and opera- 
tions of airplanes and airports, to 2500; maintenance short-cuts 
kinks; photos and drawings -to illustrate. A. W. D. Har- 
ris. Approx. 2c min., Acc. 
Aviation, 330 W. 42nd St., 
articles, photos. L. Neville. Pub. 
Bakers’ Helper, 330 S. Wells St., 
Business-building plans for bakers, 
stories, personnel and maintenance articles to bakery 
news items, cartoons. C. C. Swearingen. Ic, Pub. 

Bakers Weekly, 45 W. 45th St., New York 19. (W-10) News 
correspondents in principal cities. Bakery features, selling ideas, 
window displays. Peter G. Pirrie. Space rates, Pub. 

Barrel & Box & Packages, 431 S. Dearborn St., Chicago. 
M-25) Articles and news items dealing with manufacture and 
oo of — containers, up to M Pendleton. 
inc 


News 
em- 


J. (M) Features per- 
chain and independent. 


18. (M-50) Technical 
uery. 

Chicago 6. (B-W-15) 

merchandising method 


New York 


Beauty Shop Digest, The, 4001 Schubert. Ave., Chicago 39. 

Short_manuscripts of interest to the professional beautician. 2c, 
Acc. Photos by arrangement. Sample on request. 
B. C. Estator (Canuckian Pubs., Ltd.) P. O. Box 159, Vic- 
toria, B. C. (W) Articles and items of interest to B. C. real 
estate and business opportunity market, 500-1500, illustrated 
if possible. A. Duplain. 2-6c, Pub. 

Bedding, 222 N. Bank Dr., Chicago 54. Illustrated articles 
on manufacturing and marketing problems of manufacturers “4 
mattress, springs, a_beds, metal beds, cots, etc. 800-1500 
1%e, Acc., Photos $3. Robert B. Logan. 

Bedding Merchandiser, 222 N. Bank Dr., Chicago 54. (M) 
zeateny articles on the retailing, advertising, merchandising 
ding feoeucts (ma_ ress, springs, metal béds, soft s, 
ese ete.) 1000-2000, we!.-illustrated. Alfred M. Salasin. 1%c, 
$3-$5 photos, Pub. 

Beverage Times, 480 Lexington Ave., New York 17. (W-10) 
Liquor store and restaurant merchandising articles, 1000-1500 
Up to 1%e, Pub. 

Bookbinding & Book Production, 50 Union Square, New 
York 3. (M)> News of book printing and production, and book, 
pamphlet and binding trade. Cartoon ideas. Query on features. 
Frank Myrick. 1%c, news; features, 

& Shop Recorder, 100 E. 42nd St., 
M) “Success” stories from retail shoe stores; 
articles. 

Brake Service, 31 N. 
nical articles on brakes 
operators of 
ud, 

Brick & Clay Record, 59 F. Van Buren St., Chicago 5. | 
50) News and features of brick and clay industry, architec- 
tural information and pictures on clay products use. Regular 
correspondents. J. J. Syec, Mng. Ed. lc up, 

Building Service Employee, 721 Warner Bldg., 212 W. Wis- 
consin Ave., Milwaukee 3. Articles about or of interest to 
janitors, window cleaners, elevator operators, doormen, watch- 
men. 100 to 300 35-space lines. Anthony C. Weilein. 7c, line; 
(Write for additional information.) 

Supply News, 59 E. Van Buren St., Chicago 5. (M 
$1.00) on lumber and building material, build- 
ing information and pictures, yard operation and management; 
yard handling equipment, concrete products manufacture; 100- 
word articles for ‘“‘Yard Kinks.’’ John W. Parshall, 40c 


inch. Pub. 

Bus Transportation, 330 W. 42nd St., New York 18. (M-35) 
Practical bus operation articles 1500. 2 or 3 photos WwW 
Stocks. %c, Acc. News items, first 100 words ie bal. 


) 


New York 17. (Semi- 
merchandising 


Akron, Ohio. (M-25) Tech- 
interviews with 
S. Babcox. 2c, 


Summit St., 
and brake servicing; 
brake stations. Ed. 


“each 


& Dressed Poultry, 82 Beaver St., New 
articles ¢ealing with retailers, 
occasionally a_short- 


Butchers Advoca 
York 5. (W-15) 
wholesalers and packers of meat; 
700-1200, based on trade background and trade characters. 
H. Trimingham. %c .Acc. an 
i 355 Peachtree St. N. E., Atlanta, Ga. Illustrated 
articles from well-established stores in the Southeast selling 
gifts or house furnishings; also, from unusual manufacturing 

gifts, china, ttery, etc., 500-1500. W. E. 
ng. Ed.; Sara Massey, Assoc. Ed., 2c, Pub. 

Cabaret Restaurant News, 1819 Broadway, New York 23. 
(M-10) Teche! articles with night club management, 
+0. Harry Goldschlag. 20c, inc 
Candy Industry, 33 W. 42nd Dias wis York 18. (Bi-W-35) 
Specific information on activities of manufacturers and jobbers 
of candy. Correspondents in principal cities, Gussow, Acc 
Casual Foot Notes, 253 S. Park St., Decatur 16, Ill. Wants 

experienced correspondents to cover trade news of Casual foot- 
wear. Mark Sherwin, News Ed. Write for details. 


Snowden, 


alts 


December, 1946 


(M- 


Ceramic Industry, 59 E. Van Buren St., Chicago 5. (M-50) 
News items, pottery, glass, enamel plants, executives, sales 
campaigns, preduction activity. J. J. Svec. 

Chain Store e, 185 Madison Ave., New York 16. (M-35) 
G. M. Lebhar, Age. Frank E. Landau, Edit. Dir. Works with 
accredited correspondents only. Write for information about 


territorial assignments. 

Church Management, 1900 Euclid Ave., Cleveland. (M except 
August) Illustrated articles on administration problems of 
church manager and pastor. Dr. Wm. Leach. %ec up, Pub. 

Cleanii & Laundry World, 381 4th Ave., New York 16. 
(M-25) Short, terse news items on dry cleaning, laundry, 
rug cleaning, fur cleaning and storage, business practices and 
management; news items and human interest articles on plant 
owners; all accompanied by photos if possible. 40c col. inch, 
photos $1-$3, Pub. 

Commercial Car Journal, Chestnut and 56th Sts., 
39, (M-50) Feature articles concerning any phase of truck 
operation, maintenance and management, 2000-3000; short 
stories with truck background, 1500-2000; cartoons. George T. 
Hook. $50-$70 per article, Pub. (but frequently in advance.) 

Corset & Underwear Review, 1170 Broadway, New York 1. 
(M-35) Buyer news, feature articles for corset and brassiere 
ceparunante, specialty shops. Cartoons. Louise Campe. 1%c, 


Philadelphia 
eet 


Cosmetic and Review, 347 Madison Ave., New 
17. (W-25) News items on cosmetic and drug industry, 
emphasis on former; cartoons. Milton S. Malakoff, Ed.: R 
sell Rhodes, Mng. Ed. 3c, first 100 words, lc thereafter. 
ker Baker, The, 45 W. 45th St., New York 19. (Chicago 
360 N,. Michigan Ave.) (M-25) Stories pertaining to 
biscuit and cracker industry; plant writeups; sales stories, 
practical or technical articles; human-interest and success 
stories pertaining to baking. Query. L. M. Dawson. 30c inch, 


I 
and Glass Journal, 
Pir articles on china 


Crac! 
office, 


1170 Broadway, New York. (M) 
and glass sales promotion stunts 


in retail stores, 1000; interviews with buyers; merchandising 
stories; news items; 53 photos: sales training articles. Laurance 
C. Messick. 1%c, 

Curtain and Drapery Department Magazine, 373 4th Ave., 
New York 16. ( Illustrated articles on merchandising 
methods of outstanding curtain and drapery d — 

itor. le, 


photos of window displays. Jeanne Judson, Fabric 
photos, $3, b. 


Dairy World, The, 608 S. Dearborn St., Chicago 5. (M-10) 
Factual. articles with 2 or 3 photos on milk procurement, 
handling and processing, merchandising and distributing; — 
or remodeled plants; fresh-bottled milk and cream, cotta) 
cheese, chocolate drink, buttermilk, and associated mi 
products, 500-2500. Roscoe Chase. 1c; photos $1; ads with 
articles, 50c, 

Defender News, E. I. Dupont de Nemours & Co., P. O. Box 
1009, Rochester 3. Practical hints on working and selling 
methods for professional portrait photographers, commercial 
and industrial photographers, photofinishers, etc. Photographic 
appeal important. Occasional practical articles on appeal to 
the photographic supply dealer. Ind. 

Department Store Economist, 100 E. 42nd St., New York 17. 
(M) Articles on stores—management, systems, op- 
erations, merchandising, modernization, to 750. Longer by spe- 
cial arrangement. Factual copy ghosted by store executive if 
possible. Doris Burrell. 1%c, photos $2.50, within six weeks 
of receipt. 

Diesel Power 
New York 16. 


& Diesel Transportation, 192 Lexington Ave., 
(M-35) Illustrated articles on Diesel engine oper- 
ation and maintenance, in power generation, bus, truck, and 
Diesel-electric locomotives, rail cars, tractors, etc., also arti- 
cles on economics of plant operation, 500- 2000. . _Thomp- 
son. About lc, average $15 per page, including photos, Pub. 
Diner, The, 211 W. Front St., Plainfield, N. J. (M-25) Arti- 
cles on restaurant management, food costs, purchasing, suc- 
Diner operators, etc., 1 - items relating 
ig A Neumann. Ic-1%c; research, 2c; 


photos, $2-$5, 

Domestic Engineering, 1900 Prairie Ave., Chicago 16. (M-25) 
Plumbing, heating, and air conditioning trade merchandising 
and technical articles up to 3000. Wm. W. Gothard. Ic, Pub. 

Drug Topics, 330 W. 42nd St., New York. (Bi-W) Retail 
drug ede” Dan Rennick, Edit. Dir. 1c, Pub. 

Drug Trade News, 330 W. 42nd St., New York. 
News of oamulactarets in drug and toilet goods fiields. 
Rennick, Edit. Dir. 1c, b. 

Drycleaning Industries, 9 E. 38th St., New York 16. (M-25) 
Feature articles, short items, and news reiting to the dry- 
cleaning industry. Arthur P. Nesbitt. Ic, 


Editor 1700 Times Bldg., New York 18. 
Daily articles, news items. Robert U. 
$2 a column up, 

Electrical nA = N. Michigan, Chicago. (M-35) 
promotions on electric appliances articles 400-1000 accompani 
by phetos or advertising macerial used in connection with 
described activity, $15-$35. (Query before submitting.) 

Electrical South, Grant Bldg., Atlanta, Ga. (M-10) News 
and features of interest to electric power companies, Southern 
contractors, dealers, wholesalers. Carl W. Evans. Ic, Pub. 

Excavating Engineer, S. Milwaukee, Wis. (M-25)_ Semi-tech- 
nical articles on excavation by power shovel, dragline, dredge, 


; news 
technical 


(Bi-W-15) 
Dan 


(W-10) 
Brown. 


Sales 


clamshell, bulldozers and tractor-drawn scrapers; excavating 
contracts, open pit mining, quarry, drainage, 500-2000. jy. 
Grace. lc, photos $1, cartoons $1 up, Pub. (Query.) 


gay? Management & Maintenance, 330 W. 42nd St., New 
York. ) Query on factory management 


and maintenance meth orrow. Good rates. Pub. 

Fashion Accessories, 1170 Broadway, New York. (M) Brief 
merchandising articles on gloves, handkerchiefs, neckwear, 
hand bags, etc., from outstanding department stores; personnel 
news. rude Rossiter. 1%c, 
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Feed Bag, The, 1712 W. St. Paul Ave., Milwaukee 3. (M-25) Chicago 2. (M-25) Articles covering design, installation, 9 
Success stories and illustrated dealer-interview articles on eration, maintenance, of heating, piping and air-conditioniq 
retail feed dealers, -. 1560, cartoons. C. L. Onsgard. systems in industrial plants and large buildings up to_ 200 


le-1%c; photos, $1-$5, b. mostly by engineers. . M. Burnam, Jr. Good rates, Pub¢. | 
Feedstuffs, 118 S. Spe St., Minneapolis. (W-5) Articles on Hide and Leather and Shoes, 300 W. Adams St., Chicago 
merchandising, cost accounting, general business practices, ap- (W-15) Features on outstanding shoe manufacturers and tg | 
plicable to the feed trade. arvey E. Yantis. “ec, Acc. ners and shoe distributors; new developments, constructions, Cz 
‘ ‘ Film Daily, 1501 Broadway, New York. (D-10) News of the in shoe-making and — Promotion campaigns by manufg 
film industry. Chester RB. Bahn. Space rates. : turers. 1c, Pub. (Query.) ¢ 
Fishing Gazette, 46] 8th Ave., New York 1. (M-25) Illus- Highway Magazine, Armco Drainage & Metal Products, In 
trated articles on all branches of commercial fishing (no sport Middletown, O, (M) Articles on drainage, operation, improv a 
fishing). Prefers preliminary outline. News and articles on new ments on public highways, railways, airports. Use of roa I 
plants. Photos of commercial fishing boats, with details of and streets, 800-1200; cartoons. W. H. Spindler. Ic, photos § 
equipment. Carroll E. Pellisier. Articles $5 page and up, news Acc. 
25¢ inch, photos up to $3, Pub. Broadway, New Yo 
‘onti > rticles on salesmanship, advertising, department 4 | 
window displays, as pertaining to merchandising of furnituy 
to handle direct assignments on maintenance of large floor upholstery fabrics, curtains, draperies, floor, coverings, lamg 
areas with special slant for Floorcraft; fillers; verse; photos. sed be | ine fixtures, etc. 1%c; photos, $2, Pub. Cy Bernstei D 
D. E. Smalley, Y%c, Acc. Up to $5, photos. =. F 
Hospital 100 E. Ohio St., Chicago 11. (M-4 
; Flooring, 45 W. 45th St., New York 19. Ab News and Features, news, on various aspects of hospital managema d 
eatures of interest to flooring contractors. 300d rates. such as nursing, food service, pharmacy. special departmen} 
Food Field Reporter, 330 W. 42nd St., New York 18, (Bi-M) housekeeping, laundry, maintenance. T. Ponton, M. ! I 
News of the food and grocery product manufacturers; also Pub. : 
‘Mustrated articles on frozen foods and food packaging, 1000. Hotel Bulletin, 342 Madison Ave., New York 17. (M) Sho ' 
Roy Miller, 1c, Dept. items 8c line, Pub. (Has regular cor- items and articles on hotel maintenance, and management, foq 
respondents in most areas.) preparation and beverage service. Borges. lc, Pub. ( 
Fountain Service, 386 4th Ave., New York 16. (M-25) Illus- Hotel Management, 7] Vanderbilt Ave., New York 17. (4 | 
trated articles on merchandising and management of soda 25) Articles on hotel financing, maintenance, operation, ™@ |! 
fountains, soda lunches to 1000, J. Horan. 1%c, Pub. modeling, to 2500. (Always outline in letter first.) Acti 
Fuel Oil News, 1217 Hudson Blvd., Bayonne. N. J. (Twice photos. J. S. Warren. 2c to 3c, Acc. “ 
Monthly) News and illustrated features on retailers and mar- Hotel World-Review, 71 Vanderhilt Ave., New York 17. ( Pp 
keters of fuel oil. Oliver C. Klinger. “%c up, Pub. 10) Hotel and travel news. Query on news and features. R . 
Fueloil & Oil Heat, 232 Madison Ave., New York 16. (M) Huntington. % to Ic, Acc. 
News of manufacturing, selling, installing 4 ration of oil House Furnishing Review, 1170 Broadway, New York 1. (\ 1 
Illustrated news, feature, promotional articles from houseware 


burners, air ee: heating fuel oil. 
inch, Pub (Overstockec 

Fur Fashions, 342 Madison Ave., New York. (Every other 
stores on furriers. V. Edward Borges, Edit. 
ir. le, Pub. 


hath shops and major appliance departments 300-700. Julig ™ 
Elfenbein. 1%c, $2 for photes. Pub. 


Ice & Refrigeration, 435 N. Waller Ave., Chicago. (M-3 1 
Ice-making, cold-storage, refrigeration articles and news of ne = 


rade plants and improvements, locker storage, food  processin 
Ave. York. (W) Articles on ice merchandising. H. T. McDermott. %c, Pub. 
Furniture Age, 4753 N. Broadway, Chicago 40, Ill. (M-50) ico Cream Field, 19 W. 44th St.. New York 18. ¢ 1 
IMlustrated home furnishing trend articles 500-1500 on furniture, chandising and promotion ideas used or planned, an sreat D 
rugs, draperies, bedding; featuring outstanding promotions, = of ice cream, wholesale or retail. Howard Grant. % 
modernized stores, model rooms, unusual merchandising meth un : 
ods. J. A. Gary. 1c, photos $2, Pub. vines N. 5th at W. 
Furniture Manufacturer, 342 Madison Ave., New York 17. (M) 
Technical articles of interest to furniture manufacturers, par- ice ats, plants, merchas 
ticularly on designing. finishing, use of plastics, etc. V. Ed- ta 
ward Borges, Edit. Dir. 1c, Pub.; $1-$2 photos Trade Journal, St. New York |! 
24? (M-25) Convention reports (on order articles on managg A 
particular reference to office handling, lighting, receiving and wholesale ice-cream companies, 500-2000. V. M. Rabuffo. 1g 
shipping of merchandise. V. E. Borges. ic, Pub. ‘ mplement & Tractor, Graphic Arts Bldg., Kansas City uf a 
Garrison’s Magazine, 110 E. 42nd St., New York 17. (M) a "Moatures on farm. equipment retailing, soil ae anne th 
Illustrated shorts directly relating to dry goods stores or dry irrigation, and other topics of interest to farmers and pa 
goods departments of general and department stores. Ac- ticularly farm equipment dealers; personal news items of fam 5 
ceptable subjects: a good department arrangement, a successful equipment dealers from regular Correnennayaes, Hoyt Hur¥# 
pi a good a clever counter display, a time 1%c, photos $3. 
or labor saving gadget or arrangement, an example of ‘‘good a’ 
showmanship” either inside or outside the store, an advertise- Francisco. 3. 
ment or series that brought results, an attractive and effective y 
remodeling or modernization job, a successful new store, par- purcnased (Query.) SB urdoc arying rates, Acc. | 
ticularly one opened by a_ returning serviceman. Photo or Independent Merchant, 5853 Easton Ave., St. Louis 12. 4 Pi 
mhotos and description ‘of 50 to 500 words. Flint Garrison, Brief articles, 400-600, fillers, news, jokes, of interest to i fer 
$4-$20, depending on value and significance of item, Acc. dependently owned variety stories. G. J. Jaco. 1c-2c, Acc. tai 
Gas Age, 9 F. 38th St.. New York 16. (Fortnightly) Articles India Rubber World, 386 4th Ave., New York. (M-35) Tecl 
and gas interviews with public utility heads. rubber industry, trade newg 
ndrew. Ic. 5( eaman. ce, Pub sti 
es gr mere Merchandising, 9 E. 38th St., New York. (M) Industrial Finishing Magazine, 1142 N. Meridian St., — si 
isonet features on merchandising of gas appliances, includ- napolis 4. (M-20) Articles of timely interest and walue 
ing gas-fired air conditioning units. H. O. Andrew. 1c, Pub, also. articles” who — 
- also, articles on surface preparation before painting, applicati 
cise protective and “decorative coatings, “and, oven drying of thed | 
etc., hased on actual interviews. Thos. V. Murphy. W. H. Rohr, Pres.-Ed. Zc, min., immediately aft 
us $2 ‘ 
plus $2 for each photo, Pub. Industrial Marketing, 100 F, Ohio St., Chicago 11. (M- 
Gift & Art Buyer, 260 5th Ave., New York. (M) Brief in- “Case history’* articles relating to industrial markets, fr 
terviews, illustrated. on_ gift gu art, home decorative acces- search, advertising, selling, distribution, etc. Hal Burnett, 
sories, greeting cards. allied fields, promotion methods. adver- 1c, Pub. 
tising, etc. Thomas V. Murphy, $10 each, plus $2 for each Industrial Plastics, 2460 Fairmount Blvd., Cleveland 6. (M-5§ — 
photo, Pub. Technical articles on tool design, construction, and use in th 


Glass Digest, 225 Lafayette St., New York 12. (M) Factual, ———- of plastic parts. Paul K. Reed. $35-$50 per articl 


objective articles in the flat glass and allied industries: also. 

articles on retailer business building and how-to articles on Industrial Retail Stores, Southern Bldg., Washington 5 I 

installation and uses of glass and allied materials. Frederick C. (M-25) Merchandising articles and success stories % “com He 
Rich. %c up, Pub. pany store’ operations, 500-1000. Hull Bronson. “%c, Pub. Hi 
Glass Industry, The, 55 W. 42nd St., New York 18. (M) Ar- Industry & Welding, Industrial Pub. Co., 812 Huron Rd 

ticles covering the technology and production problems of glass Cleveland 15. (M-Free) Constructive articles for the welde 

manufacturers; news and helpful features of glass manufac- Irving B. Hexter. 1c, Pub. ‘ 

turing. ood rates, Infants’ & Children’s Wear, 1170 Broadway, New York 1. (M lic 


ardware Articles on merchandising of infants’ and children’s wear anf ¢ 
Age, 100 E. 42nd St., New (2-M-15) Tllus- shoes; news of buyers_and sales events in children’ ful 


trated feat il hard J . 
page (about 134 hardware stores. - M. Witten. $12 tie 
nter, . Jackson vd., icago 6. - 
ani ne Retailer, 333 No. Pennsylvania St., Indianapolis 4. Constructive articles on production, selling, management p he 
hardware merchandising features. Glendon lems of printing industry. J. L. Frazier. fadehnite rates, Pull’ tha 
ac y. lc, Ace. ‘5 of 
= Institutions Magazine, 1900 Prairie Ave., Chicago 16. (M- 
. Hardware World, 360 N. Michigan Ave., Chicago 1. (M) Articles on focd, equipment, maintenance and management 4 the 
stories, also institutions. Photos. 1c, photos $2 up, Pub adi 
port ousewares, china, s, Ss, rt 
100-1000. lc, after Pub. W. 15) Cor St., Louies ille, Ky. _ tol 
Hat Life, 1123 Broadway, New York 10. (M) Query on men’s oe ire Edn. W- orrespondents | covering ; 3 
hat trade features. Ernest Hubbard. Good casualty, jife Pat in all principal cities. Fred ber 
Hats, 15 Fast 40th St... New York 16. (M) Merchandisip 
lesman, 1142 N. Meridian St., Indianapolis § 
men and their met s. Roger Bourlan uys lit i 
Heating, Piping & Air Conditioning, 6 N. Michigan Ave., from free-lancers.) , thi 
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PRINT IN BINDING 


Interna’ional Blue Printer, 506 S. Wabash Ave., Chicago 5. 
(M-50) Illustrated technical articles on blue printing, photo 
opying. mechanical and constructive engineering, 2000 or less. 
R. A. Good. 1c, photos $1, Pub. 


Jewelers Circular-Keystone, 100 E. 42nd St., New York 17. 
(M-25) Illustrated stories on window display, advertising, 
merchandising, based on experience of some well-rated jeweler, 
with special emphasis on “‘how to’’ angle. 1200-1500. F. V. Cole. 


60c¢ inch, photos $3-$5, Pub. 

Jewelry, 381 4th Ave., New York 16. (W-20) Spot news of 
all aspects of jewelry trade, merchandising tips, style trends, 
personnel, crime, obituaries. Alvin Levine. 45¢ col. inch. 

Laundry Age, 9 F. 38th St., New York 16. (M-25) “‘How”’ 
articles on power laundry operation and_ selling; also dry 
cleaning production and selling in dry cleaning departments of 
laundries; news items; photos. Howard P. Galloway. lc, b. 


Laundryman’s-Cleaner’s Guide, 200 Western-Union Bldg., At- 
lanta 3, Ga. (M-50) Articles on merchandising, advertising 
production, selling, managament, delivery fleets maintenance, 
leew of production line, etc., in modern steam laundry and 
dry cleaning plants. 750- 1200. lc, photos 50c to $2.50, Acc. 


Linens & Domestic, 1170 Broadway, New York 1. (M-35) 
Trade and feature articles on linen goods, bed spreads, blankets 
nd towels; interior or window display photos. Query on any- 
thing special. Julien Elfenbein. 1%c, photos $2, Pub. 

Liquor Store and Dispenser, 205 F. 42nd St., New York 17. 
(M-30) Illustrated merchandising articles 800, for_ wine_and 
liquor retailers, taverns and restaurants; cartoons. Frank Har- 


ing. 1%c-2c, photos $1.50 to $3.50, Pub. 

Luggage and Lenthior Goods and Handbag Buyer, 1170 Broad- 
way, New York 1. (M) Successful merchandising plans, de- 
partment store handbag and luggage departments. Unusual 
window displays and interior layout. News about buyers. 
Arthur Mellin. %c, Pub. 

king Industry, 407 S. 
Illustrated articles that pertain 
merchandising, or manufacturing angle. A. W. 
up, Acc. 

Master Shoe Rebuilder, 60 South St., Boston 11, Mass. (M- 
0) Ilustrated articles on modern, progressive shoe reluilders; 


Dearborn St., Chicago 5. (M-25) 
to marking sales, 
Hachmeister. 1c 


cartoons, Hatch. ™% to lc, Pub. 

Meat, 664 N. Michigan Ave., Chicago 1. (M) Query on 
features, based on interviews with meat-packing officials on 
methods, merchandising ideas. H. L. Rothra. %c, 
*ub. 

Men’s Wear, 8 E. 13th St., New York 13. News, features on 


men’s weat departments, stores. W. Williams, Gen. Mer. 


Good rates, Pub 
Meyer Druggist, The, 217 S. 4th St., St. Louis 2. (M) Re- 
tail drug merchandising and management~articles, 1000-1500, 
covering territory extending from Indiana and Alabama _ to 
Arizona and from lowa to the Gulf of Mexico. Lorena F. 
Petersen, Acc. 
Midwestern Druggist, 608-9 20 W. 


9th St. Bldg., Kansas City 


6, Mo. (M) Practical merchandising ideas that have been 
put to work in retail drug stores, or sales promotional ideas 
that are clicking in such stores. Robert F. Kelley, Ind. 


Milk Dealer, The, 1445 N. 5th St. at W. Cherry, Milwaukee 
12. (M) Wetl-illustrated articles on operation, sales, and 
management methods of retail milk plants, with special empha- 
sis on stories of new plant construction or remodelin with 
layout sketches, and merchs andising of dairy products. Vawere 
Thom, lc; photos, $1.- 

ilk Salesman, an ak. D. Walter, Inc.) 5405 Penn Ave., 
Pittsburgh 6. Short articles not over 2 pages (1 page pre- 
ferred) on delivery of milk to homes, and other sub;ects per- 
taining to milkman characters. A. D. Walter. Ind. 

Mill & Factory, (Conover-Mast Corp.) 205 E. 42nd Be. New 
York 17. (M-35) Query editor for copy of magazine and in- 
structions. Carl C. Harrington. le up, usually Age. 


NEXT MONTH 
Part II of the Annual Market List of Business and 
Trade Publications will be published in our 
January issue, as will, too, the Juvenile Market 
List, postponed from this month. 


Oo 


How to MAKE Money sy Mali, by Elmer C. Rice, 
Howard Street House, Cloth, 567 pp. $2.95. 


Rice tells all about his newspaper years, his pub- 
licity years, his more than forty years as the success- 
ful mail-order advertiser of squab-raising opportuni- 
ties (breeding stock supplied by Rice). In his book, 
he devotes more space to other interesting matters 
than to advertising; but the reader doesn’t lose, for 
the volume is so big that the sections on mail-order 
advertising are a book in themselves. The whole is 


told with Yankee wit and shrewdness, with honesty, 


with an eye to entertainment value 

Free-lance writers, who must learn to do business 
by mail or turn to some other occupation, will read 
this book with pleasure and profit—J. T. B. 


December, 1946 


Markets For Books | 


Late reports on houses not covered in the Annual 
Market List of Book Publishers (November issue) 


Caxton House, 9 Rockefeller Plaza, 
classics; also publishers of a line of encyclopedias. A. 
Does not invite Mss. 

Cloud, Inc., Publishers, 605 N. Michigan Ave., Chicago 11. 
(30 titles yearly.) General publishers of novels and non-fiction. 
Royalties. F. L. wen. Invites Mss. 


New York. Reprints of 
Zeiger. 


Eleska_ Studios, 190 Lexington Ave., New York. Juvenile 
fiction. Eleanor Eleska. Does not invite Mss. 
Fideler Co., listed at 1209 Kalamazoo Ave., 


Grand Rapids, 


in November Book List, has moved to 40 Ionia Ave., 


Fox, Maurice W., 5832 2nd Ave., Detroit, Mich. Publishes 
only ‘‘Parliamentary Usage’ by Emma A. Fox; does not ex- 
pect to publish any other books. 

Jonathan Press, Inc. (The), 570 Lexington Ave., New York 
22. (6 titles yearly.) Reprint publishers. Royalties. Joseph W. 
Ferman. Does not invite Mss. 

15 E. 26th St., New York 


Judd Publishing Co., Inc., 

10. (12-15 titles yearly.) Agricultural, garden, handicraft works, 
textbooks. Royalties; sometimes author’s expense. 

McNaughton (Wayne L.) Inc., Box 4033 Village Sta., Los 
Angeles 24, (5 titles yearly.) General publishers of novels, 
non-fiction, textbooks, apes books, juvenile fiction and 
non- fiction, and reprints. Royalties. Wayne McNaughton. (One 
year’s requirements already accepted.) 


Metzel Publishing Co., Inc., 525 S. Spring St., Los Angeles 
(10 titles yearly) Textbooks: trade, useful, technical works. 
Royalties. Violet Rodda. Invites Mss. 


Inc., 725 Venice Blvd., Los Angeles 15. (3 to 
Particularly interested in limited government 
Not interested in submissions at this 
are planned some time in advance. 


Pamphleteers, 
6 titles yearly.) 
and — liberty. 
time, publications 
Read, Pres. 

Pantheon Books, Inc., 40 Washington Sq., New York 12. 
(About 15 titles yearly.) General publishers of_ non-fiction, 
specifically the classics. Royalties. Helen Wolff. Invites Mss. 
_ Penguin Books, Inc., 245 5th Ave., New York 16. (Approx. 50 
titles yearly.) General publishers of non-fiction and reprints, 
70,000 to 90,000. Royalties. Victor Weybright. Invites Mss. 


Querido, Inc., 381 4th Ave. New York 16. General publishers 
of fiction, non- fiction, and translations. Terms not given. 


Stephen-Paul, 367 Fulton St., Brooklyn 1, N. Y. (New firm.) 
General publishers of novels, non-fiction, translations, juvenile 
nega 50,000 and up. Royalties. Stephen S. Fenichell. Invites 

Trail’s End Publishing Co. Inc., 725 Blvd., Pasa- 
dena 10, Calif. (12-18 “titles yearly.) Specializes in Western 
Americana (non-fiction). Royalties. Ho. Britzman. Invites 

ss 


University, Ala. 
Royalties. James 


University of Al Press, Box 2877, 
technical books. 


Non-fiction (academic works) ; 


R. MeMillan, Dir. Invites Mss. 
Watson-Guptill Publications, Inc., 330 W. 42nd St., New 
York 18. (5-10 titles yearly.) Technical books on art. 


Royalties. Arthur L. Guptill. Does not invite Mss. 


Willing Publishing Co., 3524 N. Broadway, Los Angeles 31. 
(12-15 titles yearly.) Publishers of success, self-help, meta- 
physical books. Royalties. C. A. Willing. Invites Mss. 


World Press Foundation, 40 Mt. Vernon St., Boston 8 Non- 
fiction on international afiairs. Royalties. 


The Topeka Civic Theatre, Topeka, Kans., will 
award a $500 prize for the best stage script received 
by March 1, 1947. Stage production of the winning 


script is also promised. For further details write the 
Civic Theatre. 


SELL IN THREE MONTHS 
OR MONEY BACK 


IF YOU CAN WRITE CORRECT ENGLISH— 
YOU CAN HIVENILES. 


AND SELL WITHIN THREE MONTHS. 


In past years | _— sold some 3000-3500 
stories... articles... serials .. series. Now, 
I'm teaching it. 


ALSO CRITICISM AND COLLASORATION 
Write for terms ft: 
Dept. J 


WILL HERMAN 


5703 Broadway Suite No. 4 Cleveland, Ohie 
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Good Housekeeping, 57th St. & 8th Ave., New 
York 19, has announced a $10,000 Short Story Con- 
test limited to faculty members of colleges and uni- 
versities in the United States. All full or part-time 
faculty members of university rank are eligible, 
whether or not they have had work published previ- 
ously. Stories may run from 2000 words to 20,000. 
There is no limit to range of subject matter, and 
any contestant may submit as many manuscripts as 
desired. The name and address of the author, to- 
gether with name of college, should appear on the 
title page of each manuscript. First prize is $5000; 
second prize, $3000; third prize, $2000. In addition, 
the magazine reserves the right to buy at its regular 
rates any manuscripts submitted in the contest. Prizes 
will be paid in cash. March 15, 1947, is closing date 
of contest. All rights except serial rights shall re- 
main with the authors. Address manuscripts to Col- 
lege Contest, Good Housekeeping, at the above ad- 
ress. 


A NEW YORK ADDRESS 
OF DISTINCTION 


At Times Square. Your mail received and forwarded daily. 
Low monthly rates—for Personal, Business, or Professional 
purposes. Confidential. Reliable. Inquiries invited. 


SERVICE 
ept. 
131 West 42nd Street New York 18, N. Y. 


T TIF 

alll 

The Department of Drama of The University of 
Texas is interested in receiving scripts from which 
one will be selected for production. The successful! 
playwright will be granted an honorarium large 
enough to pay his travel to Austin and his living 
expenses during the period of the rehearsals. All! 
scripts must be in the hands of E. P. Conkle, Pro- 
fessor of Drama, University of Texas, Austin 12. 
by February 15, 1947. No musicals, nor one-acts 
can be used. 


Dramatists Alliance of Stanford University has 
announced its 12th Annual Competitions, in which 
four awards will be made in dramatic writing—the 
Stevens Award of $100 for serious plays of full 
length in either prose or verse: the Etherege Award 
of $100 for the best full-length comedy; the Alden 
Award of $50 for the best brief play of one act or 
in two short unified scenes, and the Gray Award of 
$75 for dramatic criticism concerning stage, cinema, 
or radio, written in lucid, vigorous style. Contests 
are open to all persons writing in English, regardless 
of training or experience. Closing date for entries 
is February 15, 1947. All communications and_in- 
quiries for registration forms should be addressed 
to Dramatists Alliance, Box 200 Z, Stanford Uni- 
versity, Calif. 

The editors of Houghton-Mifflin, 2 Park St., 
Boston 7, Mass., have agreed to extend the time 
limit for the Houghton-Mifflin-Southwest Review 
$1000 Book Award Contest to March 15, 1947. 


them, put radium on their typewriter keys. 
But wait . . 
turn out poor material when they can do better. 


ce 
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Pertinent info: 


to beok firms like Doubleday, Dutton, and Appleton- 


publisher, within the past year, we’ll 
0% on all 


1674 Broadway 


DON’T SEND YOUR MATERIAL TO THIS AGENCY 


WE HATE writers! 


We haunt them, plague them, insuit them, baw! them out, annoy them, sneer at them, persecute 
. before you turn the page. This applies only to writers who slacken up on the job or 


As far as other writers—sincere and hard-working writers—are concerned, we _ gi 
ing service, and continually succeed in elevating literary careers and incomes. 
ed; writers develop too many lines in their faces from their profession to continue to 
heir take for anything but top results—reasonably prompt reports and sales, and the highest rates editors can 
be heckled into paying. It is significant that in our entire business career we have never lost a client. 

Our clients, ranging from cover names earning five and six figures yearly at their rewriters to 
newcomers for whom we've recently made first sales, sell regularly to slicks like The Saturday 
Collier’s, Woman’s Home Companion, Coronet; to pulp houses like Popular, Street and Smith, Standard and Ace; 

entury, and to all other well-paying markets. 


T. W. Ford, new client who sells a million words a year to the pulps. talked to us 
a 


few days later Ford gave us 2, comnjeted novel. Three days 


had obviously been mismarketed. Shortly afterwards, again on the same day, Applebee’s sold to Western Family 
redith drew six 


Terms: 

Professionals: If you have sold $500 worth of fiction or articles to national magazines, or one book to a major 
be happy to discuss handling your output on a strai 
American sales, 15% on all Canadian and English sales, and 20% on all other foreign sales. 

As_ recompense for working with beginning writers until they sell and earn their yg Ny reading 


Unless you are willing to work hard, tackle and correct any story flaws we may uncover, and HELP 
us turn you into a selling writer, please avoid waste of your time and ours and pass us by. 


SCOTT MEREDITH LITERARY AGENCY New York 19, N. Y. 


ve sincere and hard-work- 
The secret is that we must suc- 
ay out a percentage 


ening Post, 


minutes later 


a magazine shortly before joining us. 
We picked up the story and were able 
e’ve sold it to Famous Western.”’ 


liott brought ten cents from a 


ght commission basis of 


for books. 
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The Author & Journalist 


Current service examples: : 
about less production and 
phoned Ford the news of a slick sale. Sports Stars, ex-juveni lish by Parents ag- 
azine, had bought the story at five cents a word. A A 
after that, we mailed him a check and report of sale d 
writer, asked us to pick up a rejected script which he had submitted to 
‘‘Nasty rejection,’’ he wrote. ‘‘Must be bad—please return for rewrite.”’ 
te write him, that same day: ‘‘Nothing wrong with story—just mismarket : 
. . . Seripts arrived on the same day from Blanche Applebee, George Meredith, and Cord Elliott. who had 
never sold before. One needed revision. was the next dav the others 
| 
ersonal collaboration service—where the agency works with the writer from plot idea through finished script 
and sale—by arrangement. A stamped, self-addressed envelope, please, with all submissions. If your material is | 
salable, we'll sell it, to the best possible markets at best possible rates. If it isn’t, we’ll tell you why, frankly and 
in detail, so that you'll be able to make sure your future material is salable. c 
One point before you run screaming to your desk to send us that batch of scripts. This agency until recently | 
handled only selling, professional writers, and is, therefore, concerned strictly with adding part- or full-time 
writers whose eventual earnings will make handling of their work worthwhile. Reading fees, which pay merely 
for expenditure of time and overhead, bring no profit. 
= De 


WRITERS see WORK T0 DIRECT ORDER ONLY! whose stories are not selling need 
editorial revision of their scripts. 
: Twenty years’ editorial experi- 
Title P stand Price ence qualifies me to give expert 
+ Yankee Frankenstein Sensation $175.00 assistance with short stories and 
hich | | Taxicab Tidbits This Week 250.00, 
ssful The Scorpion True Detective 495.00 YOU make sales! 
large a. | have written and sold the above articles plus EXTREMELY MODERATE RATES 
ving 1000 others in the past 15 years to over 100 dif- FREE READING AND REPORT 
All ferent national magazines. on chert 
Pro- b. TO Di- The Author & Journalist. 
a2. e—are tearured today in scores Special Courses in Writing Short 
-acts of newsstand publications. Stories—Writing for the Juvenile 
— —Course in 
has Article Writing SLANTING YOUR PERSONAL MAITLAND LEROY OSBORNE 
+hict TALENTS AND INDIVIDUAL MATERIAL TO LITERARY CONSULTANT 
om SPECIALIZED MARKETS. 23-A Green Street Wollaston 70, Mass. 
Full | | No, offer AS UNIQUE—AS  DIFFERENT—AS 
u PRACTICAL—FOR THE BEGINNING WRITER OR 
ward THE PROFESSIONAL—-has ever before been made 
Iden by a SELLING WRITER AND RECOGNIZED IN- 
STRUCTOR. ree 
d of Pree Getalle- from: 
ema, WILL H. MURRAY FOR WRITERS... 
tests If you would like to earn) 4 
5703 Broadway Cleveland 4, Ohio We 
tries already write for pay, you . | 
owe it to yourself sen | 
| in- PROMPT TYPING SERVICE for FREE copy of WRITER'S + Sg 
Uni- ing, most comprehensive | 
EDITORS appreciate and BUY readily, neat. accurate. magazine of its type pub-~ 
and technically perfect manuscripts in correct style, lished. Nationally known | 
witr flawless spelling, punctuation, and grammar. writers tell you how to get | 
mt, Firs. copy on Eaton—l6 pound bond; carbon free. ideas, write and sell them. | 
time Mailed flat with your original. Fifty cents 1,000 Lists over 500 active buying © 
page words. Novels, shorts. markets with editors’ needs, == | 
vteu Marie Adams, 1612 High St., Des Moines, Iowa names and addresses, Sup- | i? . 
ply of FREE copies limited 
so send for your copy TO. 
— A Collector’s Item . . . Second DAY! Penny pogenat: will do. Or subscribe today! 
Edition 12 ieee on 2.00. Sent on FREE-TRIAL basis. 
SEND MONEY now! Write today! 
WRITING FOR A LIVING WRITER’S ‘oulbe @ 200-T64 S. 7th, St. Louis 2, Mo. 
LOR A By Richard Tooker 
jte Cloth, illus. jacket, 207 pages. Fuli of 
good, red meat! $2.50 postpaid, or 
LIVING send for circular. 
ail SUNLAND PUBLISHERS ED BODIN 
P.O. B 148, Ph ix, iz. 
545 Fifth Avenue, New York City, 17, 
uc- 
age THE GHOSTERS Bonded agent, sells to slick, pulp and 
; CRITICISM REVISION book markets. He has no course and 
to Those we are helping report excellent results in un- i i h 
ost Gerctanding and eales. We can do tor yoo what ht never circularizes, but treats aut ors as 
: probasty cannot r for yourself . . . help you sell individuals. Welcomes talented writers 
eport on rt. story, 
us Plot Book folio free with each report; folio alone 50¢. only—not those who think they can buy 
ag- WRITECRAFT SERVICE their way. He sells his own writings, too. 
oa Box 202-J Chicago Heights, Ml. 
us. |4 
ble 
1ad 4 
ers 
"lt A. & J. TRA 
1a e 
ior || |> Absolutely Dependable — Professional — Personal 
of 
inc || § For 25 years A. & J. has proved its ability to train writers success- 
{| | fully. Ask for free booklet, “The Way Past the Editor,” and cou- 
in 
vw || |p. Pon for free MS. report. 
me 
ely } THE SIMPLIFIED TRAINING COURSE, 1835 Champa St., Denver, Colo. 
A-J—12-46 
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WRITING FOR THE JUVENILES 


is easy, instructive, pleasant and profitable. The largest 
market open to inexperienced writers—and the only one 
where you can EARN WHILE YOU LEARN!!! If you have 
ordinary writing ability, it is easily possible to earn the 
low cost of six months’ instruction before it is finished. 
W. N. Savage, Sang Run, Md. (graduate of the course) 
was paid $141 for articles and stories in one month. My 
specialized course of instruction in WRITING FOR THE 
JUVENILE MAGAZINES plainly teaches how to write 
for this wide-open market. Write for terms—mention 
The Author & Journalist 


MAITLAND LEROY OSBORNE 
LITERARY INSTRUCTOR 
23-A Green Street Wollaston 70, Mass. 


Here’s An Income From Your Typewriter 


Re-WRITE for Cash while waiting for big 
Pr) sales! Start a_home-business newspaper clip- 
ping bureau. Let your writing earn the hun- 
€ t lata, fillers, spots, typographical errors, no- 
tices, names, ads and odd Americana that has 
Ymany countless markets today! Send for 
writing for profit. 
CLIPPING BUREAU INSTITUTE 
617, Portsmouth, Ohio 
COLLABORATIVE CRITICISM 
Monthly $7.50, or single criticism, ghosting, plots, poetry, 
$1 to 1M; $2 to 3M; $3 to 5M. CHICAGO CLASS & CLUB. 


— of $1, $5, €10 sales from rewritten news, 
free details about this amazing, practical road toward 
JUST WHAT YOU NEED! 

MY TECHNICAL LIBRARY 


1—WRITERS: HERE’S HOW! (Basic Technique)____$1.00 
2—WRITERS: HELP YOURSELVES! (Formulas) —.._.. 2.00 
3—WRITERS: LET’S PLOT! (Plots for everything) —_ 2.00 
4—WRITERS: MAKE IT SELL! (Advanced technique) 2.00 
5—WRITERS: LEARN TO EARN! (Advance Orders). 2.50 


MILDRED I. REID 


2131% Ridge Blvd. Evanston, Illinois 


WRITERS 


HERE’S A TWO-WAY SERVICE! 


The need is for outstanding original stories, books 
or plays or real drama with logic and strength. There 
just aren’t enough stories of such merit to go around! 


| want originais, published stories, produced plays 
that have film possibilities. Special consideration is 
teem book manuscripts for both publication and 
ilming. 

| represent established authors as well as new 
writers and otfer both sales service and criticism. 


Write today for my Free Booklet explaining 
my service. 


ADELINE M. ALVORD 
Established 1919 
6605 Hollywood Blvd. Hollywood 28, Califernia 


ANALYZE HANDWRITING 


Qualify for Certified rig Analyst Degree at 
home, spare time. Credit, Employment, Personnel 
Managers, Business, Professional men, women use 
in their work, earn substantial 
sin spare time. Many study solely for personal 
benefit, no desire to earn money, find it so fasci- 
nating they start using it to add to their in- 
comes. Entertainment field pays well, up to $100 
in a week reported. Others establishing profit- 
able practices as Vocational and Family Problem 
lors, Personality Teachers, and lecturers. 


GROWING—UNCROWDED PROFESSION 


More and more police use grapho analysis handling sus; 
and criminals. They understand how criminals think. 


eir 
riting tells. Men like Hugh Dunlap, university student, Harry 
Allen, retired preacher, use it in court, win cases, earn 
fees even before graduation. Only schoolin world de- 
voted to teaching grapho analysis offers thorough 
training to earnest, ambitious men and women regard- 


less of where you live, small town, farm or city. Send 
for GRAPHO ANALYST, illustrated lesson, personal 
handwriting analysis offer, REE. Must be 21 or 
over. Address A. 1. G. A. Inc., 132 Noel, Missouri. 


Allen, TUwne and Heath, Inc., 1 Madison Ave., 
New York 10, is a new publishing house which will 


be launched officially in January, 1947. “It is our in- ¢ 


tention,” writes David Ewen, editor, “to publish 
approximately one book a month. We are interested 
in books on music for the laymen in every branch of 
the art, popular as well as serious; biographies, his- 
torical, juveniles, reference works, anthologies, etc.” 


Flying Age Traveler, an outgrowth of Flying Age, 
is being published by Harry Hayden Publications, 545 
5th Ave., New York 17, with John Michel as editor. 
It will use articles under 3000 words about interest- 
ing and less well-known places to go, preferably those 
reached by air, together with articles dealing with 
the many and varied angles of aviation and/or travel, 
and fiction with an aviation slant, to 5000 words. 
Illustrations are of utmost importance. Flat rates 
are promised on purchase, with illustrations being 
considered an integral part with the text. 

New Sports, a Popular Publications bi-monthly, 
which will appear alternately with Sports Novel, is 
replacing Dare Devil Aces, temporarily suspended. 
Address is 205 E. 42nd St., New York 17. It will 
feature stories of headline sports (football, baseball, 
track, tennis, hockey), using novelettes of 10,000 to 
15,000 words, shorts of 4000 to 6500, and an occa- 
sional fact article, to 3000, preferably on some out- 
standing sports personality. Payment is 1 cent and 
up, with accent on the up, according to A. Wasser- 
man, editor. 

Rodeo Romances and Thrilling Ranch Stortes, 
Thrilling Publications, 10 E. 40th St., New York 16, 
will henceforth combine romance with plenty of ac- 
tion, producing stories with much more male inter- 
est—in fact, the man’s viewpoint will nearly replace 
the girl’s viewpoint which has predominated. All 
lengths will be used from shorts to 6000 to novel- 
ettes of 8000 to 10,000 words. Each issue will con- 
tain a lead novel of 15,000 words. Leo Margulies -is 
editorial director. 

Surplus Record, 20 N. Wacker Dr., Chicago 5, 
is in the market for illustrated articles from 1000 
to 3000 words on reconversion, peacetime work with 
surplus industrial equipment, installation of it, etc. 
To encourage concise writing, payment is announced 
at $20 for the first page (approximately 1100 words 
make a page), and $10 for each additional page. 
Space taken by pictures will be considered the same 
as text. R. L. McGuire is assistant editor. 

Vend, published by the Billboard Publishing Co., 
155 N. Clark St., Chicago, Ill., and edited by Walter 
W. Hurd, is in the market for success stories of 
vending machine operators, unusual vending ideas 
used by operators of machines vending soft drinks, 
candy, cigarettes, gum, nuts, and other merchandise. 
Payment is made after publication at 2 cents a word, 
with bonus for exceptional material, $3 to $5 for 
pictures. 

Tourist Court Journal, 107 S. 1st St., Temple, 
Texas, suggests that writers query before going ahead 
with a case history of a successful tourist court. 
Articles should cover management, maintenance, and 
operation of such courts. Payment is on acceptance 
at % cent and up. 

American Baby, Inc., 258 Riverside Dr., New 
York, which usually welcomes contributions of less 
than 1000 words on infant care, is heavily stocked 
with unused manuscripts right now, according to 
Beaulah France, editor. 

March of Progress, Pontiac Bldg., 542 S. Dear- 
born St., Chicago 5, requested that listing be dropped 
in our winter Market List. ‘Too overstocked,’ said 
John G. Finch, editor. 


The Author & Journalist 
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NEW RADIO WRITERS! 


We are starting our Apprentice Writer Group for the 
coming year. A limited number of talented newcomers 
will be considered. One of our clients wrote, ‘I’m in- 
deed sorry that | could not have been taught radio 
playwriting by you in the beginning.”” (Name on 
request.) 

Don’t be like this writer. Apply now by sending 
samples of your creative work and letter about 
yourself. 

Scott Carleton, Editor 


Radio Division, Bentel Agency 


6606 Sunset Blvd., 
Hollywood 28, California ' 


“THE DARLING BABY” 
17821 Larchwood Avenue, Cleveland 11, Ohio 
For expectant and new mothers. Articles less 
than 1000 wds. on baby care, home features, 
verse, children’s bright remarks. Present pay- 
ment by subscription only. 


FROM THE PRIVATE FILES OF 


TIFFANY THAYER 


“SAID” 800 . Get this tool-book 
Fn writers, durably Ae in boards, ONLY $1 


alphabetically arranged, easy to use. Taken from the 
private files of the author’ of Thirteen Men, Three 


Musketeers, etc. ORDER YOUR COPY NOW. 


OLD WINE PRESS, DEPT. Al, 366 MADISON AVE., NEW YORK 17, N. Y. 


EXPERT MANUSCRIPT TYPING 
Prompt service, grammatical corrections, as 
many carbon copies as desired. 50Oc per 
thousand. 


Shirley Manning 4 Bushnell Street 
Essex, Connecticu 


THE CONSULTANTS BUREAU 


— Now Offers — 
Authoritative literary criticism to talented authors and 
poets, published or unpublished 
Criticism — FREE MARKETING — Research 
THE CQONSULANTS BUREAU 


146 W. I1th St., New York 11 Gr-7-51 


SEND NO MONEY . 

ONE DOLLAR brings you ONE DOLLAR A MINUTE 
way to short-short story sales. Method and author 
were first publicized in Believe-It-or-Not 

YOU short-shorts in TEN MINOTES—and 

A card will bring a ay of the book for examination. 
If you decide to keep the book, send us a dollar. 
If you doh’t like the book, return it. For your 
trouble, we will send you FREE a copy of 155 
SHORT-SHORT STORY. MARKETS. Take ad- 
younger of this FIVE DAY EXAMINATION 


IF you send ONE DOLLAR with your order, we'll send 
you in addition to the market list, a certificate 
entitling you to obtain COLLABORATIVE REVI- 
SION on the stories you write by the detailed 
method. You have the same money _ back 


guarantee. 
ONE DOLLAR brings you ONE DOLLAR A MINUTE- 
id. 


postpaid 
BLUE HILLS PRESS 
L. BOX 529 Dept. A. Ypsilanti, Michigan 


When Writing Advertisers, Mention The Author & Journalist 


December, 1946 


PROFESSIONAL WRITER’S PROJECT 
475 Fifth Ave., N. Y. C. Reasonable Fees. 


Large staff of distinguished authors and top-flight 
editors. Services include: fiction analysed, revised 
by Sophie Kerr (“Love Incidental’’) ; non-fiction 
edited or re-written by William Allen, former 
Reader’s Digest Associate Editor; plays “doctored” 
by Howard Richardson (B’way’s “Dark of the 
Moon’’) ; radio scripts revised and fiction adapted 
for air by David Harmon (Chesterfield Supper 
Club); scenarios properly presented for Holly- 
wood “‘orig:nals” by Byron Kellaway, formerly on 
David O. Selznick staff; etc. Write for details. 


AMATEUR AUTHORS ... 
Will your work sell before it is known? Make 
it known by displaying it in SHOW WIN- 
DOW. No cost or obligation. 
GEORGE P. KINGSTON 
511 W. State Fair Ave. Detroit 3, Mich. 


GHOST WRITER 


Formerly of Los Angeles, now in redwoods for the win- 
ter. I am the author of articles and stories in 21 different 
magazines, most of them National. Will help you to sell. 
Postage required for reply, on inquiry, please. Piercy, 
Mendocino County, California. 


A STROKE OF LUCK? 


There’s more to successful writing than that. Talent 
plus competent editorial guidance and on-the-spot 
sales service are ali the luck an author needs. You 
supply the talent—we the service. For complete de- 
tails write to 


HOPE STUART ASSOCIATES 
Literary Agency 
516A Fifth Avenue New York 18, New York 


What is Bi-Polar Technique. . . 

. and psychogenetic creative writing? Free 
pamphlet by editor-psychologist sent upon re- 
quest. No obligation. Franklin Ferguson, 1950 
Curtis, Denver 2, Colo. 


A NEW IDEA 


To Assist Writers 
To Sell 


Professional writer with twenty-five 
years experience will analyze, edit or 
collaborate. Try the Workshop Idea. 
Write for free booklet explaining 


plan. 
WRITERS’ WORKSHOP 
83 McAllister St. San Francisco 2 
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Ill Do It For You! 


Are you sick of rejects? Have you some good story 
plots or ideas but lack the time or ability to write 
them up in the professional style essential to reap 
checks from editors? Then send your rejected 
scripts or ideas and plots to me with 50c reading 
fee for each short plot idea or script not over 
1500 words; $1 over 1500 and not over 3000; 25c 
each additional 1000 or part thereof; and | will 
read it and quote it and quote you a reasonable 
fee for rewriting, polishing, building up the plot, 
etc., on your story—in short, doing all possible to 
turn it into a better sales bet. If your plot or script 
has no potentialities for sale I'll not let you waste 
your money on it and will give you a brief criti- 
cism. Reading fee is credited against ghost-writing 
fee if accepted for this service. 


| have ghost-written millions of words of stories, 
articles, books, for hundreds of satisfied clients. | 
may be able to help you see your name in print 
and make money on your raw story material. Par- 
ticulars free. 


WILL HEIDEMAN 


Dept. A NEW ULM, MINN. 


YOUR POEMS WILL SELL 


My pupils rank oe in magazine and volume publica- 
ion. and in anthology and other poetry contests. This 
nation-wide record improves constantly. 


For 25 years I have taught poets, versifiers, songwriters 
how to perfect and get ithe fullest returns from their 
verse, York work as instructor in versification 
at New York University and William and Mary en 


correspondence. My Unabrid Dictionar: 
($3.07) and Poets’ $2.60) are now stand 
Why neglect longer the P ts m versifi 
tion? Write today; you are —_-* r to yourself to Seley 
longer. Send $1 for trial criticism of 1 poem. 


CLEMENT WOOD DELANSON, Y. 


BIG DIME’S WORTH! 
Here’s Something New For Writers! 


Take your choice of any of these twelve new bro- 
chures by Wyzliffe A. Hill._.uthor of ‘Plot Genie’ 
and “Article Writing Made Easy’’—for a dime each! 
Stamps or coin. 


Genie Formula for Radio or Stage Play Plot 
The Article Writing Formula 

How to Syndicate What You Write 

How to Criticize Your Own Story 

How to Protect Your Story Idea 

How to Write a Book in Six Days 

Plot Ideas From the Subconscious Mind 
Story Writing Self Taught 

How to Write Your Life Story 

. How to Choose a Success Pen Name 

. How to Market Your Story 

. Interesting Story Openings 


All Twelve for $1.00. Descriptive ge ye on The 
Plot including sample plot demonstra- 
tion, and “Article Writing Made y’’ sent free 
upon request. 


RES 


GENIE PLOT CARDS—10¢ 


Supply innumerable plot synopses. New! _Dif- 
ferent! Practical! PLOT GENIE 
System. Enclose dime | or stam 


THE GAGNON COMPANY, ine. 
Dept. 306, 8161 West Third St., 
Los Angeles 36, Calif. 
(Please state if you own Plot Genie) 
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The Unique Feature Service, 523 Weiser St., Read- 
ing, Pa., in response to a query concerning slow re- 
ports on submitted material, wrote: “We are filled 
up with short stories and would suggest that writers 
send in no more material for sometime.” The writer 
also promised to handle promptly any complaints 
from writers sent in through The A. & J. “as we 
certainly do not like any complaint of our service.” 


New Sports, Popular Publications, 205 E. 42nd St., 
New York 17, is a new bi-monthly using stories of 
headline sports, slanted directly in the sports field— 
shorts, 5000 to 6000; novelettes, 10,000-15,000. 
Stories should be submitted 3 months ahead of 
season. Occasional by-line fact articles by sports ce- 
lebrities are used. Payment is on acceptance at 1- cent 
a word. A. Wasserman is editor; Alden H. Norton, 
editorial director. 

School Management, 52 Vanderbilt Ave., New 
York 17, is offering $5 to $10 for photographs and 
layouts of the ,most modern and best constructed 
schools. 

The American Scene, P. O. Box 6138, Washington, 
D. C., will consider outstandingly well-written 
material, preferably of world-wide interest and 
significance, but at the present time cannot make 
payment. “We could offer a small word rate for 
brief articles,” states Louis Para, editor, “but we 
would rather wait until returns enable us to offer 
writer; decent rates. This may take months, or it 
may take years, but we hold to the theory that any- 
thing worth struggling for, is certainly worth wait- 
ing for.” Topics desired are 400-word articles on 
travel to The Americas; Life in The U. S. A.—an- 
ecdotes, preferably of a light, entertaining nature, 
and brief poetry; also brief fiction and sketches on 
Europe. “In all instances, we insist upon brevity and 
on vivid material.” Plans are now under way for a 
supplement in Spanish. 

Opportunity, 620 N. Michigan Ave., Chicago 11, 
Thaddeus Hoinko, managing editor, uses articles dis- 
cussing sales techniques, especially pertaining to 
“direct’’ or “independent” selling; also, stories deal- 
ing with opportunities in small, independent business, 
and sensibly inspirational sketches of successful men 
and salesmen. Payment is on publication at unstated 
rates. 

Real Estate Record, 119 W. 40th St., New York 
18, reports it is no longer using material from outside 
sources. 

Radio & Appliance Journal (formerly Radio Tele- 
vision Journal), 1270 6th Ave., New York 20, pays 
1 cent a word on publication, $2.50 for each picture 
used, for how-to articles about radio and appliance 
dealers. ‘Must be well-written and must have pics,” 
emphasizes Mal Parks, editor. 


The following publications have been forced to 
discontinue, for the present at least; 


Inter-American, 201 E. 57th St., New York 22. 

Sports Fiction, 241 Church St., New York 13. 

Sports Winners, 241 Church St., New York 13. 

Lovers, The Magazine of Enchantment, 114 E. 
32nd St., New York. 

Dare-Devil Aces, 205 E. 42nd St., New York. 

Reach, 1145 Vine St., Hollywood 38, Calif. 

Sir, 103 Park Ave., New York. 

Trek, 119 N. 7th St., St. Louis. 

Camelia House Journal, La Canada, Calif. 

Fascination, 119 W. 57th St., New York 19. 

gpm Concessionaire, 1451 Broadway, New 
York. 
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WRITERS! 


Capitalize on the world’s greatest buying 
market We sell at once stories, articles, novels, 
books. One client, F. S. Saunders, Bath, Me., 
writes: ‘‘Received the check for the sale of 
my short, ‘When Luck Ran Out,’—also, your 
friendly, constructive comments. Thank you for 
both. You certainly deserve credit for selling 
this short so quickly.” 


10% is our commission. If your manuscript 
has slight sales possibility, leave it to us to fit 
in the largest writer’s market in the world. Send 
us several of your MSS. Be convinced. We are 
located where the sale can be made. 


Our fee is $1 per 1000 words for the first 
3000—plus 50c for each 1000 more. Our 
minimum fee for one MS. is $3. If we can’t 
sell, our friendly, constructive, criticism will 
help you revise to make the sale. Enclose re- 
turn postage. 


We read book-length novels free. Pay the 
express to our office. 


Short stories with any theme or plot, and 
articles on social, economic and political prob- 
lems are in special demand. Send them now to 
make the sale. 


Manuscript Bureau 
154 Nassau St. Tribune Bldg. 
New York 7, N. Y. 


Open Your DoorTo Success! 


GHOST WRITING 


REVISIONS 
apaprations Mary Kay Tennison 


ANALYSIS 


FICTION 601 SO. VERMONT AVE., 

+ pe a LOS ANGELES 5, CALIF. 

MOVIES 

with your book, 
consult an Expert. 


Mary Kay Tennison, well known Hollywood 
“Ghost,” extends personal service. on manu- 
scripts of any length. Write and 

state your problem. ee 


If you would like her literary adap- & 
tability Questionnaire, en- 
close One Dollar. This ques- 
tionnaire rates your talents 
and may aid you in choosing 
your own particular writing 
field. 


POETS: Send self-addressed stamped envelope 
* for 1947 PRIZE PROGRAM; Quarterly 
prizes $25; Poetry Book Contest, etc. You will re- 
ceive also description of yA YOURSELF HAND- 
Boos. ($1 each) containing 999 PLACES TO SEND 


KALEIDOGRAPH, A National Magazine of Poetry 
(Published monthly since 1929; 25c a copy; $2 a year) 


624 N. Vernon Ave. Dallas 8, Texas 


special co 


ARTICLE and FILLER WRITING 


under competent direction is easy and profitable. My 

course 0: truction teaches plainly what subjects 
to select, how to write about them, where to get informa- 
tion, and where to sell the material you write. Write for 
full part A. & J. 


iculars and terms, mentioning 


MAITLAND LEROY OSBORNE 


$$$ POETRY PAYS $$ $ 


Over 300 markets PAY CASH for poems. Whatever 
types you write, Popular, Religious, Humorous, Chil- 
drens’, Greeting Card, Love, Literary, or Miscellane- 
ous, markets are included in this mammoth list with 
their editorial needs, policies and when they pay. 
PLUS, “Selling Your Verse,” complete instructions in 
marketing your poems. SPECIAL, with this ad, $1.00. 


LITERARY INSTRUCTOR 
23-A Green Street Wollaston 70, Mass. = E. ; 
MANUSCRIPTS TYPED GHOSTWRITER 


Prompt, accurate work by experienced typist. 
40c—-1000 words 


Minor corrections Carbon copy 
Irene H. Herlocker 
6346 Jefferson Ave. Hammond, Ind. 


Seventeen years experience in mending writing 
for marketing. I do not tell what to do, I do 
it for you. Reference: Woman’s WHO'S WHO. 
Correspondence return postage. Natalie 
Newell, 2964 Miami 33, Florida. 
Author of HOW TO PLOT AND WHY: post- 
paid, $1.00. 


Often writers who are cramped by the short story form 
or unsuccessful in it, need a larger form to express 
themselves. My NOVEL WRITING PLAN is a day-by- 
day guidance through preliminary note-taking, organ- 
izing and expanding the idea, assembling the charac- 
ters, plotting, making up the pters balancing for 
dramatic emphasis, writing the first draft and revision. 
Easy to follow, assures a soundly built book, the only 
kind that will sell. 

Why not try this Plan? A novel may be the form in 
which you will “find yourself’ as a writer. 


Write for free particulars 


ANNE HAMILTON 


Literary Specialist 
Instruction and Criticism: Novel, Poetry, Short Stories 
745 S. Plymouth Blvd. Los Angeles 5, Calif. 


New 
WRITERS 
NEEDED 


to re-write Ideas in newspapers, magazines and 
books. Splendid opportunity to ‘‘break into” fasci- 


nating field. May you 
$5.00 per hour spare time. io 
rience unnecessary. Write 
for FREE details. Postcard will 


do. NO OBLIGATION. DETAILS 
COMFORT WRITER’S SERVICE 
200-T72—-W 5. 7th St. St. Louis 2, Mo. 


For Best Service, Mention The Author & Journalist to Advertisers. 


December, 1946 
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You May Be A Novelist! 
. ||You May Be A Novelist! 
FREE 
P 


SEND FOR FREE CATALOG 


High standards of performance, maintained 
year in and year out, explain the long life of 
the OLDEST WRITERS SERVICE (established 
1893). A complete service for short stories, 
BOOKS, articles, essays, verse—we criticize, 
revise, type, market. Catalog Free of Dept. J. 


Agnes M. Reeve, Director Franklin, Ohio 


MANUSCRIPT TYPING 
ACCURATE — NEAT 
SPEEDY, DEPENDABLE SERVICE 
50c — 1000 Words 
One carbon furnished, if requested 


HELEN GREEN 
Box 266 Chico, Calif. 


YOUR MS. WAS REJECTED? 

Mail it to me—lI’ll make changes that will satisfy you; 
or your money refunded! No time spent on spelling cor- 
rection . . . I change the article or story so it should 
SELL! (Most changes made right.on the MS. itself.) 
RATES: First 1,000 $2.00 

Each additional 100 ae 10 

— Sorry, nothing over 10,000 — 


Alan W. Farrant, Box 104, Highland Park Station, 
Los Angeles 42, Calif. 


“THE INDEPENDENT WRITER” 
MAGAZINE 
25ec copy - - - - - - = = - = = $2.50 12 issues 
Canadian and Foreign - - - - - - $3.00 12 issues 
(No Free Samples Available) 
For those who want to sell. If your newsstand or 
book store can not supply, order direct from: 
THE INDEPENDENT WRITER 
Somerville 24, New Jersey 


FICTION GRADER 


James Sledge, in FICTION GRADER, discusses import- 
antly the subject of writing salable prose. Not only 
does he strip all the fancy trimmings from the bones 
of successful writing—leaving you breathlessly 
shocked at the result—but he gives you a recipe for 
sales that has been called ‘‘as sure fire as death and 
taxes.”” FICTION GRADER is a literary strip tease 
which will anger a few, enchant hundreds, and inspire 
thousands. This book is a ‘‘must” for writers. 


Postpaid, $3. 
EVERY WRITER CAN AFFORD THIS BOOK 


MANUSCRIPT TECHNIQUE 


by Dee Davison Sledge 
NO WRITER CAN AFFORD TO BE WITHOUT IT! 


Now—at last! a book that answers every question of 
how to prepare and submit MSS. Written by the fore- 
most author’s typist. . . . Adopted by the U. S. Army 
Quartermaster School, State Libraries, correspondence 
schools for writers, and many other public and private 


organizations. . . . Recommended by Jack Woodford, 
Charles Carson, Robert Marlowe, and other noted 
writers. . . . and Dedicated to all writers everywhere! 


Postpaid—only $2.00. 


10% 
By a well-known agent. A book which tells all about 


the profession of literary agenting, and the relations 
of the agent with his client, editors, and publishers. 


Postpaid, $1. 


GUILD PUBLISHING COMPANY 
P. O. BOX 7306 Houston 8, Texas 


Be Sure to Say, “I Saw Your Ad in A. & J.” 
30 


Pacific Road Builder and Engineering Review, 580 
Market St., San Francisco 4, pays $30 for each illus- 
trated article used on heavy construction jobs, with 
full details of how the jobs were done. All stories 
— be located in Western U. S. John V. Brereton is 
editor. 


Planet Stories, 670 Sth Ave., New York 19, Paul 
Payne, editor, explains ‘“‘We want planetary atmos- 
phere, space travel, rather than mere future pro- 
jections.’’ Both short stories and novelettes of future 
worlds, with good adventure feel, are used. Payment 
is On acceptance at 1 cent a word. 

Children’s Book Digest, 366 Madison Ave., New 
York 17, a 25-cent bi-monthly edited by Robert O. 
Erisman, is paying 2 cents a word for short stories, 
1000 to 2500 words, for middle-age and teen-age 
children, both boys and girls, and $300 flat for 
original or previously published novels condensed to 
about 40,000 words, for children in the same age 
groups. Payment is made on publication. 


Travel & Camera, 420 Lexington Ave., New York 
17, a monthly edited by Tom Maloney, with Edna R. 
Bennett, executive editor, pays varied rates on publica- 
tion for articles with a travel slant, 1000 to 1250 
words in length, and for black-and-white photos and 
Kodachromes (minimum size 2% x 214). No car- 
toons or fiction. 


Story Digest, 205 E. 42nd St., New York 17, is 
buying puzzles and original one-page vignettes, and 
is still in need of sharp quizzes and funny anecdotes. 
Vignettes should go to Suzi Heminger, associate 
editor, and features to Margot Patterson, feature 
editor. 

Zondervan Publishing House, 847 Ottawa Ave., 
N. W., Grand Rapids 2, Mich., is in the market for 
short stories, of pre-school age, to be used in a col- 
lection of bedtime stories. ‘Material with an evan- 
gelical emphasis is most needed, stories that will 
guide children into a basic understanding of the 
Christian faith,’ writes T. W. Engstrom, book editor. 
“The plots must be simple. They may, however, in- 
clude unique settings and characters. No animal 
stories or fantasy. Lengths up to 1500 words. Our 
minimum payment is 1 cent a word on acceptance. 
However, we will pay up to 2 cents a word for 
material of sufficient merit. We have set March 1 as 
the deadline for material.’ Manuscripts should be 
sent to Ken Anderson, story editor, 211 E. Indiana 
St., Wheaton, III. 


Southern Hardware, 1020 Grant Bldg., Atlanta 3, 
Ga., is in immediate need of good material based on 
interviews with hardware or farm equipment dealers 
who are “doing things’ in the operation of their 
businesses which would be helpful to other merchants 
in the same line—a remodeling job with new angles, 
method of selecting and training new employees, ad- 
vertising and sales promotions, new ideas in stock 
arrangement and display, tried-and-proved incentive 
plans, etc. Payment is made on acceptance at a mini- 
mum of 1 cent a word, but with average rate much 
higher. Manuscripts should be addressed to John N. 
Connell, managing editor. 

Moody Press, 153 Institute Place, Chicago 10, 
publishers of religious books exclusively, is now 
under the editorial direction of Edward A. Cording. 

Production Engineering & Management, 2842 W. 
Grand Blvd., Detroit 2, wants news of new cost- 
saving methods and machines in metal-working:¢ 
changes in plant personnel and ownership; also, 
articles in the metal-working field. Frank M. Scotten 
is the new editor. Payment is on acceptance at 1 cent 
a word, $2.50 for photos. 
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THE A. & J. 
MARKET PLACE 


Reputable advertisers of miscellaneous products and 
services are welcome in this department. Rate is six — 
a word first insertion, five cents subsequent, cash wit 
order; box number counts as five words; add ten cents 
per issue if checking copy is wished. Literary critics and 
agents, correspondence schools, typists, and stationers, are 
not admitted to this column. All copy is subject to ap- 
proval by the publishers, and readers are requested to 
report promptly any dissatisfaction with treatment ac- 
corded them by advertisers. 


WRITERS’ INSTRUCTION BOOES bought and 
sold. Send your list for appraisal. Write for 
our list of new and used writers’ books. Hu- 
manity Press, 220 W. 42nd St., New York 18. 


SOMEONE TO CARE—that universal need. Join 
THE FRIENDSHIP CLUB. Write Charlotte 
Kay, Box 670, Seattle, Wash. Postage, please. 

LIBRABY RESEARCH. Avail yourself of the 
extensive facilities of New York’s specialized 
libraries by sending us your research problems! 
Accurately, comprehensively done; English or 
foreign ages. Reasonable rates; reliable, 
— ce. Div. B, LIBRARY RESEARCH 

s TE, 475 Fifth Ave., New York 17, N. Y. 


LATEST WRITER’S BOOES at 2c per day. Save 
money. Catalogue free. GONAUT HOUSE, 
Box 837, Denver 1, Colo. 


WANT TO WRITE PROFESSIONALLY and 
thereby sell as quickly as possible? Find an- 
swer my ad, this magazine, page 29, NATA- 
LIE NEWELL, Ghostwriter. 

con ographies. stpaid. Other 
Pree information. Pattillo Agen- 
cy, Als: 


GAGWRITING MAKES FINE SIDELINE—Learn 
technique of writing gags, parodies, cartoon 
ideas. Particulars and 48-page jokebook, P 
Don Frankel, AJ, 1508 S. Homan, Chicago 23. 


GLEAM OF LIGHT—Soul Stimulator Magazine, 
25c. SEVEN Famous Poultry Secrets, 25c. May- 
flower Mail Service, North Kenova, Ohio. 


“PORTY DOLLARS A MONTH Writing Fillers,” 
Methods, Markets, 25c; “Rural Writer Plan” 


amples, markets, 50c; 
PRE 1996", Bonsallo, Los Angeles 7, Calif. 


THE PLOT BOOK, make your own. Create orig- 
inal plots from published stories without plag- 
iarizing, ethically. Folio shows how. Price, 50c. 
Money back guarantee. Also, Short Features. 
Where to *% how to write, where to sell, 25c. 
Need plots? Write us. Address, Writecraft Box 
202-J, Chicago Heights, Il. 

CLIPPING BUREAU: Cli 
trations. World of Ideas, 


Hollywood 27, Calif. 


ARTICLE MAREKETS—25 Economics, 20c; 35 Ed- 
ucation, 25c; 25 Engineering, 20c; 20 Farming, 
15c; 25 Pashions, 20c; 20 Gardening, 15c; or all 
for ’g1 .00, covering eight English-speaking coun- 
tries. No stamps or coins. D. Wilpred, BM/ 
JRZB London W.C.I. 


PICKING CHECKS from Newspapers, Magazines. 
Booklet, 25c. Other money-making books. Free 
lists. Ralph Underhill, Beebe, Ark. 


ACCURATE, CONFIDENTIAL handwriting anal- 
ysis reveals your inner self. Helps you over- 
come weaknesses. Enjoy life more fully. Mail 
generous handwriting sample, 25c coin, Norma 
625 Rockview Avenue, North Plainfield, 


, Articles, Tllus- 
218 No. Western, 


PURE BLACK PEPPER FREE! One tin with 
each $1 bottle of DUTCH LOVE PERFUME. 
Send 12c extra postage. Lady Hamilton, 1103 
Post St., Seattle 1, Washington. 

WANTED! Books by P. G. Wodehouse. All titles, 
common or scarce, new or used. Send list, de- 
oon on and — Arlie Slabaugh, Box 163, 

and, Marylan 

gives you the keys to 
fe'concis power, shows you the way to win. It 

Sonam dynamic, hits the mark. One dollar, 
tpaid. he ong The Circle, P.O. Box 503, River- 
Californi 
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GOOD-PAYING CANADIAN MAREETS are listed 
in the “Canadian Market Place.” (November se- 
lection of WBC). Fifty pages. One dollar, post- 
paid. DEVELOP YOUR PLOTS: 5,500 words in 
this printed booklet show how. Only fifty cents, 
postpaid. Mercury Publishing Company, Doug- 
las Building, Windsor, Ontario, Canada. 

CALIFORNIA? Oakland, San Francisco, Rich- 
mond. Questions about employment, vacations, 
business conditions, rentals, property prices, 
etc. Answered complete for $1.00. Business 
service reasonable rate. M. H. Duty, 4331 
Stockton No. 7, Richmond, California. 


How to MAKE MONEY 
by MAI 


The easy way to start new, or expand your 


present occupation. Extraordinary  piain, 
simple skill, know-how, fact story of rich 
experience of author FE. Rice day-by-day, no theory. YOU DO 


NOT NEED MONEY TO START THIS RICE WAY. His method 
automatically pays all bills at once, no ijoans, pay as you go, no 
worry, quickly a home of your own all paid 
for. Rice paid off a $5,000 mortgage one year 


after using this skillful idea. Read how buyers 
of this book are making Rice’s plan go big 
P . Does this sound fishy? Well, Rice has 
been doing it continuously for 46 years. He 
made this plan work when living in one room 
in a Boston lodging-house. Make this effec- 


tive idea go with anything you are selling or 


doing. Turn your city or country home, your 
work, your hobby, into money, follow for 
YOUR success the easy business pattern dis- 
closed in this book. Cloth-bound, 5% by 8% 
inches, {4th edition, best seller, enlarged to 
576 pages, 165 business adventures, no cut- 
and-dried teachy talk. Hundreds of buyers 
whose letters we show you declare emphati- 
cally it superlative goodness. PRICE $2.95 
postage paid, mailed same day check or 
money order is received. Address: 


Howard St. House, Melrose 76-10, Massachusetts 


@ ECHOES OF YESTERDAY 


Perhaps the most welcome letters in my daily mail are 
those from former clients whom I was able to start on 
the road _to success, letters from men and women now 
successful authors, or who have secured staff positions 
in magazine offices, publishing houses, and motion pic- 
ture studios, and it always gives me a thrill to think back 
over the work we did together and the problems through 
which we struggled in those far-off days. For | know a 
good deal about the writers who come to me, often after 
unsuccessfully working with others; I am told the reasons 
why literary success is vitally important; I know just 
what that success means to them 

Here is one such letter, from an old client who is now 
the presiding editorial genius of a great publishing house: 


“Mr. has sent me your criticism of his maiden 
effort. I suppose he told you that I suggested he write 
you; I_ shou like to see him produce a readable book. 

In reading your instructions to him, I am reminded 
of the years in the past when I sent you scripts to be 
criticized and A ol were always a good critic and I was a 
pretty bum write ° bout seven years ago I was 
asked to take this job.” 


After my 25 years in this work, I find my old clients’ 
stories and articles in virtually all the magazines, eir 
novels and non-fiction books in the libraries, their stories 
on screen and radio, with new clients breaking in all L— 
time. If YOU 
you receive the kind of help which causes ‘my clients to 
write me letters like the following, which came in today’s 
mail: 

“My copies have just arrived containing my story, re- 
vines — to your suggestions and sold the first time 


+ “THE TREASURE OF PAINTED MOUNTAIN’ (dealt 
with in the Criticism and Sales Service), has been bought 
by Hilary Publishing Co. of speeee. and they have asked 
me for another novel, of which the final copy is now 
being made.”’ (*) 


(*) Names on request. 
If YOU are really sincere in your desire to win literary 
- t 


REQUEST. It gives details of my work with writers, and 
my credentials both as an author and a literary critic. It 
also contains vital information, not obtainable elsewhere, 
designed to protect your pocket-book, and describes the 
pe M AND SALES SERVICE and the PROFES- 

SIONAL COLLABORATION SERVICE, which you should 
——— The terms are surprisingly low and con- 
venien 


LAURENCE R. D’ORSAY 


Author ‘ ofit in Writing’ ($3.00); ‘‘Writing Novels 

to Sell” ( “Landing the Editors’ Checks’’ ($3.00 

et ou Sell” ($3.00); ‘‘Mistress of 
, ete. 


Author of stories and articles in leading magazines. 
Topanga 2, California 
“Builder of Literary Careers Since 1910’’ 
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DO 
UNEXPLAINED REJECTIONS 
LEAVE YOU BEWILDERED 
AND MYSTIFIED? 


THE most discouraging part of writing is the 
unexplained rejection slip which does not tell 
the beginner why his story was spurned. 

Editors are busy people. Their business is 
to buy only that material which is instantly 
available or can be made so with a few slight 
changes. They are not literary coaches, but pur- 
chasers of quality merchandise. 

That’s where we come in asking to see one 
or two of your rejected stories or novels. We 
want to see if the opening was sufficient to lure 
the reader right into the script with an intriguing 
situation promising lots of excitement, enter- 
tainment or action. How was the dialogue in 
that last reject? Bright and gay and packed 
with the crispness which enables dialogue to 
help carry some of the characterization load? 
Did your story have proper balance? How about 
the plot and counter-plot to sustain suspense? 
Expertly handled throughout? Did your char- 
acters all ring true to their given roles? And 
what about story merchandise? Did your method 
of presentation pack the snap and punch to put 
the story across? Was the handling of the yarn 
adroit and deft or sloppy and draggy? Did the 
background or atmosphere ring true and actually 
blend right into the plot as well as into the 
characters? Did you inject enough little “twists’’ 
into the thing to make it demand attention? Or 
did it go around humbly begging for attention? 
And was reader-interest “needled’’ up enough 
with the tricks of the trade to polish the story 
off in professional style? Did your ending 
deliver the satisfying jolt or induce the smile of 
pleasure which the salable story most always 
offers? Surely, something was radically wrong 
or it wouldn’t have been rejected. 

Many little wrinkles go into the salable story 
and novel. They are mastered only by years 
of painful experience. Sweating it out alone is 
a slow process. 

Our job is to develop new writers. Our task 
is to pass along priceless experience gained from 
25 years of active production of all types of 
short stories and book-lengths. For this we 
charge a small fee of $2.50 per short story or 
novelette and $5.00 for novels. Slick as well as 
pulp material solicited. If found salable, your 
material is on its way to the most likely market. 
If found unavailable, a constructive criticism 
pointing out in detail the flaws which spoil the 
story or novel is given. 

As soon as we've sold five short stories or 
novelettes or one book-length~ novel, fees are 
dropped and we work on a straight 10% com- 
mission, 

Why stumble around in the dark losing pre- 
cious time? Why not send us a rejected story 
or two today and let us trace down the defects . 
which are holding you back? However, a note 
of warning: If you cannot take straight-from- 
the-shoulder criticism of a highly beneficial nature, 


Sales of Magazine Stories 
and Book Manuscripts . . . 


by the Law of Averages 


Potentially salable scripts kept active in ap- 
propriate markets will produce results and thus 
encourage you to continue with your writing as 
a fascinating vocation or avocation. 


Constructive advice saves your time and 
money. My experience will increase your 
chances and fill that void between author and 
editor, giving you a sympathetic medium with 
whom to discuss your problems. 

Ask for our magazine map which shows our 
location and explains how we help you get 
your share of the checks. 


Careful consideration given to all requests 
for information. 


N. FRANK IMANDT 


155 East Thirty-Ninth St., New York 16, N. Y. 
Phone: Ashland 4-7265 


in the HEART of the publishing district. 
Specializing in personal submission to editors. 


PROFESSIONAL COACHING 
FOR A. & J. READERS 


Send your manuscripts to our Criticism De- 
partment. Get a complete report on plot char- 
acterization, style; an expert analysis of mar- 
kets. Obtain the professional coaching counsel 
of the A. & J. Staff. 

We have examined the early work of thou- 
sands of writers, many of whom, receiving our 
constructive help, have later made magazine 
covers and book lists. 

Our research in current literary trends and 
writing methods, coupled with the judgment] | 
based thereon, are professionally at the service 
of Criticism Department clients. 

Let us see some of your work. 

You can be confident that qualities of crafts-|/ 
manship ana appeal! will be completely rated. 
If we consider your manuscript has prospects 
of sale, with or without revision, our detailed 
personal report will include a list of prospective 
buyers. 

Criticism fee—$2.50 for first 1000 words 
then 60 cents a thousand to 10,000 words; ove 
10,000, 50 cents a thousand. Fee and retur 
postage should accompany manuscript. 


THE AUTHOR & JOURNALIST 


we're not the agency for you. 7 
4 CRITICISM DEPARTMENT 
ERNIE PHILLIPS 34. | P.O. Box 600 Denver 1, Colo. 


For Best Service, Mention The Author & Journalist to “Advertisers. ieee ; 
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